
Welcome to the October issue of digital Golf Range Magazine!

Inside this issue, you will find the following features:

• Range Games: Beat the blahs with these 10 games that will engage
your customers and make their range time fun and productive

• GRAA Top 25Teaching & Training Aids: Featuring SNAG Golf –
See how PGA Professionals Nicole Weller and Doug Hammer use
SNAG to make the game more fun for both youth and adult golfers

• GRM Interview: The 2011 PGA Teacher of the Year, Mike Malaska,
discusses how U.S. ranges can learn from successful international
programs to grow the game

• Teaching Teachers: Rob Stocke, PGA, on how short game targets
can point your students toward lower scores

• Video File: PGA Professional Mike Fay discusses how to build a
wedge range

Keep it fun and thanks for supporting the GRAA.

Best Regards,

Rick Summers
CEO & Publisher, GRAA
610-745-0862
rsummers@golfrange.org
Golf Ranges: Where the Fun Starts

mailto:rsummers@golfrange.org
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…the automatic choice 

To fi nd out how easy it can be 

to upgrade your range, with no risk 

and no capital investment, call: 

1-877-POWERT1 (1-877-769-3781) 
or visit www.powertee.com.

http://www.powertee.com


World Leader in Range Automation

e for driving ranges and practice facilities.

Power Tee®  automatic tee systems have been chosen by 

more than 300 commercial golf ranges and many of the 

world’s most prestigious golf clubs. Here’s why:

Good for range owners

Power Tee is proven to attract new golfers, families 

and even non-golfers to driving ranges.  Our customers 

tell us that golfers who use Power Tee stay longer, hit 

more balls, take more lessons, buy more and better 

equipment, and come back more often. 

Commercial ranges that have upgraded to Power Tee 

and followed our simple 3-step formula have offset the 

effects of the recession on their business, and many are 

enjoying revenue increases of 20%, 30% or more.

Best of all, if implemented properly, a big part of that 

increased revenue can be pure profi t. Let us show you 

the numbers.

Good for golfers & teaching pros

Power Tee makes practice less work and more fun. 

Without having to release their grips, bend down and 

tee up a ball, golfers can maintain their stances, groove 

their swing and hit with more consistency. And, by not 

having to constantly correct grip, stance and alignment 

on every swing, pros can focus on teaching the fi ner 

points of swing mechanics.

This makes Power Tee one of the most productive 

practice aids available for golfers at every level.

Easy to upgrade your range

With Power Tee, there’s no capital expense, just a 

monthly rental. There’s minimal maintenance, an

d repairs are free of charge. There’s no cost for mat 

replacement, so you save $$ thousands every year.
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Since 1983, when we first introduced etched crystal awards to the golf 

industry, exceptional tournament presentations have been a given. Our 

easy-to-navigate selection, legendary customer service and reliable 

on-time-every-time delivery leave you time to do what you do best. Our 

partnership with the PGA™ and Golf Retirement Plus™ makes doing business 

with Sterling truly win-win.

TRADITION.
TODAY.

The Enduring Mark of Champions

800-543-1317

cs@sterlingcutglass.com

www.sterlingcutglass.com/golfawards

Follow Us On Twitter        @SCGGOLF

The PGA  names, logos and marks are a trademark of The Professional Golfers' Association of America.

mailto:cs@sterlingcutglass.com
http://www.sterlingcutglass.com/golfawards


Games Get 

Golfers Playing

W
hat does it mean to “play” golf?  Is it an 18-hole round, or at least 9 holes

on the course?  It doesn’t have to be – and for a lot of golfers around the

world, it already isn’t.  As 2011 PGA Teacher of the Year Mike Malaska

says in the Q&A that begins on page 50 of this month’s Golf Range Magazine, many

of the golfers he encounters when teaching internationally seldom set foot on a 

golf course.  Instead, their idea of “playing” golf is going to the range to practice and

have fun.

In the U.S., many golfers still subscribe to the notion that golf has to happen on the

course.  As Malaska says in our interview, changing this mindset can help us grow the

game – and grow business for ranges.  I invite you to read the full interview for some

great viewpoints from a successful instructor who is watching golf take off in other

areas of the world while it remains stagnant here.

To help you increase the fun factor and make range time feel more like “playing”

golf, we’ve dedicated this month’s cover story to range games that are social, competitive

and a good time for golfers of all skill levels.  We asked instructors and range operators

from across the country to share games that their customers play on the range, and

they responded with some great ideas.  These games run the gamut from simple and

classic to high-tech, and they could make an impact on your business by helping golfers

enjoy their time spent on the range even more.

Take a look at our cover story on range games, which starts on page 22, and see if

any of these ideas would appeal to your golfers.  Maybe some of them will help you

show your customers that the range is a great place to play golf.

Rick Summers

CEO, GRAA

610-745-0862

rsummers@golfrange.org

Golf Ranges: Where the Fun Starts

www.OrangeWhipTrainer.com

WHEN 
YOUR SWING 

  IS

YOU MUST
 WHIP IT

The Orange Whip 
Trainer

Find Your Ideal Swing Plane
Create “Tour Pro” Lag

Perfect Sequence of Motion
Improve Tempo and Balance

Enhance Core Fitness & Flexibility

The Orange Whip 
Putting Wand

Trains Putting Tempo
Synchronizes the Putting Stroke

Convex Face Exaggerates Miss-Hits
Improves Distance & Direction Control

Battle the “Yips”

The Orange Peel 
Balance Platform

Centers Core for Balance
Teaches Proper Weight Transfer

Limits Lateral Movement
Simulates Uneven Lies

Improves Short Game Stance
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Fueled by patented Turbulator Technology and a new face material, the G30
®

adjustable driver is PING’s longest, most forgiving driver ever. In wind tunnel 
testing, crown turbulators are proven to reduce aerodynamic drag and increase 
clubhead speed. The T9S titanium face is thinner for higher ball speeds, and it’s 
lighter to keep the CG low and back for optimal launch and spin. The low/back CG – a 
proven PING innovation – also increases MOI for unmatched consistency. With 5 loft 
settings and high-balance-point shaft technology, the G30 is the fastest way to longer, 
more accurate drives. Visit a PING Fitting Specialist or ping.com. You’ll be better for it.

©2014 PING P.O. BOX 82000 PHOENIX, AZ 85071 PGA914

New T9S 
face material

5 loft
adjustments

http://ping.com


TopGolf Breaks Into the Instruction

Business: TopGolf has exploded as one of
the most popular golf-related options in
recent years. It can be described as
driving range meets digital gaming meets
night club. Now TopGolf is expanding
further to offer cheap golf instruction to
its patrons – calling it TopGolf U. It is
essentially an instruction program that
TopGolf says will help “grow the game.”
Lesson prices range by site, but start at
$20 for adults and $15 for kids. PGA-
certified instructors roam around the
hitting bays and offer advice that’ll help
users play the game better. Lessons last
about 20 minutes and instructors will
video the player’s swing, which they can
then share on Facebook, Twitter or
Instagram…. Golf Datatech Releases 

In-Depth Women in Golf 2014 Study:

Golf Datatech, LLC (golfdatatech.com),
the golf industry’s leading independent
research firm, released some interesting
results from their Women In Golf 2014
Study. Today, female golfers make up
more than 20 percent of the estimated 25
million golfers in the U.S., and

approximately 19 percent of all golf sales
nationally – accounting for a $900 million
women’s golf equipment/apparel market.
The study also focuses on women golfers’
attitudes about the game and the
facilities they play, revealing deep
insights into their attitudes about
equipment and brand choices, as well as
their purchasing habits. If your facility
wants to begin marketing and appealing
to this influential segment of the market,
than checking out this study is a great
place to start… FlightScope Patents

New Spin Measuring Method: 

Every instructor/clubfitter knows how
important launch monitors have become
to their business. Clients want to see and

feel the performance on the range, but
also understand the numbers and
technology behind their equipment.  
One of the most critical performance
indicators golfers look for is spin rate.
Recently, FlightScope patented a new
technology that allows their device to
more precisely calculate spin rates using
their popular 3D Doppler ball tracking
monitors. They began researching this
tech more than 20 years ago, and are very
excited to be able to bring it to market.
“This patent is a significant technical
achievement for our team and a valuable
asset for FlightScope,” said Henri Johnson,
CEO of FlightScope. “We believe this new
spin measurement will change the rules
completely and are thrilled to add it to
our list of published and pending
patents.” For more info, check out
flightscope.com.  ■
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A Wide Rangeof News
Keeping you up to speed on trends in the golf practice-and-learning sector

Ryder Cup Changes on the Horizon: In a candid interview with Golf Channel, PGA of

America President Ted Bishop, director of golf at The Legends Golf Club in Franklin,

Indiana, alluded to future changes in the process of selecting U.S. Captains. Following a

definitive loss to the European side, expected criticisms rose to the surface – expected

because it was America’s third straight Ryder Cup loss. Media members latched onto

post-event comments from Phil Mickelson, which pointed to a disconnect between

players and Captains in recent years. “There were two things that allowed us to play our

best I think that Paul Azinger did,” Mickelson said. “One was he got everybody invested

in the process… The other thing that Paul did really well was he had a great game plan

for us… Unfortunately, we have strayed from a winning formula in 2008 for the last three

Ryder Cups, and we need to consider maybe getting back to that formula.” Bishop stated

that The PGA of America will slowly and thoroughly evaluate the selection process prior

to the 2016 Ryder Cup at Hazeltine and make the proper adjustments to give the U.S. the

best chance to reclaim the cup.

http://golfdatatech.com
http://flightscope.com
http://WWW.GOLFRANGE.ORG


;OL�VUS`�JVUZ[HU[�PU�[LJOUVSVN`��PZ�JOHUNL��-VY����`LHYZ��3PURZ�

�;LJOUVSVN`�OHZ�ILLU�Z[PJRPUN�P[Z�ULJR�V\[�MVY�`V\�HUK�`V\Y�

�[LJOUVSVN`�ULLKZ��9LZWVUZP]L�^LIZP[L&�5L[^VYR�UPNO[THYL&�

+PZHZ[LY�YLJV]LY`�WSHU&�4VIPSL�HWW&�>L»YL�UV[�OPKPUN�

*HSS�\Z�[VKH`��������������

/L�VUS`�THRLZ�WYVNYLZZ�

^OLU�OL�Z[PJRZ�OPZ�ULJR�V\[�

L I N K S T E C H N O L O G Y . C O M

http://LINKSTECHNOLOGY.COM


0%/0%

0%/+3%

0%/+5%

-1%/+3%

-2%/+1%

+4%/-3%

0%/0%

+12%/+3%

+8%/+8%

0%/+9%

-2%/+4%

+1%/+12%

-6%/-1%

-5%/+1%

0%/+4%

+3%/+1%

+9%/-3%

0%/-3%

-5%/+7%

-9%/-1%

-1%/+3%

-8%

-3%/+1

+1%/+9%

+1%/-1%

18 O C T O B E R  2 0 1 4   |   G O L F  R A N G E  M A G A Z I N E W W W. G O L F R A N G E . O R G

W E A T H E R I M P A C T

I
n cooperation with Pellucid Corp, a leading industry insight and information

provider, each month Golf Range Magazine will present research which

demonstrates how the weather has impacted the number of “Golf Playable

Hours” in multiple regions of the country.  While ranges may be somewhat less

influenced by the weather than golf courses, the above information should still

provide a performance metric worthy of review.  This map shows the

percentage increase or decrease for the month shown vs. the comparable

month from a year ago followed by the year-to-date results from January

through the current month reported.

For more information about Pellucid Corp and how the data was compiled,

visit Pellucidcorp.com.

WEATHER IMPACT ANALYSIS 

http://Pellucidcorp.com
http://WWW.GOLFRANGE.ORG
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+/-100% = increase/decrease

exceeds 100% due

to small base value

N/A = out-of-season period

and not reported

Golf Playable Hours:August
Each region includes:Month % / YTD %

http://WWW.GOLFRANGE.ORG
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How to Build a
Wedge Range:
Giving Golfers 
a Place to Dial In
Their Short Game
Adding a wedge range to 

your existing facility provides

expanded practice options and

helps golfers improve an undervalued area of their game

I
nstructors understand the importance of a well-honed short game. Being able to

hit it close from inside 100 yards, handling those awkward distances or hitting it to

tap-in range from the 10 yards off the green. Capitalizing on those moments means

greater success on the golf course. One other thing that instructors and golf facility

operators understand: More success means more frequent trips to the course and/or range.

Far too often, golfers who frequent the range show the driver too much love and ignore the

wedge. At Boyne Mountain Golf Club in Boyne Falls, Michigan, PGA Professional Mike

Fay has implemented the perfect

way to capture golfers’ attention

and get them to spend more time

practicing their short game – the

Wedge Range.  Positioned in an eas-

ily accessible area of their existing

practice facility, Fay and his staff

have installed multiple short-range

targets allowing golfers to practice

those pesky 30, 40 and 50 yard

shots. With a price tag right around

$1,000, this is a rather inexpensive

venture that can really pay divi-

dends for your facility and your

golfers. And as described by Boyne

Mountain Assistant Superintend-

ent George Britton, upkeep is fairly

simple and doesn’t require addi-

tional time or manpower. Check

out the video to learn how to build

your own wedge range and the 

benefits that come with it. ■

http://WWW.GOLFRANGE.ORG
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At The Golf Range Association of America, we

believe that ranges and practice facilities are essential

to the growth of the game, and we have the prescrip-

tion to giving your members and customers the tools

they need to get more out of their practice sessions

and enjoy the game more. On the following pages,

you will find a fun assortment of range games that

will have your customers smiling – and coming back

for more.

We reached out to golf professionals and range

operators from across the country to ask what games

they suggest to their customers and students to help

them enjoy their time on the range. The games they

shared are all different, but share some common traits:

• They give golfers a goal, so they can track their

achievements and shoot for improvements

during future visits.

• They are social, which means they’re great for

groups of friends or families who want to enjoy

their range time together.

• They are competitive, which helps golfers play

better when they head to the course and need to

test their skills under pressure.

• They’re appropriate for golfers of all ages and

skill levels, meaning you could use them with a

junior camp or with experienced players

looking to spice up their practice routines.

• They are fun, and an enjoyable activity is a great

way to help golfers get better without feeling

like work.

Of course, the benefit to golf facilities is that a

happy customer tends to frequent the facility more

often. Whether that means a club member retain-

ing or upgrading a membership, recruiting a new

member, or a range customer buying a bucket of

balls and a lesson, customer engagement often

leads to benefits across the bottom line. Happy

customers play more often, and they tend to stick

around for lunch or dinner, spend more money in

the golf shop, spend money on lessons, and other

golf related items.

These 10 range games that we’ve collected for

you can be used in a variety of ways. You might want

to think about using some of them on a regular or 

rotating basis, or as a “game of the week” or “game

of the month” promotion. You can also involve your

teaching staff in the game-playing process, either by

having them explain the games on the range or by

participating in the games with your players. In fact,

some of these games would work very well in a “Beat

the Pro” setting.

Take a look at these 10 games to beat the boring

golf blues, and see if the result is healthier business

for you and your facility.

Beat the blahs with these 10 games that will engage your
customers and make their range time fun and productive 
BY DON JOZWIAK

D
o you ever see the symptoms of golfers not having fun while they’re practicing

at your facility? They can include unused piles of range balls, abandoned after

a session of aimlessly hitting balls into the distance, or golfers halfheartedly one-

handing putts across the practice green, or even – worst of all – golfers leaving

the range and not returning.

http://WWW.GOLFRANGE.ORG
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Game: 

Tic-Tac-Toe

Submitted by: Brenda Mayer, PGA assistant professional,

Indian Creek Yacht & Country Club, Kilmarnock, Virginia

M
ayer and her staff use colorful tape to outline a 3 x 3 grid on the

practice green that serves as the board for a putting-based game

of Tic-Tac-Toe.  Students are separated into two teams: Xs and

Os.  The teams then take turns putting, trying to get a ball in three squares in

a row – just like in the traditional paper-based version of the game.  In a twist

on the traditional version of Tic-Tac-Toe, Mayer’s players can knock another

team’s ball out of a square.  She also adjusts the starting point for players’

putts based on ability, and can also change the size of the grid to accommodate

players of different skill levels.  Mayer calls Tic-Tac-Toe “a simple way to have

fun while learning touch and alignment.”

http://WWW.GOLFRANGE.ORG
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Game: 

BalloonBlast

Submitted by: Scott Nye, PGA head professional, 

Merion Golf Club, Ardmore, Pennsylvania

M
erion Golf Club makes game night part of its member-guest event, and creative games on

the range are par for the course.  In the past, the staff has had a variation on the Big Break-

style glass panes to break – with wrapping paper used for safety and ease of assembly – along

with a hockey net and mannequin goalie as a target for the club’s many Philadelphia Flyers fans.  This

year, the club’s assistant professionals had the idea to fill colorful balloons with helium and hang them

over the practice range for target practice.  Balloons were floated at 75, 100, 125 and 150 yards, with the

heights of each balloon matched to the apex of the trajectory for different irons.  For example, the 100-

yard balloon was the perfect height for most players’ 7-iron shots.  Balloons were floated on the range,

then over the first fairway, with golfers allowed to take as many shots at the colorful targets as they

wanted.  Members and their guests loved the challenge of matching the height, trajectory and straightness

of their shots to the balloons.  “It was just for fun, but I can see how there could be all kinds of applications

for games and competitions with the balloons,” Nye says.  “You could put points on different balloons

for a game, or sell sponsorships of the balloons or range balls.  The bottom line is that it was a lot of fun

– it looked like the county fair out on the range.”

http://WWW.GOLFRANGE.ORG




Game: 

7-Up

Submitted by: Kathy Gildersleeve-Jensen, 2014 PGA Teacher of

the Year, Indian Canyon Golf Course, Spokane, Washington

T
his putting practice game is a lot like playing “PIG” or “HORSE” on

the basketball court.  Using a point system, players have to score ex-

actly seven points to win the game, and the game can be played by

two or more golfers.  The first player chooses a hole on the practice green and

the length of the putt.  If a player makes the putt, they get two points – and if

no one makes the putt on the first try, closest to the hole gets a single point.

The players then proceed to hole out: Two putts is zero points, three putts or

more are a negative point.  The player who gets to exactly seven points first

wins the game.  This easy and fun game is great for juniors, but adults also love

it as a way to sharpen their short games and have fun before or after a round.
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Game: 

TrackManthe Game

Submitted by: Doug Davis, vice president of golf operations, 

Miles of Golf, Ypsilanti, Michigan

F
acilities with TrackMan launch monitors often use them for clubfitting and teaching,

but they can also be set up to play TrackMan the Game, which combines hitting

golf balls with video game-like features.  At Miles of Golf, a series of targets down-

range are shown on a monitor in the hitting area.  The golfer hits shots toward the targets,

and the TrackMan monitor records how close each shot finished to the target.  Players can

keep track of their own record through a website, and they can also challenge other golfers

to TrackMan the Game showdowns.  “We have golfers who play against their friends at dif-

ferent times and different days – you can post your score on Thursday morning before

work, and your friend can play Sunday afternoon or whenever it fits in his schedule,” Davis

says.  The Miles of Golf range is open 24 hours a day, and the TrackMan the Game dedicated

area has self-serve monitors so golfers can play any time of the day or night.  Customers can

play TrackMan the Game for a $20 monthly fee at Miles of Golf, or for a $40 fee they can

play the game and get $30 in range ball credit.  The facility has nearly 100 members in the

TrackMan the Game program, and it continues to grow.  Other range facilities have similar

game programs with launch monitors from Foresight Sports and Ernest Sports.

http://WWW.GOLFRANGE.ORG
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Game: 

Horseshoes

Submitted by: Steve Murphy, PGA director of golf,

the Prince Course, Princeville (Hawaii) Golf Club

T
his chipping game encourages creativity and performance under

pressure for two players.  The first player drops two balls off the

green, then picks a target hole on the green.  He or she chips both

balls at the target.  The second player then drops their balls in the same area

and hits at the same target.  If one of your shots is closest to the hole, you get

one point.  If both of your shots are closest to the hole, you get three points.

And if a player holes a shot, they get five points.  Honors are given to the

player with the most points from the previous target – they chose the target

and play first.  First player to 11 points wins the game.

http://WWW.GOLFRANGE.ORG
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Game: 

Blue BarrelNight

Submitted by: Tom Straus, owner, 

Broadway Driving Range, Depew, New York

T
his simple but addictive idea is essentially target practice for cus-

tomers at Broadway Driving Range.  Wednesdays are Blue Barrel

Nights at Broadway Driving Range, and the staff places a large blue

barrel on the range – usually the distance is 50 yards from the hitting line,

though the position does move from week to week.  Competitors are given

the chance to hit a shot at the Blue Barrel, and the rules are simple: If the ball

goes into the barrel and stays, then the golfer gets a $20 gift card.  There’s no

cost to participate, but Blue Barrel Nights draw traffic and attention to the

range, and encourage golfers to practice their short pitch shots for a chance

at winning the prize.  Broadway Driving Range recently added this event to

their schedule from 6:30–8 p.m.  each Wednesday, and it reports good success

and participation thus far.
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Submitted by: Trish Hinze, PGA director of instruction,

Tilden Park Golf Course, Berkeley, California

P
oison is a popular putting game with junior camps at Tilden Park,

though it could make a fun and competitive game on any practice

green.  Setup for the game involves placing two ball-shaped tee mark-

ers approximately 20–25 feet apart on the putting surface.  Each player starts

by dropping their ball from waist high on top of the first tee marker, then they

play their ball from where it settles.  Taking turns, each player attempts to putt

their ball to the second tee marker – a turn ends when you miss your target.

When a player hits the second marker, they get another turn and try to putt

back to the first tee marker.  Once a player has hit both tee markers, they be-

come “poison” and try to eliminate the other players by hitting their balls.  If

anyone putts off the green or putts away from the targets to play safe, they are

eliminated.  Last player alive wins the game.  This game gives players a chance

to hit a number of putts in different directions on the practice green, and also

gives them a chance to play with some competitive pressure – and it’s a lot of

fun for all skill levels.

Game: 

Poison

http://WWW.GOLFRANGE.ORG
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Submitted by: Susan Bond, PGA head professional, 

Weekapaug Golf Club, Westerly, Rhode Island

T
he facility has a pair of square nets that are set at distances between

40 and 60 yards.  Golfers are given a goal of hitting 10 shots at each

target, keeping track of how many shots they hit into the nets.  Players

use the targets as a way to calibrate their pitch shots before rounds, and to

gauge their improvement throughout the season.  The game also gives Weeka-

paug’s staff a chance to ask players how their short game is doing, leading to

more lessons.  The nets provide instant feedback, and are a popular practice

target for members.

Game: 

Nets

http://WWW.GOLFRANGE.ORG
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Game: 

Short Game Match Play

Submitted by: Doug Hammer, PGA director of instruction, 

Troon North Golf Club

S
hort Game Match Play is a favorite game with elite juniors at Troon

North.  Players are paired up, then they go to the practice green with

a golf ball and their short game clubs.  Standing in the middle of the

green, one player tosses the ball in any direction.  Both players then play

match play from that location – no mater what the lie.  The players alternate

going first, and can toss the ball in whatever direction or into whatever kind

of lie they choose.  This teaches young golfers how to deal with any lie and

how to perform under competitive pressure.  They also learn how club selec-

tion around the green can affect their shots, and they learn to focus on one

shot at a time.  While Troon North uses this game primarily with juniors, it

can be great fun for golfers of any age and skill level.

http://WWW.GOLFRANGE.ORG


W W W. G O L F R A N G E . O R G O C T O B E R  2 0 1 4   |   G O L F  R A N G E  M A G A Z I N E 37

Game: 

Putting Ladders

Submitted by: Doug Kreis, PGA head professional,

Battle Creek (Michigan) Country Club

A
pair of two-by-fours are placed a foot apart in front of a tee marker.

Players putt the first ball through the two-by-fours as far as they can

without going off the green.  Each putt after that must stop short of

the previous putt.  As soon as a player hits a putt that goes farther than their

previous putt, those two balls are picked up – the number of balls remaining

on the green is counted as that player’s score.  Kreis says this is a great game

because it can be played by multiple golfers as a game with friends, or by a

single player trying to beat their best score.  ■

http://WWW.GOLFRANGE.ORG
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The SNAG Golf products

have juniors and beginners

excited to learn about golf

across the country.



While many teaching and training aids available

on the market today are just as effective, SNAG’s

products may be the most colorful and visually 

appealing to juniors. Of course, as Nicole Weller

and Doug Hammer describe, SNAG’s products

don’t have to be used with only young golfers; adults

can learn just as much from SNAG as kids can.

From Nicole Weller...
With having won the PGA of America’s

Youth Player Development Award in 2013, Nicole

Weller is well known for her work with youth

golfers, and is also a big believer in the importance

of developing youth golfers. In addition, Weller

has become a big believer in SNAG Golf and has

realized the power of its products. 

Weller first started using SNAG Golf products

about 14 years ago after she saw the products at

the PGA Merchandise Show in Orlando, Florida,

October’s Featured Top 25Teaching & Training Aid:

SNAG Golf:
Starting New At Golf
The popular teaching and training aid kits and products have become
a staple among golf instructors’ repertoire, not just for youth golfers,
but adults as well.

A
cronyms in golf are a common

thing: the United States Golf 

Association is commonly re-

ferred to as the USGA, the

PGA of America is sometimes simply re-

ferred to as the PGA and of course, the Golf

Range Association of America is also

known as the GRAA. However, the simi-

larities between SNAG Golf and other

teaching and training aid companies and

golf organizations begins and ends with its

use of an acronym for its name, which

stands for “Starting New At Golf.” SNAG’s

products look more like toys than teaching

and training aids to some, but, according 

to some teaching professionals, that’s half

the attraction.

Nicole Weller, 

the 2013 PGA Youth

Player Development

Award winner and

two-time GRAA Top

50 Growth of the

Game Teaching

Professional, is the

PGA head teaching

professional at The

Landings Club in

Savannah, Georgia. 



when the company was first getting

started. When Weller introduced SNAG

products into her instruction program,

she piecemealed most of the aids to put

into her inventory. She was receiving such

good feedback from using SNAG Golf

equipment that when the company

started offering Group Coaching Kits, she

bought two kits right away so she could

start using the products more in her every-

day instruction and clinics.

Weller uses all kinds of SNAG Golf

products while she teaches her youth

golfers, including: Launchers for full

swing, Rollers for putting, Bullseye targets,

large and small Hoop Clocks to use for

safety zones, Flagsticky targets, Rollera-

mas for putting and chipping, Roller

Brushes to help students develop a slow

and rhythmic putting stroke, the SNAG-

O-Matic for chipping strokes, the Snap-

per, also for full swing, and much more. 

“I use a lot of the SNAG products for

instruction, but I also use it to create fun

games for the youth golfers too,” explains

Weller. “For example, we chip to the large

targets, such as the Rollerama, on the

onset and as my students improve, we

move them onto smaller targets, like the

Flagstickys, to continually challenge

them.”

While Weller continued to have suc-

cess from SNAG, she decided to become

a SNAG Certified Instructor four years

ago. During her two days of training by

the company, she was blown away with

all of the different uses of the products

and activities that they could be used for.

The sessions helped to open her eyes to

the usefulness adults could take from

using SNAG Golf equipment. 

“It occurred to me that we could use

SNAG Golf products to improve our Get

Golf Ready program,” says Weller. “Our

first Get Golf Ready each spring at The

Landings Club was typically slow to fill

up, mainly due to unreliable weather, 

so I decided to stir up some interest by

making the entire first level of Get Golf

Ready SNAG-based.” 

Although some eyebrows were most

certainly raised, Weller saw a remarkable

improvement in interest for her Get Golf

Ready sessions in the spring. In fact, the

Made in the USA

tpkgolf.com
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Nicole Weller uses SNAG Golf equipment a number of different ways, but in this video she

describes two ways that teaching professionals can use the fun and colorful teaching and

training aids with their students, young and old.

1
Weller uses SNAG Golf’s Rollerama in her adult Get Golf Ready clinics by starting her

students between two to three feet away from the Rollerama target and make five

strokes from within the Hoop Clock. When they get comfortable, Weller moves them

back 10 feet to repeat the process.

2
Weller also uses the SNAG Bullseye target by attaching it to a golf car and has her

students practice their pitching and launching swings while aiming for the target.

She also works with youth golfers to improve kinematic sequencing by having them

throw the ball toward the Bullseye within the Hoop Clock and stepping out with their

forward foot.

2013 PGA Youth Player Development Award
Winner Nicole Weller on Using SNAG Golf

http://tpkgolf.com
http://WWW.GOLFRANGE.ORG


students who participated in the first Get

Golf Ready using SNAG equipment raved

about the sessions so much that it had a

very positive impact on Get Golf Ready

sign ups for the rest of the season. 

“Because SNAG is geared for beginners

and we do not want to make a relatively

complicated game any more difficult or

confusing, we have been sure to use the

same language and terms that SNAG

helped establish as our students transi-

tioned from Get Golf Ready to Get Golf

Ready 2,” Weller continues. “For example,

instead of “putting” the ball, our students

are “rolling” the ball.”

Weller explains that youth golfers have

a blast using the SNAG Golf equipment

as their fun colors and unique shapes help

portray the game in a less serious light. 

“The SNAG products really grab the at-

tention of my youth students,” says Weller.

“It helps make the game more fun, which

is part of what teaching professionals

should always be doing.”

While the kids enjoy playing, practicing

and learning with SNAG equipment, it has

also allowed Weller’s more mature stu-

dents take hold of the game and their

swings in a whole new way. She cites one

beginner, an adult, where the student used

to absolutely hate golf because it was too
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Training Aids to Look for: 
Right Angle
The Right Angle is a durable black ABS

brace with neoprene padding and three

straps, which is designed to keep the

player’s swing arc wide and powerful.

The brace is designed to be work on the

player’s trailing arm. The product will

make a clicking noise as the golfer takes

the club to the top of the backswing. If

any clicks are heard early on in the

downswing it means they are casting the

club and losing power.

(continued on page 45)

A MUST HAVE TRAINING AID
FOR ALL INSTRUCTORS.

Give your golfers the benefit of the same feel that Pro

Jack Grout gave to young Jack Nicklaus with the new

and improved

The only trainer that helps golfers learn to keep a steady

head and maintain their spine angles.

Visit us at www.foreverbettergolf.com/affiliate
to learn more about the PRO affiliate program.

Email: to bobd@foreverbettergolf.com

PRO-HEAD® 2 Trainer

“Simplicity is the key to a repeatable golf swing and the PRO-HEAD

Trainer provides my students the opportunity to build a simple

and efficient swing by holding their heads as steady as possible.

The PRO-HEAD helps them learn to maintain critical angles when

swinging the club. I love my PRO-HEAD Trainer and suggest you

get a unit for your Learning Center or practice area.”

— Lou Guzzi, PGA

2013 PGA Teacher of the Year

Works for all golfers:

• ages 8 to 80, 

• male or female

• all heights and weights

• left or right handed

• all skill levels

PRO-HEAD GOLF

1358 Hooper Ave., Suite 210
Toms River, NJ 08753 

Phone: (877)396-8160
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6-in-1 Golf Swing Trainer
For Every Swing In YOUR Game!

GOLFSTR+ is 

a Brain Trainer to 

develop muscle 

memory as you play. 

Gives you an unfair 

advantage. 

6 SWING FIXES:

1: Straight Arm 

Backswing

2, 3 & 4: Flat Wrist 

Putting, Chipping 

& Backswing

5 & 6: Lag trainer: 

Full Swing & Limit 

Lag Chipping

Call 1-855-799-9695 
www.golfstr.com 

Only $29.99

1

2
3

4
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The Golf Range Association of America

Top 25 Teaching &
Training Aids

The 2014 list was selected by the
country’s top teachers

• Ernest Sports ES12

• Exertools DynaDisc

Balance Cushion

• Explanar Golf 

Training System

• K-Vest

• K-Vest K-Trainer

• Momentus Power

Hitter Driver

• MorodZ Alignment

Rods

• PING iPING Putter

App

• Right Angle 2 Golf

Training Aid

• SAM PuttLab

The Next 10:

1. Gary Wiren Impact Bag
www.golftrainingaids.com

2. Orange Whip Swing Trainer
www.orangewhiptrainer.com

3. V1 Pro
www.v1sports.com

4. Gary Wiren Power Fan
www.golftrainingaids.com

5. The Putting Arc
www.theputtingarc.com

6. Eyeline Golf: 360 Degree Mirror
www.eyelinegolf.com

7. Swingyde
www.swingyde.com

8. SNAG Golf
www.snaggolf.com

9. Momentus Weighted Iron
www.momentusgolf.com

T10. Eyeline Golf: Ball of Steel
www.eyelinegolf.com

T10. TrackMan Pro
www.trackmangolf.com

T12. Mike Bender BenderStik
www.benderstik.com

407-328-7674

MEGSAgolf@aol.com

T12. Orange Whip Orange Peel
www.orangewhiptrainer.com

T12. The Impact Ball
www.theimpactball.com

T12. V1 Golf Academy
www.v1sports.com

T16. Eyeline Golf: Golf Metronome
www.eyelinegolf.com

T16. FlightScope X2
www.flightscope.com

18. Tour Striker
www.tourstriker.com

19. Foot Wedge
www.golftrainingaids.com

T20. Eyeline Golf: Balance Rod
www.eyelinegolf.com

T20. Randy Myers Stretching Pole
www.golfstretchingpole.com

22. Medicus Dual-Hinge
www.medicus.com

23. SKLZ Smash Bag
www.sklz.com

24. Eyeline Golf: Putting Impact System
www.eyelinegolf.com

25. JC Video Arc-30 System
www.jcvideo.com
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boring and too difficult. After a few les-

sons using SNAG Golf equipment, that

very same student has received terrific

feedback from the aids and has now fallen

in love with golf, all because of SNAG.

“That’s what a lot of golf instructors

may not realize about SNAG Golf and

it’s products,” says Weller. “While they

may even look like they are geared to-

wards just children and are just ‘plastic

clubs’ (as some students have called them)

they are extremely effective with numer-

ous educational aspects that many don’t

realize. Rollers and Launchers can easily

show the student the positions they need

to achieve when taking one’s grip, as well

as using letters like A, Y and L to describe

various swing positions. Furthermore,

they really help beginners feel and imag-

ine the correct ways to swing, which some-

times can be half the battle.”

Weller has indeed created some of her

own games and drills using SNAG Golf

equipment, such as affixing a Bullseye tar-

get to a golf car for added fun or setting up

multiple Hoop Clocks for youth golfers

to hop from one to another to encourage

fitness. She is also impressed by what the

SNAG Golf workbook has to offer in

terms of drills and other curriculum. 

Actually, a lot of what Weller works on

with her SNAG-oriented students come

directly from the workbook.

Finally, Weller stresses that SNAG

Golf is indeed a learning tool and will not

replace modern golf equipment alto-

gether.

“Most of the kids ‘grow out of the clubs’

and want to move on to traditional equip-

ment,” explains Weller. “I will always let

my youth golfers move on as long as

they’re ready and mature enough to do

so. Graduating from SNAG Golf equip-

ment to actual golf clubs isn’t necessarily

based on the student’s age, but rather their

skill level.”

As Weller describes it, SNAG Golf 

accomplishes what all teaching and learn-

ing tools strive to do: garner the attention

of students (and golf instructors) and help

the student improve their swings.

From Doug Hammer...

What does Doug Hammer do to help

calm the nerves of juniors who are just

starting the game of golf? Put an oversized,

colorful golf club in their hands and have

PUD SPECIAL 30% Of

JOIN OUR AFFILIATE 

PROGRAMME

www.cs2putting.com

www.cs2putting.com

Use Promo Code :

GPRO
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SNAG Golf is all about having FUN while learning the basics of golf. SNAG Golf is a

player friendly, first touch development program designed for both children and adults.

It incorporates developmentally appropriate equipment that will allow golf to be

learned and played in non-traditional venues. The program builds on strong

fundamentals of the different strokes and swings and develops playing ability quickly

and effectively. SNAG has developed an effective learning system with a manual and

curriculum for new learners of all ages and the equipment and training tools are

specifically designed to simplify the learning process.

Notes from the Manufacturer: SNAG Golf

Doug Hammer, a 2012   

GRAA Top 50 Growth of

the Game Teaching

Professional, is the PGA

director of instruction at

Troon North Golf Club in

Scottsdale, Arizona.

http://www.cs2putting.com
http://www.cs2putting.com
http://WWW.GOLFRANGE.ORG


them hit a tennis ball at a man dressed in

a Velcro suit. 

This scene was played out at each jun-

ior camp that Hammer, PGA director of

instruction at Troon North Golf Club,

hosted this year at his facility thanks to

SNAG Golf.

SNAG stands for “Starting New At

Golf” and it came in at number eight on

the GRAA Teaching & Training Aids sur-

vey. However, it is unlike any other prod-

uct that made our list. With tools designed

to simplify the game, SNAG has seen

huge success in teaching beginners the 

essentials. For starters, SNAG took the

14 clubs that are found in a typical golf

bag, and reduced it to two: the Roller and

the Launcher, which encourages students

how to make a full swing, putt, and how

to hold each club.

SNAG also comes with the “Launch

Pad” from which every shot is played. This

guarantees a perfect lie for each shot. As

far as a hole goes, there is none. Instead,

players shot for what SNAG calls a Flag-

sticky. It is an aboveground weighted cylin-

der that is covered in material that they

SNAG ball will stick to. 

All this is to say that SNAG has drasti-

cally altered how many PGA Profession-

als are approaching instruction for begin-

ner golfers. 

As it happens, this is Hammer’s first

year using SNAG equipment and he could

not be happier. “I drug my feet on it for a

few years until a colleague that used

SNAG raved about it. I finally pulled the

trigger on it because I was looking for

golfrangespecialties.com

TARGET 

DOME
Turn your 

driving 

range into 

a precision 

target 

range.

Happy Golfers

No Maintenance
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Used by Jim McLean at 
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in Ft. Worth Texas

special price

$399
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Here’s what’s really cool about it…you can share [videos] with your instructor, your 

instructor can edit it, send that link right back to you. You can have, within two or 
three minutes, “feedback” from your instructor and be half the world away. Great 
technology from FeedbacK™.

                     CHARLIE RYMER, Golf Channel Analyst
Golf Channel Morning Drive - 2014 PGA Merchandise Show

Meet the first 
voice-controlled, 
hands-free, golf swing 
training aid.

www.feedback-golf.com

feedbackgolf@

FeedbackGolf

http://golfrangespecialties.com
http://www.feedback-golf.com
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something different.”

While SNAG may be an unorthodox training

aid, it helps teach the same basic techniques that

any good instructor would. Hammer says that while

kids and women tend to be more receptive to using

the SNAG equipment, he even has found use for it

in his everyday lessons. “The way the grip is set up

on the SNAG club is perfect for getting someone

to hold the club the right way,” says Hammer. “If

someone is having trouble I just pick up that club

and just say ‘Here, hold this. That’s what it is sup-

posed to feel like.”

SNAG makes it difficult to not have fun while

using it as Hammer found with his junior clinics.

At Troon North G.C. the back tee is 125 yards long

so Hammer saw the perfect opportunity to utilize

SNAG for an entertaining range game. “We pur-

chased the complete SNAG package,” Hammer

said. “So it came with flagsticks, clubs, balls as well

as a padded Velcro suit that the SNAG balls will

stick to.  The suit has a big bullseye on the front and

so we had someone wear the suit and run around

the range while the kids tried to hit him. The kids

absolutely loved it. It relaxed them immediately

and took all the intimidation out of golf It made it

fun.”

Despite the bright colors and oversized clubs

that are visually appealing to juniors, SNAG really

focuses on all beginners. Hammer had similar suc-

cess using the Velcro suit when Troon North G.C.

hosted a company outing. When trying to think of

something for the non-golfers to do besides a nor-

mal clinic, he decided to take advantage of one of

SNAG’s other features: It can be used indoors. 

After clearing out the ballroom upstairs at the

facility, Hammer set up a light reception with drinks

and appetizers and encouraged the participants to

hit the ball at the person donning the suit.

Over 75% of all PGA Tour Players Trust Their Careers to Golfersskin Sunscreen.

®

ben@golfersskin.com | 1.800.977.3440 | www.golfersskin.net (wholesale) | www.golfersskin.com (retail) 

mailto:ben@golfersskin.com
http://www.golfersskin.net
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The reaction was similar to that of the

junior camps. “We had about 20 people

in the ballroom and they had a blast,” Ham-

mer said. “It is great even for non-golfers

as a team building event for employees”

SNAG offers 11 different coaching kits

and 51 component kits that include sup-

plemental products in an effort to cater to

different types of facilities. This also allows

a PGA Professional to choose which com-

ponents of the program they will use. 

Hammer admits that SNAG may not

be the best training aid for a seasoned

golfer, except to promote what a good grip

is to feel like. But he says the beginners he

introduces it to are very receptive, includ-

ing the hard to target women’s demo-

graphic: “The kids are obviously going to

love it, but I find that women are also 

loving it,” said Hammer. “They are excited

to learn and I typically will have group les-

sons for ladies that use SNAG equipment

around the greens. The weighted clubhead

prevents them from trying to lift the ball

and promotes solid contact. They are a

dream to teach.”

SNAG’s belief that making golf fun for

beginners will keep them engaged is prov-

ing correct as more than 5,000 instructors

are using it nationwide. In terms of a train-

ing aid helping to grow the game, SNAG

has hit a bullseye. ■

I
n addition to the monthly GRAA Top

25 Teaching & Training Aids coverage

in Golf Range Magazine, the Golf Range

Association of America has created a

Teaching & Training Aids Resource

Center on GolfRange.org.  This

resource center will not only archive

all of the content from the magazine,

but also will house extra content

including videos, images, and editorial

on how top teachers are using the

various products from the Top 25.

In addition, the center includes a

full listing of the Top 25 Teaching &

Training Aids where readers can learn

more about the products and contact

the respective companies.

GRAA Top 25 Teaching
& Training Aids
Expanded Coverage
on GolfRange.org

V
isit GolfRange.org for

expanded listings of the

Top 25 Teaching & Training

Aids for 2014.

Next month’s featured product: Tour Striker
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He also has an international perspective, how-

ever, as the worldwide director of instruction for

the Nicklaus Golf Academies. Through extensive

international instruction experience, including

three years spent teaching in Japan, Malaska has

learned that playing golf doesn’t mean only playing

9- or 18-hole rounds.

Malaska recently sat down for an exclusive in-

terview with Golf Range Magazine to share his

thoughts on how practice facilities can be part of

a new era in U.S. golf, and how the range can play

a key role in driving engagement at all types of golf

facilities. Here’s what he had to say about the future

of the game, and how the range should be at the

center of it:

Golf Range Magazine:With your international

experience as a teacher, what can we in the U.S. do

to grow the game and redefine what it means to

“play golf”?

Mike Malaska: I know the first and most important

thing we need to do is change our perception of

what golf is. What I mean by that is golf is not nec-

essarily a 9- or 18-hole game – that’s just one game

within the sport of golf. Playing the game can also

be hitting balls and playing games on the range, or

playing in a simulator, or even practicing at home.

I learned the game by hitting a plastic ball around

the neighborhood from yard to yard; that was golf

to me. In Japan, 70 to 80 percent of my students

never got on a golf course. To them, golf was going

to a practice facility with their friends three or four

times a week to get some exercise and work on

their hand-eye coordination. In the U.S., we have

to be open to promoting every way of enjoying the

game instead of pigeonholing golf into 18 holes

on the course.

GRM: How crucial is the practice facility to helping

private and public courses grow their business?

Malaska: Extremely crucial. The range is the entry

level of golf, the place where people can get hooked.

It’s the place where a skilled golfer can practice

and hit every shot they need on the course in a half

hour. With time constraints as severe as they are

for most people, taking three hours for 9 holes of

golf – or seven or eight hours for a full 18, once you

factor in getting to and from the course – just isn’t

feasible for a lot of people. On the range, you can

get that great experience of hitting the ball without

the time crunch. If that is promoted correctly, then

ranges are at a premium when it comes to growing

the game and the business.

GRM: How can golf facilities use the range and

practice areas to engage their customers and boost

business in different areas?

Malaska: The old thing was “Build it and they will

come.” That doesn’t work anymore. Now it’s more

like, “Build it and engage people.” Getting people

on the range is the start, but then you have to have

golf professionals walking the range and interact-

ing with players. Ask questions, ask if someone

needs help with a certain type of shot, ask if you

can look at their clubs to make sure they’re playing

with the right equipment – engagement helps in-

struction, it helps clubfitting, it helps rounds played.

You can do this in a low-pressure, non-intrusive

way, and you’ll find that golfers want to be engaged.
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An Exclusive Q&AWith

2011 PGA Teacher of

the Year Mike Malaska
The veteran teacher says an open-minded, engaging approach to golf and

instruction utilizing practice facilities can help grow the game in America

G
olf is a sport experienced differently by players

around the world. As the PGA director of instruction

at Superstition Mountain Golf and Country Club and

Las Sendas Golf Club in Arizona – and the 2011 PGA

Teacher of the Year – Mike Malaska is well aware of the challenges

and opportunities in the U.S. golf market.
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The range and the putting green are great places

to create a fun environment for families, groups of

friends and individuals. Golf isn’t about the score,

and it isn’t about the Rules. It’s about engaging

people in a hand-eye coordination sport that’s 

extremely challenging and very rewarding. That’s

where ranges are paramount in growing the game.

GRM:What range games and activities do you give

students to encourage them to practice between

lessons?

Malaska: When somebody leaves a lesson, I en-

courage them to practice at the range with some

games. I think golf has gotten so overwhelmed

with distance that we’ve lost perspective on other

parts of the game, so I like to give them games that

focus on tempo and touch. Instead of trying to hit

their driver farther, how about seeing how many

7-irons in a row you can hit within five yards of

each other? I also give my students things they can

do at home or at work to practice without hitting

balls. You can make movements in front of a mirror

to work on movement patterns, or you can balance

a ball on the face of a ping-pong paddle, then turn

it over and catch the ball on the other side, to work

on hand-eye coordination. People complain they

don’t have time to practice. I tell them they have

the time, they just don’t know some of the different

ways to practice.

GRM: Do you see golf benefitting from the focus on

people pursuing more healthy, active lifestyles?

Malaska:No question about it. I’m involved with a

business called Great Life, which are facilities that

combine golf courses with fitness centers. We get

a lot of people who have never played golf – re-

search shows there are 128 million gym members

in the U.S. that don’t play golf. But it’s easy to get

them from the gym to the range, because they love a

challenge. They’ve never seen golf as a challenge,

but it’s one of the great sports challenges. I’ll give

someone a 7-iron and ask them to hit it up on the air.

Fit people like physical challenges. When they see

that golf is another challenge that requires practice

and physical movement, they get into it. Plus, golf by

itself is a great fitness plan. If you walk the course,

you’re getting a good workout with all the swinging,

walking and bending you do. Golf can be the only

fitness routine a lot of people need.

GRM:At age 60 you’re still a competitive golfer. How

important is it to you as a teacher to play, and how

do you practice?

Malaska: I play three to five tournaments a year,

and this past year I qualified to play in the Senior

PGA Championship. I want my students to see

me competing against tour players, and against 

25-year-olds in Section tournaments, because that

gives me a tremendous amount of credibility. As

an instructor, it also gives you understanding and

empathy for the demons that come after golfers

on the course. If you just stand on the range and

teach, you start to forget that competitive golf is a

lot different than practicing. So when I do practice,

I make sure I create pressure situations with targets

and boundaries. I’ll play games, like needing to hit

four consecutive shots to a certain distance – and

if I miss one, I have to start over. On that fourth

shot, you’re feeling the anxiety you feel on the

course, so you’re practicing that mental process

and finding out what shots work under pressure.

GRM:What advice do you have for using practice

facilities as part of a player development effort to

encourage golfers to play better?

Malaska: It comes back to engagement, and using

your expertise to teach people not just how to play,

but how to practice. When I used to teach in Japan,

we did something that I’d love to see ranges do

here in the U.S. On Friday nights, we’d make an

announcement that our director of instruction was

in the middle of the range giving a clinic. The range

would shut down for 10 minutes and people would

come listen to me. We started with 30 golfers, and it

grew from there. Pretty soon we had 500 golfers

coming out to listen to me talk about how to practice,

then they’d stay to try it for themselves. They loved

it. That’s the sort of thing we need to be doing. We

can’t afford to let golfers not have a great experience

when they come out to our ranges. ■
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Engaging golfers with

non-threatening

instruction on the

practice range is a good

formula for creating

repeat customers.

R
U

S
S

E
L
L
 K

IR
K

/G
O

L
F

L
IN

K
S

http://WWW.GOLFRANGE.ORG




I
’ve always been big into the short

game because my teacher as a kid

was the legendary Paul Runyan,

who won the 1934 and 1938 PGA

Championships and was known for his

deadly short game.  Paul got me to see how

much fun it is to hit all the different short

shots, and I loved practicing them.

PGA Professional Rob

Stocke, the director of

instruction at The Golf Club

of Georgia in Alpharetta,

Ga., is the 2012 North

Georgia PGA Chapter

Teacher of the Year.
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Teaching
Teachers
Short game targets can point your students toward lower scores

By Rob Stocke, PGA, with Don Jozwiak
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As a teacher, I’m trying to create the same love

of the short game with my students – and giving

them a fun place to practice these shots is part 

of the strategy.  At The Golf Club of Georgia, we

created a short game practice area with seven 

targets that serves as a great place to practice and

work on wedge play.  We’re the home course for the

Georgia Tech golf team, and those players practically

live at the short game area; so do our club’s better

players and top juniors.  By creating a similar setup

at your facility, and by working on short game tech-

nique in your lessons, you can help your golfers

see immediate improvement on the course.

The Golf Club of Georgia made the decision to

revamp its range almost three years ago, and it’s

one of the greatest things we’ve ever done.  We

added the short game target area by putting in

seven poles as targets, with 10 yards between each

target.  The farthest target is 100 yards from the

middle of the teeing area, and the closest is 40 yards

– but the tee box is 40 yards deep, so the targets 

can range anywhere from 120 yards to 20 yards

depending upon where they tee it up.

Two of the targets are on an existing target green,

but the other five are on 10' by 10' grass landing

areas that are mowed to green height.  They receive

shots just like a green so golfers can see how their

shots land and if they’ll stop.  As I tell my students,

if they can get their wedge shots to stop on a 10-foot

area around a target, they’re going to have a lot of

short putts.  Our better players spend a lot of time

in this area, and it’s fun to see families come out

and challenge each other to games.  We also use it

for competitions during our member-guest: We as-

sign different point values to each target, and play-

ers get five shots to score as many points as they

can by getting their shots to stop on the landing

areas.  It’s a bit like Skee Ball for golf, and people

love trying to paint the targets white.

As a teacher, I also use our short game target

area as a way to lead students to discovering the

importance of scoring shots.  I’m sure you’ve had

plenty of new students who believe their short

game is pretty good, and that what they really need

is to add 10 yards to their drives.  When I hear that,

I take them over to the short game area and ask
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them to hit 10 balls to the 40-yard marker.  Most

of them can’t keep more than two in the landing

area.  I’ll explain that’s eight shots they just wasted

from 40 yards, and they can save a ton of strokes

just by improving that part of their game.  That 

really gets them interested in the short game.

The drill I use most often with my students to

make sure they make solid contact with their

wedges is having them feel like they’re taking the

butt of the club and putting it in their back pocket,

or in their side belt loop, on the follow-through.

That tends to get their body a bit more engaged so

they can rotate a little better, and it takes their hands

and wrists out of it.  So many players try to scoop

the ball into the air, or flip the club.  Once impact is

consistent, it becomes a lot easier for them to dial

in their distances.  If a player is all over the map,

skulling one shot then hitting the next one fat, they’ll

never find consistent distance control.  And once

impact is consistent, we can start looking at whether

clubfitting can help with distance control.  Perhaps

the golfer would benefit from a different mix of

wedges, or wedges with a different sole design, to

further improve consistency. ■

This story was originally published in the January
2014 issue of PGA Magazine.
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Temporary targets can also help
Not every facility has the room or resources to add
permanent short game targets, but it’s easy to set up
temporary targets on your own.  I like to use Hula Hoops
to help with chipping drills for juniors and beginners, and
you can extend them out to longer distances on the
range for adult players.  Using targets to emphasize the
importance of the short game, and encourage practice, 
is a great way to build your business as a teacher.
Students will show improvement very quickly, and they’ll
flood your phone with text messages about how many
times they got up and down or chipped in – and they’ll
tell their friends who taught them how to do it.
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Tex-Net Inc.
www.texnetusa.com

800-541-1123
Fax: 609-499-8227

763 B Railroad Ave. PO Box 92

Florence, NJ 08518

Installations NationwideCall for a free custom quote today.

The industry standard for over 30 years. 

TEX-NET CAN COMPLETE A TURNKEY NETTING SYSTEM ANY WHERE IN THE

COUNTRY OR FURNISH EVERY COMPONENT FOR IN-HOUSE INSTALLATION 

GOLF PRACTICE CAGES
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1. Champ

(800) OK.CHAMP

www.champspikes.com

2. Coastal Netting

(800) 726-3354

www.coastalnetting.com

3. Easy Picker

(800) 641-4653

www.easypicker.com

4. Ernest Sports

(855) 354-4653

www.ernestsports.com

5. Feedback Enterprise

(757) 320-4494

www.feedback-golf.com

6. Foresight Sports

(858) 880-0179

www.foresightsports.com

7. Green Active Golf CS2

+ (27) 82 4178129

www.greenactivegolf.com

8. Golf Around the World

(800) 824-4279

www.golfaroundtheworld.com

9. Golf Web Design

(888) 287-2614

www.golfwebdesign.com

10. golfersskin

(800) 977-3440

www.golfersskin.net

11. GOLFSTR

(289) 837-0563

www.golfstr.com

12. Links Technology

(847) 252-7600

www.linkstechnology.com

13. Mitchell Golf

(800) 437-1314

www.mitchellgolf.com

14. Orange Whip Trainer

(877) 505-9447

www.orangewhiptrainer.com

15. Pepsi

(866) 737-4653

www.pgalinks.com

16. Ping

(800) 474-6434

www.ping.com

17. Power Tee

(877) 769-3781

www.powertee.com

18. Pro-Head Trainer

(877) 369-8160

www.pro-head.com

19. Range Servant

(800) 878-8050

www.rangeservant.us

20. Sand Dollar’s Solutions

(610) 334-4103

www.sand-dollars.com

21. Tex-Net

(800) 541-1123

www.texnetusa.com

22. The Putting Arc

(800) 898-0701

www.theputtingarc.com

23. The Putting Stroke Teacher

(309) 358-1602

www.tpsteacher.com

24. TPK Golf

(800) 433-4653

www.tpkgolf.com

25. UST/Mamiya

(800) 277-0534

www.ustmamiya.com

26. Wittek Golf

(800) 869-1800

www.wittekgolf.com

R E A D E R S E R V I C E

Welcome to the Family!

At the GRAA, we appreciate the business of all our partners that support our
many endeavors such as Golf Range Magazine, GRAA Best Practices, the GRAA
Awards Program, the GRAA Boot Camp Series as well as many other digital and
relationship programs.  Recently, the GRAA has welcomed the following new
partners who have come on board to support the range side of the business and
partner with our members on growing the game and growing revenue at your
respective facilities:

FlightScope

(407) 967-7121

www.flightscope.com

Golf Range Specialties

(804) 305-3743

www.golfrangespecialties.com

PlaneSWING

(256) 282-9098

www.planeswing.com

Sterling Cut Glass

(800) 543-1317

www.sterlingcutglass.com/golfawards
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Golf Web Design

We love to create beautiful,

modern digital experiences for

our clients.  We love to solve

problems through innovative

design and creative marketing

solutions.  We are a team of

designers, developers and

marketing specialists that have

the experience to forge

exceptional websites, apps and

marketing strategies for golf.

We have been perfecting our

skills for years so that our clients

only receive the highest quality

websites, apps and marketing

solutions.  We value quality, design

and knowledge – and love

working with clients that share

those similar attributes for their

own business.

To learn more visit: www.golfwebdesign.com

The Putting Arc

The Putting Arc design resulted

from PGA Professional VJ

Trolio’s vision of the perfect

putting stroke, the

mathematical theories

researched and applied by

engineer Joey Hamilton, 

  and the manufacturing

expertise of engineer-inventor

Dave Hamilton.

The Putting Arc works

because it’s based upon natural

body movement which can be

quickly learned and repeated,

the clubhead travels in a perfect

circle, the putter is always ‘on

plane’, the club face is always

square to the above plane and

the hands, arms and shoulders

rotate as one unit.

To learn more visit: www.theputtingarc.com
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SOMETIMES
This Close

IS CLOSE ENOUGH
TO BRAG ABOUT

Register Your Facility for Get Golf Ready

at PGALinks.com Today

OUT HERE, EVERY DAY IS PERFECT, 

EVEN WHEN YOU’RE NOT.

http://PGALinks.com
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Golf Range Association of
America Preferred Vendors
In recognition of their support and participation, The Golf Range Association of

America wishes to thank the following GRAA PreferredVendors.

800 OK CHAMP

www.champspikes.com

Official Spike and Tee Supplier

800-726-3354

www.coastalnetting.com

Exclusive Netting Company

800-641-4653

www.easypicker.com

Official Range Equipment Supplier

EASY PICKER
®

GOLF PRODUCTS

888-287-2614

www.golfwebdesign.com

Official Web Designer

877-769-3781

www.powertee.com

Official Automated Tee System

800-541-1123

www.texnetusa.com

Exclusive Netting Company

800-869-1800

www.wittekgolf.com

Official Range Equipment Supplier

800-225-8500

www.titleist.com

Official Equipment Company

http://www.champspikes.com
http://www.coastalnetting.com
http://www.easypicker.com
http://www.golfwebdesign.com
http://www.powertee.com
http://www.texnetusa.com
http://www.wittekgolf.com
http://www.titleist.com
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LEARN FROM THE BEST

The PGA Center for Golf Learning and Performance in Port St. Lucie, Florida  

sets the stage for an incredible Golf School experience.

Ranked among the country’s Top 50 practice facilities, the Center features  

PGA of America Golf Schools, with top PGA Professionals presenting  

state-of-the-art instruction for your game.

PGAVILLAGE.com  |  800-800-GOLF (4653)

Golf School Packages with Rounds at PGA Golf Club Start at $835

Reserve Your PGA of America Golf Experience Today!

© 2014 The PGA name, logos and marks are a trademark of the Professional Golfers’ Association of America.

http://PGAVILLAGE.com
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