
Welcome to the March issue of digital Golf Range Magazine!

Inside this issue, you will find the following features:

• Expanded Engagement: Creating new ways to interact with golfers.

• Top 25 Teaching and Training Aids: The Foot Wedge – Influencing your
student’s swing from the ground up.

• Video File: PGA Professional Megan Padua discusses the importance of
properly fitting juniors for golf equipment

• Tour Talk: Practice by the Pacific

• Special Feature: Ranking the nation’s top 25 college basketball teams’
golf practice facilities. 

Keep it fun and thanks for supporting the GRAA.

Best Regards,

Rick Summers
CEO & Publisher, GRAA
610-745-0862
rsummers@golfrange.org
Golf Ranges: Where the Fun Starts

mailto:rsummers@golfrange.org
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YOUR IRONS DESERVE BETTER.

DON’T SETTLE FOR STEEL.



It’s more than a reaction. It’s a revolution.

You don’t settle for steel in your woods, so why would you 
compromise with your irons? UST Mamiya’s disruptive recoil 
technology is more efficient than steel and more responsive 
than old graphite, ensuring better feel, precise distance control 
and pin-seeking accuracy. Experience how this game changer 
changes your game. • USTMamiya.com

http://USTMamiya.com
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TEEING OFF

32
A fire pit adjacent to the
Maderas Golf Club range

provides golfers with 
a place to hangout 

after practicing 
or playing.

http://WWW.GOLFRANGE.ORG
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TEEING OFF

40
Connect with your 

students to grow the 
game and your 

business.

http://WWW.GOLFRANGE.ORG


THREE NEW DRIVERS TO FIT YOUR GAME
Fueled by patented Turbulator Technology and a new face 
material, the G30 adjustable driver is PING’s longest, most 
forgiving driver ever. With three options engineered to match 
your game, the G30 is the fastest way to longer, more 
accurate drives. Get fit today. You’ll be better for it.

G30 LS 
(Low Spin) Tec
Low, stable spin

G30 SF 
(Straight Flight) Tec
Right-to-left shot bend

G30
All-Around 
Performance

TURBULATOR TECHNOLOGY
In wind tunnel testing, crown turbulators 
are proven to reduce aerodynamic drag 
and increase clubhead speed.
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And a better golf facility.



www.synthetic-turf.com
800.405.7455
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Issuing a Challenge

What does engagement mean to you? That’s the question at the heart of this
month’s cover story. Throughout the article we highlight facilities and
range-centric ideas that challenge the traditional definition of what it means

to engage a customer. By presenting these ideas, we’re challenging you to redefine what
engagement means to you. To go above and beyond, and to utilize the practice range as
a pivotal tool for enhancing your connection with the golfers at your facility.

On the same theme, this month’s issue also features a special story written by
PGA/LPGA Professional Kim Shafer on why engagement is critical to growth of the
game. Shafer has led an accomplished career, highlighted by winning the Kentucky
PGA Section Teacher of the Year Award and being named a Golf Digest top instructor.
She now serves as the director of events and marketing for the Kentucky PGA Section,
and we’re pleased to have her as a guest writer for Golf Range Magazine.

As much of the country still battles winter, we’d like to bring you a little bit of
sunshine (and fog) from the shoreline of Southern California as we take a look at some
images from the range at renowned Torrey Pines Golf Course – taken during the 2015
Farmers Insurance Open.

And finally, March is an exciting time in the sporting world. Yes, we’re a month
away from the Masters, but right now much of the country is focused on NCAA March
Madness – including us! To share in that excitement, we’re taking the top 25 college
basketball schools in the nation (as of Feb. 16) and ranking their university’s golf
practice facilities. Our rankings were coordinated with help from the school’s golf
coaches.

As always, your feedback is critical to the improvement of Golf Range Magazine
and the Association. So if at any point you decide to implement an idea you’ve read in
our publication, please let us know about it!

Many thanks,

Rick Summers
CEO, GRAA
610-745-0862
rsummers@golfrange.org
Golf Ranges: Where the Fun Starts
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UPGRADE YOUR RANGE TODAY WITH NO RISK OR UPFRONT COSTS

CALL 1-877-POWERT (1-877-769-3781)  or visit www.powertee.com

#1  PREFERRED AUTOMATED TEEING SYSTEM BY 
GOLFERS AROUND THE WORLD 

http://www.powertee.com


The POWER TEE Automated Teeing System is the AUTOMATIC 
choice for all driving ranges or practice facilities. Whether your 

driving range is associated with a private or public golf club or a 
stand alone driving  range, POWER TEE is your 

AUTOMATIC solution.

Automatic Feedback 
Golfers immediately receive feedback 

EHWZHHQ�EDOOV�DV�WKH\�GRQ·W�KDYH�EH�LQWHUUXSWHG�E\�UH-teeing.

Automatic  Instruction.
7HDFKLQJ�3URIHVVLRQDOV�GRQ·W�KDYH�WR�FRQVWDQWO\�FRUUHFW�WKH�JULS��VWDQFH��RU�DOLJQPHQW��

Students swing away and get better³FASTER

Automatic Enjoyment:
Beginning Golfers enjoy POWER TEE because it simplifies practice. There is no re-gripping or 

bending down which interrupts the rhythm and tempo of the swing.

Automatic Profits:
POWER TEE is proven to attract new and non-golfers to the driving ranges. Golfers who use 

POWER TEE stay longer, hit more balls, take more lessons, 
buy more equipment and come back more often.

Automatic Upgrade:
POWER TEE enhances the look of any driving range without any capital expense³just a monthly 

rental.
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GOLF RANGE NEWS

THE RANGE CAN BE A PLACE WHERE DREAMS

come true, just ask 6-year-old Christian Back-

house. Thanks to the Children’s Wish Founda-

tion, Christian, who has been diagnosed with

leukemia, flew from England with his family to

attend the Honda Classic in Palm Beach Gar-

dens, Florida and fulfill his dream of meeting a

PGA Tour golfer. On the range at PGA National

Resort & Spa, Christian put his own swing on

display while spending time with two-time tour

winner Jonas Blixt.

T
he Driving Range at 
Libertyville Sports Com-
plex, thrice voted the
“Best Driving Range in
Chicago” by the Daily

Herald, is giving more to their com-
munity than just a place to practice
their golf game year-round. Through-
out the month of January, the facility
hosted the “LSC Driving Range
Food Drive” to collect non-perish-
able food items for a local pantry.

Keeping you up to speed on trends in the golf practice-and-learning sector

Before winning the 2015 Northern
Trust Open at Riviera Country Club
outside of Los Angeles, PGA Tour

professional James Hahn was mostly known
for doing the “Gangnam Style” dance on
the rowdy 16th green at the Phoenix Open.
As sudden cold weather and rain disrupted
the usually perfect Southern California
conditions during the three-man playoff,
Hahn was right at home. “I remember days
when I was living at home (in the Bay Area),
I would go to Metropolitan Golf Links and
it would be raining every single day and I
would be the only guy on the range,” said
Hahn. “I would go home and look at myself
in the mirror and say, ‘You worked hard
today…You deserve all the good things that
happen to you.’”

With the brutal winter the northeast has
endured, it makes sense to think that the
timing is right for an indoor golf practice

facility. Timberlin Golf Club in Berlin,
Connecticut is on the brink of making it
happen. Last month Saratoga Associates, a
landscape architecture/engineering firm,
delivered a presentation to the municipality
detailing the plan to build the new facility. The
potential cost of project is $2.1 million. If
approved, construction would be completed by
the start of the 2016 season.

The Bryan Brothers came up with some
interesting ways to use a golf range: 
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IT’S TIME TO TALK TO 
THE EXPERTS IN
MANAGED IT SERVICES

847-496-0296      linkstechnology.com

http://linkstechnology.com
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Go

In cooperation with Pellucid Corp, a leading industry insight and information
provider, each month Golf Range Magazine will present research which

demonstrates how the weather has impacted the number of “Golf Playable Hours” in
multiple regions of the country.  While ranges may be somewhat less influenced by
the weather than golf courses, the above information should still provide a
performance metric worthy of review.  This map shows the percentage increase or
decrease for the month shown vs. the comparable month from a year ago followed
by the year-to-date results from January through the current month reported.

For more information about Pellucid Corp and how the data was compiled, visit
Pellucidcorp.com.

WEATHER IMPACT ANALYSIS 

WEATHER IMPACT

http://Pellucidcorp.com
http://WWW.GOLFRANGE.ORG
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+/-100% = increase/decrease
exceeds 100% due
to small base value

N/A = out-of-season period
and not reported

Golf Playable Hours: January
Each region includes: Month % / YTD %

http://WWW.GOLFRANGE.ORG






Clubfitting for Juniors
PGA Professional Megan Padua discusses why it’s important for
juniors to be properly fit for golf equipment

W hen junior golfers are ill fit to

equipment it can be detri-

mental to their development

of strength, speed and coor-

dination. Is this video, PGA Professional Megan

Padua, a teaching professional at Belfair Planation

in Bluffton, South Carolina, details why it’s critical

for golf professionals to educate parents on the

importance of having their kids fit.

Padua also discusses some of the best ways to fit juniors, including the fitting system from U.S.

Kids Golf that she uses with her stable of young golfers.  ■

VIDEO FILE
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BY TONY L. STARKS

Expanded

The fire pit adjacent to the practice area at Maderas Golf Club
in Poway, California, provides golfers with a relaxing spot to
hangout after practicing or playing.

http://WWW.GOLFRANGE.ORG


CREATING
NEW WAYS

to Interact
with Golfers

edEngagement

What does engagement mean to you? Is
it when golfers come to your facility to
either practice, play or purchase, that

you’re available and always ask how you can help? While
that’s a critical part of it, engagement extends beyond
service and communication. It’s creating new ways and
opportunities to interact with golfers at your facility, and
for them to interact with one another. The practice range
and the surrounding areas are the perfect setting to do
just that, and in this month’s cover story we’ll take a look
at multiple ways to create new engaging opportunities
on the range.

Ralph Pace Photography



Light the Fire
In 2011, Maderas Golf Club in Poway, California
made the decision to install a fire pit adjacent to
the range and pro shop (pictured on the cover).
The semi-private facility, recognized as one of the
top courses in the San Diego area, has a small
membership and group of dedicated golfers who
practice on the picturesque range.

“Here at Maderas, we build relationships with
our members and returning guests,” says Michael
Flickinger, the facility’s general manager. “Our
team goes above and beyond to interact with each
golfer that uses our facility – to really get to know
their likes, dislikes and overall personality.”

The fire pit has given them a great avenue for
accomplishing that. During winter months
when days are shorter, members will often come
out to the range in the evening after work to get
their golf fix. The alluring flames of the fire pit
draw them in
after they’ve
finished prac-

ticing and provides Flickinger’s staff with the op-
portunity for engagement.

“Golfers are storytellers and there’s no better
place for telling stories than sitting around a fire
sharing a few drinks,” says Flickinger. “So when
golfers come off the range or the course and head
over to the fire pit, we use that time as a chance
to hear their stories. How are they hitting it? What
part of their game are they working on? What’s
the memorable shot from their last round? Or
even things unrelated to golf, like stories about
their kids and family.

“We’ve really found that it’s a place to come to-
gether and make new friends or catch up with
old ones.”

In addition to increased engagement, the fire
pit has also brought increased revenue. Golfers

don’t just finish practicing or playing and then
rush off to their car; they spend more time at the
club, which equates to spending more dollars.

Driving Range Drive In
Recently TaylorMade Golf delivered one of the
most innovative uses of a practice range the golf
industry has ever seen. On Wednesday of the
Northern Trust Open at Riviera Country Club out-
side of Los Angeles, they constructed a 25-foot
movie screen, lined the range with golf cars and
hosted a drive-in-movie on the driving range. 

They played iconic scenes from golf classics like
“Tin Cup” and “Happy Gilmore” – complete with
appearances from Roy McAvoy and Shooter Mc-
Gavin themselves, as well as TaylorMade staffer
Sergio Garcia.

While you may not have TaylorMade’s marketing
budget, this is still an idea you can execute to keep

golfers engaged
with your facility.
Large inflatable

projection screens are available for less than $500,
and quality projectors are more affordable than ever.
Consider hosting “date night” on the range and
showing the golf movies we all love! Another idea
is to film your own movie, capturing memorable
moments from around the facility throughout the
year. This could be particularly successful at private
clubs, where you can invite members to view the
finished product and see themselves up on the big
screen.

“This is certainly an idea that can be repli-
cated on virtually any practice range,” says Nick
Robbie, TaylorMade’s marketing director. “We
received a tremendous response from those in
attendance, and I imagine that any golfer would
be thrilled to attend an event like this at their
local club.”
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TaylorMade Golf
constructed a drive-in
movie theater on the
practice range at
Riviera Country Club
prior to the 2015
Northern Trust Open.

ExpandedEngagement
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A Well “Crafted” Plan
For the last several years, PGA Professional Del
Ratcliffe has conducted a very successful event
called The Can Open – a golf tournament centered
on craft beer. Renaissance Golf Park in Charlotte,
North Carolina – operated by Ratcliffe’s manage-
ment company, Ratcliffe Golf Services – has served
as the host site. 

By partnering with several local breweries, he
is able to provide a unique experience as compa-
nies set up beer-tasting tents throughout the course.
However, this year Ratcliffe is tossing around the
idea of expanding onto the range.

“Plenty of food, plenty of beer and lots of golf –
always a great recipe for fun,” says Ratcliffe. “We’re
looking into adding a range component, where
we set up tents with craft beer on the range and do
all kinds of skill challenges.

“Fun events like this are the type of thing we’re
trying, and the practice range is one of our focus
areas this year,” he adds. “It’s the perfect place to
interact with golfers, build relationships and create
a real bond.”

Topgolf Takeaways – Engaging the 18-34
Age Group

Did you know that 56 percent of Topgolf pa-
trons are between the ages of 18-34? The most
interesting thing about that stat: It represents 

the exact demographic that golf has been struggling
to attract recently.

“I don’t think we’re taking them away from golf,
but they’re looking for a different way to experience
the game,” says PGA Professional Justin Norvell,
the director of operations at Topgolf’s Gilbert, Ari-
zona location. “I’m convinced that golf courses and
ranges can provide a similar experience for them.”

When Norvell left his post at a public facility in
Orlando two years ago, he was inspired to join
Topgolf in order to capitalize on the buzz created
by the emerging brand and convert that energy
into overall growth of the game. One thing he’s
learned in the past two years, despite what some
statistics may suggests, is that the younger demo-
graphic is open to golf – but they want it packaged
differently.

“Topgolf is certainly different, that’s for sure.
It’s far from your traditional golf experience. But
that 18-34 group wants different, they need differ-
ent. Golf has to be willing to change in order to
capture their attention,” says Norvell. “What en-
gagement boils down to is having long-term rela-
tionships with your customers, and getting them
to return time after time. Through a focus on fun
and a delivering a social experience we’ve been
able to do that.

“There are things we do at Topgolf really well
to keep customers engaged – whether that’s the
music, serving food and drinks, the social envi-
ronment or the gamification,” says Norvell.
“These are all things that any golf facility operator
can do easily.”

UNC Golf Coach Builds Bonds Between 
Fathers and Sons

Bonding with dad over the game of golf has likely
been around since someone first hit a small round
object with a stick in the fields of Scotland. How-
ever, structured father-son range sessions are an
under utilized method for encouraging that bond.
For the past three years, North Carolina Tar Heel
Men’s Golf Coach Andrew Sapp has hosted the
UNC Father-Son Golf Camp with great success. 
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Below: Topgolf has
attracted a large
audience of 18-34 year
olds through a focus on
fun and social
experiences – a
formula that any golf
facility can replicate.
Bottom right: The
Father-Son Golf Camp
at UNC is strengthening
bonds between
families and the
game of golf.

ExpandedEngagement
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“Junior camps have been around forever, and I’m sure we didn’t invent the fa-
ther-son camp by any means, but so many times when the dads dropped of their
kids I’d hear them say something like ‘Man, I wish I was going to golf camp right
now!’” describes Sapp, himself a former member of the UNC golf team. “I thought
that was a great idea, why not let the dads benefit from it as well as the kids?” 

The dads seem to love it more than the youngsters. They get a lot out of the in-
struction, and they’re able to spend a weekend with their son bonding over a
sport that they both love. However, participants are not just juniors and their fa-
thers. There are father-son participants of all ages. At one time, Sapp even had
three generations of golfers in the same camp (father, son and grandson). 

“These type of camps absolutely have long-term affects on the game and business
as a whole,” adds Sapp, who generally caps the number of participants at 24 (or 12
father-son pairs). “Yeah, dads can go watch their sons play basketball or football
and sit in the stands, but here in the sport of golf they can play side by side, hitting
the same shots and experiencing the same sport at the same time. Golf is a game
for a lifetime, so you can pass this down from generation to generation.”

Helping to strengthen the bond between father and son in turn strengthens
their relationship with your facility. As they build memories, your facility can be
the backdrop.

Live Music by the Range
The Crossing Nines restaurant sits in between the practice range and the short
game area at Granite Links Golf Club just outside of Boston. A couple years ago,
the facility expanded the property to include an outdoor patio that rests directly
next to the practice putting green and well within earshot of the practice range.
This new area created the perfect opportunity to do something fun and creative
to attract golfers toward the practice area. 

So during the season, every week from Thursday-Sunday golfers are treated
to the sounds of live music from local artists. 

“We decided to do this as a way to drive new business to the part of the facility
where the range, practice areas and restaurant are located,” says Stephen Clancy,
Granite Links’ PGA head professional. “On nice nights people sit outside and
have a full view of the Boston skyline. It’s great for sunsets.”

The range at Granite Links is lit, and stays open until 10 p.m. six days a week.
The music is a great treat for golfers who like to work on their game under the
stars. “It’s been hugely beneficial for evening traffic on the practice range,” says
Clancy. “But it works both ways. People come to hangout and listen to music but
they find themselves putting on the practice green – and sometimes doing a little
dance to the tunes. And people who came to practice find themselves sitting
down to enjoy a beverage and taking in the scene.” ■
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Below is a collection of ideas,
concepts and events that can
be executed on the range/
practice areas to increase 
customer engagement.

Supervised practice

Fire pits

Craft beer parties/events

Music

Date nights

Watch the big game or movie on 
an outdoor screen 

Scheduled free clinics

Walk the range

Free lesson month

Free fitting month

Short game clinics

Free range ball hours… All you can hit

Contests/Skill challenges

Transform the range into a short course

Beat the pro skills challenge

Create a cooking station for the chef

Foot Golf/Soccer camps

Junior sleep outs/Camping on 
the range

Father-son events

Mother-daughters events

Grandparents day

Corporate events

Beginner programs

Women-specific demo days 

Wine Tastings

Staff appreciation day with lessons 
and free range balls

Folds of Honor/Military events

Range games

Free tune-ups/Quick tips

Yoga & stretching 

Long drive contest with launch monitor

IDEAS TO INCREASE
ENGAGEMENT

ExpandedEngagement

http://WWW.GOLFRANGE.ORG
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G O L F  R A N G E N E W S

PGAPROFESSIONALKIMSHAFER, ANATIVEKENTUCKIANWHO

played golf collegiately at Wake Forest, is the director of

events-marketing for the Kentucky PGA Section. She

began her career at the renown Inverness Country Club in Toledo,

Ohio, before returning home to Kentucky in 1998, where she was

the PGA teaching professional at Hurstbourne Country Club in

Louisville, Kentucky. Her work at Hurstbourne earned her the

2007 Kentucky PGA Teacher of the Year Award and she was also

recognized by Golf Digestas “One of the Best Teachers” in Kentucky

from 2011-14. 

In this month’s issue of Golf Range Magazine, Shafer shares the

story of her career and how she earned tremendous success and 

accolades by engaging her students.

, PGA, LPGA

S P E C I A L  F E A T U R E DEDICATE 30 MINUTES A DAY TO ESTABLISH PERSONAL RELATIONSHIPS

ENGAGING GOLFERS
TO GROW THE GAME

In my n
Kentuck
prioritie
growing
or retain
You wan
“home” 

Throu
golf prof
arrives a
meeting
teaching
daily grin

Whet
golfers a
direct lin
set aside 
to establ

The 
you even
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my new role as director of events-marketing at Golf House
ntucky (home of the Kentucky PGA Section), one of my top
orities is to partner with PGA Professionals and assist them in
wing the game at their facilities. One of the best ways to attract
etain golfers is to establish a personal connection with them.

u want the golfer to consider your golf course as his or her
me” course.
Through my travels across the state, I have found that many
f professionals have hectic workdays. Once the professional
ves at in the morning, they are busy with emails, committee
etings, tournament preparations, inventory, paying bills and
ching. The list goes on and on. They often fall victim to the
ly grind and fail to provide that personal touch to their golfers. 
Whether you are trying to grow your teaching business or retain
fers at your facility, it is vitally important that you establish a 
ect line of communication with your golfers. I encourage you to
aside two different 30-minute time frames in your day, dedicated
stablishing personal relationships with your customers.
The first 30-minute time frame should be completed before

u even leave your house in the morning. Use those 30 minutes

to email your golfers. Check in with your students and ask about
their progress since your last lesson, congratulate them on a good
tournament round, thank them for purchasing that new driver or
ask if they like the new targets you added on the range.  The golfer
will be surprised that you took time out of your day to reach out
to them and they will feel good knowing you care about them.  Try
to reach 10 customers a day in your early morning email sessions.

Schedule another 30-minute period later in the day when you
are at work. Actually block off your schedule to allow time to be
“the mayor.” This is the time to shake hands, pat backs and kiss 
babies. The driving range is the perfect place for this. Spend time
walking the line and visiting with students or just chatting with
members/golfers you don’t know. Go to the putting green and
have a putting contest with some juniors. Give your customers a
chance to actually get to know you.  

It is easy to get a golfer to visit your facility once; it is difficult to
get them to become a loyal customer. That’s what engagement is
all about. Gain that loyalty by establishing personal connections
with your customers, and then your business will grow and your
golfers will be happy!  ■

http://WWW.GOLFRANGE.ORG
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TOUR TALK

PRACTICE BY 
THE PACIFIC

What makes the range at 
Torrey Pines special is that 

everyone can use it
BY TONY L. STARKS

The practice range at Torrey Pines in San Diego 
accessible on the PGA Tour, both during the Far
otherwise. As one of the best municipal golf co
page is neck-and-neck, but ocean views alway
range is open to the public seven days a week. T
Monday afternoons for extended maintenan
golfers can walk up, purchase balls from an aut
to work. 

“Torrey Pines is one of the most attractive golf destinations 
country,” says Joe DeBock, the facility’s PGA head professiona
over to play our course, but local golfers appreciate the true m
walk up with their family or friends, spend time on the driving r
enjoy the natural beauty.”

During the Farmers Insurances Open, attendees can enjoy the
golf swings up close. During tournament week the Torrey rang
included fans waiting for autographs and jostling to catch a gli
are a few images from the range at this year’s Farmers Insuran

http://WWW.GOLFRANGE.ORG
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ego is perhaps one of the most
e Farmers Insurance Open and
olf courses in the world – Beth-
ways tilt the scale – the driving
eek. The only time it closes is on
enance, but at any other time
n automatic dispenser and get

tions not just in California, but the entire
ssional. “We have golfers travel from all
rue municipality of Torrey Pines. They can
ving range, practice greens and then just

oy the some of the game’s most beautiful
y range was jammed with activity, which
h a glimpse of their favorite golfers. Here
surance Open.

Eventual 
champion Jason Day 

took the time to sign a
few autographs for 

young fans as he exited
his Wednesday 
practice session.

Keegan Bradley 
was already through 
a small bucket when 
the morning fog rolled 

in off the Pacific.

There was plenty 
of action at the 

short game area as 
players prepared for 

the tough 
Torrey greens.

The familiar
swing of Lefty.

http://WWW.GOLFRANGE.ORG
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In celebration of Marc
is taking the top 25 colle

the nation and ranking th
*Top 25 NCAA basketball rankings are 

OKLAHOMA STATE
NCAA March Madness Rank:No. 22
GRAA March Practice Rank:1
Practice Facility:Karsten Creek Golf Club

Designed by Tom Fazio, Karsten Creek Golf Club was built specifically for the OSU
golf teams. After opening in 1994 it was named Best New Public Course by Golf Digest 
Magazine– joining the likes of Pebble Beach Golf Links, Spyglass Hill Golf Course
and Pinehurst Resort (No. 2). It was named in honor of Ping founder Karsten 
Solheim. An elaborate practice facility used exclusively by the men’s and women’s
golf teams features tee boxes that surround
the entire landing area to allow players to
practice with any wind direction. The
short-game area comes complete with
three tee boxes to hit 40- to 80-yard shots
and three putting greens with varied grass
types, allowing players to prepare for a
wide range of courses. An indoor practice
facility was constructed in the fall of 1997
and is equipped with state-of-the-art video
equipment for swing analysis. 

S P E C I A L  F E A T U R E RANKING GOLF PRACTICE FACILITIES

NOTRE DAME
NCAA March Madness Rank:No. 10
GRAA March Practice Rank:2
Practice Facility:Warren Golf Course

The Robert and Marilyn Rolfs Family All-Season Va
which is located at the Warren Golf Course on the
of the University of Notre
Dame’s campus, opened in
2006. The $2.1 million,
10,333 square foot facility is
used by both the Irish men’s
and women’s golf programs.
There are six hitting stations
located within the building
that lead out to the Warren
Golf Course practice range as
well as a 5,000 square foot
short game area that allows
players to work on their
swings from various distances.

1 2
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arch Madness, the GRAA 
llege basketball teams in 
their golf practice facilities.

are accurate as of Week 15 (February 16).

You’ve heard of NCAA March Madness,
well this is the GRAA March Practice.
Similar to the USA Today Coaches Poll, we
reached out to golf coaches representing
the top 25 ranked universities in this
month’s b-ball tournament and asked
them to rank the premier collegiate golf
practice facilities in the country. 

o. 10

ourse

on Varsity Golf Facility,
n the northeast corner

OHIO STATE
NCAA March Madness Rank:No. 24
GRAA March Practice Rank:3
Practice Facility:Ohio State University
Golf Club

Ohio State University has two golf courses consid-
ered by many to be masterpieces in classical golf
course architecture. The Scarlet was completed in
1938 and the Gray was finished later in 1940. In
2006, Buckeye legend Jack Nicklaus oversaw a
restoration project for the Scarlet course that also
included enhancements to the practice range and
short-game area. During the winter months, Scioto
Country Club, where Nicklaus first learned the
game, takes over as the Buckeye practice site –
where they have a state-of-the-art indoor practice
facility with launch monitors, simulators and a
short game area.

UNIVERSITY OF OKLAHOMA
NCAA March Madness Rank: No. 17
GRAA March Practice Rank:4
Practice Facility: Charlie Coe Golf Center

The Charlie Coe Golf Center has gained reputation
as a model facility for college golf. Funded by private
donations, it is located at the south end of the practice
range at the Jimmie Austin OU Golf Club, which un-
derwent a $5 million facelift in 1997. The 7,000 square
foot, indoor-outdoor facility allows golfers a place
to practice every day. There are three hitting bays
that the players can use to practice with or without
state-of-the-art video. The center also includes and
expansive outdoor practice area designed exclu-
sively for the OU golf teams. The south end of the
complex has two satellite chipping greens, as well
as a 12,000 square foot bent grass chipping area with
seven bunkers to cover a myriad of sand and stance
possibilities. There are also bent grass and Bermuda
grass putting greens. 

Karsten Creek Golf Club, home of
the Oklahoma State golf teams.

3 4



UNIVERSITY OF ARKANSAS
NCAA March Madness Rank: No. 18
GRAA March Practice Rank:5
Practice Facility: Blessings Golf Club

The Razorbacks took a giant leap forward in the spring
of 2004 with the dedication of the Fred W. and Mary B.
Smith Razorback Golf Training Facility at Blessings
Golf Club in Johnson, Arkansas. Located on the practice
tee of the Robert Trent Jones II designed course, the fa-
cility is home to six indoor-outdoor practice bays, an in-
door video swing analysis station, office space and men’s
and women’s locker room facilities for the Arkansas
golf teams.

ARIZONA
NCAA March Madness Rank:No. 7
GRAA March Practice Rank:6
Practice Facility:Sewailo Golf Club

Not only does it feature an 18-hole championship
course designed by former PGA Tour player and current
Golf Channel analyst Notah Begay, Sewailo Golf Club
is also home to one of the finest practice facilities in the
state of Arizona. That’s why the Wildcats have called it
home since 2013. The team is afforded exclusive access
to a separate practice range, which includes bunkering
and a pristine short game complex.

IOWA STATE
NCAA March Madness Rank:No. 14
GRAA March Practice Rank:7

Practice Facility: The Golf Performance Center

The Golf Performance Center, home for the Iowa State
men’s and women’s golf programs, debuted in the fall of
2013. Located three miles from campus, the 16-acre
home for Cyclone golf was built at a cost of $2 million
and is used solely by the Iowa State golf teams. Renowned
architect Keith Foster designed the complex. Foster and
his team have provided renovations to Augusta National,
Southern Hills Country Club and Colonial Country Club.

WISCONSIN
NCAA March Madness Rank:No. 5
GRAA March Practice Rank:8
Practice Facility: University Ridge Golf Course

When the Wisconsin weather permits (aka rarely) the
Badgers take their practice outside where they have two
9,000 square foot teeing areas and a bent grass short
game practice complex. But most days you can find them
honing their skills indoors at the $2.8 million Golf Train-
ing Center also located University Ridge (pictured below).

NORTH CAROLINA
NCAA March Madness Rank:No. 15
GRAA March PracticeRank: 9
Practice Facility:UNC Finley Golf Club

UNC Finley Golf Club has a state-of-the-art practice fa-
cility with five target greens to shoot at from the 500-
foot long grass practice tee or from 42 mats. The range
is designed to emulate on-course play, with target green
placements that allow golfers to visualize shot shapes.
In addition, bunker placements around the greens give
golfers the on-course feel. 

UNIVERSITY OF VIRGINIA
NCAA March Madness Rank: No. 2
GRAA March Practice Rank: 10
Practice Facility:Birdwood Golf Course

With a mature 18-hole golf course that meanders through
tall oaks, ponds and scenic terrain, Birdwood Golf Course
was ranked by Golf Digestas one of the top-10 collegiate
courses in the country. It has a terrific practice facility to
boot, featuring a three-tired practice range and the
$850,000 Lew Oehmig Short Game Practice Facility.

DUKE
NCAA March Madness Rank: No. 4
GRAA March Practice Rank:11
Practice Facility:Duke University Golf Club

Having opened in 1957, it’s no denying that Duke Uni-
versity boast one of the most historic facilities in the
country. Even with all of that history, they still have a
state-of-the-art practice facility that stretches across
more than 20 acres and includes a 20,000 square foot
putting/chipping green.

SMU
NCAA March Madness Rank:No. 21
GRAA March Practice Rank: 12
Practice Facility: Dallas Athletic Club

Not many college golf teams can claim that their home
course was designed by The Golden Bear and has hosted
a major championship. But that’s the case with SMU
and the renowned Dallas Athletic Club. The club has
an eight-acre practice facility with all the plush amenities
you’d expect from a top-tier private club in north Texas.

LOUISVILLE
NCAA March Madness Rank: No. 12
GRAA March Practice Rank: 13
Practice Facility: University of Louisville
Golf Club

A GRAA Top 50 Practice Facility, U of L Golf Club fea-
tures a 22-acre practice facility with a putting green, two
chipping greens with bunkers and a multi-tiered practice
range with seven target greens.
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WICHITA STATE
NCAA March Madness Rank:No. 13
GRAA March Practice Rank:14
Practice Facility:Wichita State Golf
Course Complex

The team has access to eight different golf clubs within
30 minutes of the university. However, most of their
work is done on campus at the Wichita State Golf
Course Complex. There they have an 18-hole course,
two-sided practice range (one side with Bermuda and
the other with Bent grass), a 120-yard wedge range,
three undulating practice greens, and a heated indoor
facility with V1 Pro technology and retractable doors
that open onto the range (pictured below).

UNIVERSITY OF NORTHERN IOWA
NCAA March Madness Rank:No. 11
GRAA March Practice Rank:15
Practice Facility:Pheasant Ridge

You have to love it when the best players in the area use
the same range as everyone else. That’s what happens at
UNI, where the golf teams practice at the most popular
municipal golf center in Cedar Rapids – Pheasant Ridge.
The team’s head coach, John Bermel, is also the head
pro at Pheasant Ridge – where it’s $18 to ride 18 holes.

GONZAGA
NCAA March Madness Rank: No. 3
GRAA March Practice Rank: 16
Practice Facility: The Stevens Center

Having just opened in January of 2014, this state-of-the-
art indoor training facility features a 40,000 square foot
golf area, four Trackman launch monitors, a massive
chipping and putting green, and team lounge.

KANSAS
NCAA March Madness Rank:No. 8
GRAA March Practice Rank: 17
Practice Facility:Alvamar Golf Club

The Kansas golf programs have called the Knapheide
Family Practice Facility at Alvamar Golf Club home
since 2008 and changes are in the works. The fund-rais-
ing process has began to make the facility nearly five
times larger with even more all-weather amenities. The
current practice facility includes four heated hitting
bays, one with a V1 video system featuring a Trackman
launch monitor. The bays are part of a climate-con-
trolled facility that allows the Kansas golfers to hit balls
out onto the practice range at Alvamar Golf Club, re-
gardless of the season.

BAYLOR UNIVERSITY
NCAA March Madness Rank:No. 20
GRAA March Practice Rank: 18
Practice Facility: Twin Rivers & Bailey 
Golf Center

After a recent change in management, Twin Rivers Golf
Club underwent an extensive renovation. The layout
opened in 2001 and was designed by PGA Tour veteran
Peter Jacobsen and renowned teaching pro Jim Hardy.
Most important for the Baylor Bears is the Bill and
Roberta Bailey Golf Center, the clubhouse for Baylor’s
men’s and women’s golf teams. A highlight of the facility
is the indoor practice area with state-of-the-art video
equipment for analyzing the player swings.

UNIVERSITY OF KENTUCKY
NCAA March Madness Rank:No. 1
GRAA March Practice Rank: 19
Practice Facility:University Club of Kentucky

The 36-Hole University Club of Kentucky features two
large putting greens, an expansive practice tee with a
huge assortment of target greens, and a full short game
practice area with sculpted bunkers. 

VCU
NCAA March Madness Rank:No. 25
GRAA March Practice Rank:20
Practice Facility:The Country Club of Virginia

The illustrious Country Club of Virginia (1908) is the
home course and practice location for VCU golf teams.
In addition, they share a practice facility one mile from
campus with The First Tee of Richmond with a 
330-yard practice range, a separate short game area, a
three hole short loop perfect for practicing wedges from
40 to 80 yards and three practice holes which enable
them to create almost any approach shot up to 180
yards. They also have an indoor facility to hit balls out
onto the range. There also is an indoor putting green,
FlightScope launch monitor, mirrors and V1 video.  

WEST VIRGINIA UNIVERSITY
NCAA March Madness Rank: No. 23
GRAA March Practice Rank:21
Practice Facility:Eight different locations

The Mountaineers practice and compete at eight differ-
ent home courses: Lakeview Golf Course, Mountain-
view Golf Course, The Links at Nemacolin Woodlands
Resort, Mystic Rock, Nemacolin Golf Academy, Pete
Dye Golf Club, The Pines Country Club and the Arnold
Palmer Signature Course at Stonewall Resort. The prac-
tice facility at Nemacolin Golf Academy, a marquee site
for WVU golf, features TrackMan indoor hitting bays,
large putting greens, a short game area and a double-
ended practice range.
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UTAH
NCAA March Madness Rank:No. 9
GRAA March Practice Rank:22
Practice Facility:Jeremy Ranch Golf & Country Club

The home course of the Utes, Jeremy Ranch Golf
& Country Club, features a classic outdoor practice
facility. But what sets them apart is the Trugolf Tech-
nique Prestige simulator with E6Golf Software, and
the TruTrac Tracking System with an integrated
swing analyzer. This simulator features a longer,
fairway-style turf between the projector and the
screen, creating a more immersive indoor golf ex-
perience. It also features more than 50 courses.

UNIVERSITY OF MARYLAND
NCAA March Madness Rank:No. 16
GRAA March Practice Rank:23
Practice Facility:University of Maryland Golf Course

The historic University of Maryland Golf Course (1955) offers an impressive prac-
tice facility with more than 40 hitting bays, six target greens, three practice greens
and two practice bunkers (fairway and greenside). In addition to being the home
course of the Terps, clinics, fittings, demo days and private lessons available to all
interested players.

VILLANOVA 
NCAA March Madness Rank: No. 6
GRAA March Practice Rank:24
Practice Facility:White Manor Country Club and GolfTEC

After a redesign in 2003, White Manor Country
Club was met with rave reviews that included being
ranked No. 3 in “Modern Design” and No. 14 in
the state of Pennsylvania by Golfweek. An all
weather practice range with heated bays and cov-
ers offers six target greens ranging from 60 to 240
yards. The coolest element is a two-hole short game
area with seven bunkers, which allows Villanova
players to work on their bunker game from as far
as 90 yards. The university also arranged a deal
with a local GolfTEC so players can have access
to high-speed cameras and launch monitors.

BUTLER UNIVERSITY
NCAA March Madness Rank:No. 19
GRAA March Practice Rank:25
Practice Facility:Highland Country Club

Located just north of Indiana’s capital city, Highland Golf & Country Club is one
of the most historic and prestigious clubs in Indianapolis. It’s tradition of immac-
ulate conditions have drawn the Bulter University golf teams to call it their home
course, where they practice near club members on the expansive driving range
and short game areas.
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March’s Featured Top 25Teaching & Training Aid:

Foot Wedge:
Influencing 
Your Student’s
Swing from 
the Ground Up
PGA Professionals use the Foot Wedge to help students
improve weight distribution and transfer, as well as footwork

The climate of golf instruction has become increasingly complex in recent

years. Technology and the availability of intricate data has driven golf

instructors to become part teacher and part tech expert. It’s amazing

that an angled piece of plastic has maintained relevancy, but that’s exactly the

case with the Foot Wedge. PGA Professionals like John Dunigan and Alan Ochiai

utilize the Foot Wedge has part of their instructional programs because there’s

no replacement for altering what a golfer feels and delivering physical feedback. 

TOP 25 TEACHING & TRAINING AIDS



s 

p



From John Dunigan…
John Dunigan does not fear technol-

ogy or change. In fact, the 2008 Philadel-
phia PGA Section Teacher of the Year is
not afraid of trying new things because
such experiments can lead to better results
for both his students and how he teaches.
This scenario played out when Dunigan
started using the BodiTrak system with
his trusted Foot Wedge in his instruction.

“I have used the Foot Wedge with my
students for as long as I can remember,”
says Dunigan, the 2012 Philadelphia PGA
Section Youth Player Development
Award winner. “In fact, when I was
younger and was still learning to play the
game, my PGA golf instructor would use
the Foot Wedge with me during our 
lessons. It’s been a staple forever.”

Because the Foot Wedge worked so
well for himself personally, he didn’t give
it much thought in regards whether or not
he was going to use it with his students;
the results spoke for themselves. Dunigan
uses the Foot Wedge – a lot – in most of
his lessons, especially now that he uses
the BodiTrak system.

“BodiTrak is great because it allows stu-
dents and instructors to see their weight
distribution at address, but it also allows

them to see how their weight moves
throughout the swing,” says Dunigan.
“However, seeing how their weight falls
on a certain foot during the swing, under-
standing what should happen with their
weight during the swing and actually pro-
ducing those ideal results are a much dif-
ferent thing, as many golf instructors
already know.”

Dunigan explains that while many of
his students who have used the BodiTrak
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The Foot Wedge is a high-impact 
plastic wedge designed for use on
driving range mats and grass. This
product was developed to teach
proper balance, the most over-
looked area of the golf swing.
Especially helpful in reducing
swaying and maintaining a steady
swing center by keeping weight on
the insides of the feet.

Notes from the
Manufacturer

In addition to the monthly GRAA
Top 25 Teaching & Training Aids

coverage in Golf Range Magazine,
the Golf Range Association of
America has created a Teaching &
Training Aids Resource Center on
GolfRange.org. 

GRAA Top 25 Teaching
& Training Aids
Expanded Coverage
on GolfRange.org

Visit GolfRange.org for
expanded listings of

the Top 25 Teaching &
Training Aids for 2014.

John Dunigan, the 2008 
Philadelphia PGA Section
Teacher of the Year and
2012 Section Youth Player
Development Award
winner, is a PGA Master
Professional and the PGA
director of instruction at White Manor Country
Club in Malvern, Pennsylvania.

http://GolfRange.org
http://GolfRange.org
http://GolfRange.org
http://WWW.GOLFRANGE.ORG


W W W. G O L F R A N G E . O R G M A R C H  2 0 1 5   |   G O L F  R A N G E  M A G A Z I N E 55

407 967 7121  |  flightscope.com

Accuracy matters

Stimulate player engagement with 
accurate and entertaining Skills games 

that imitate real play

enhance your range with 
FlightScope technology

PUD SPECIAL 30% Of

JOIN OUR AFFILIATE 
PROGRAMME

www.cs2putting.com

www.cs2putting.com

Use Promo Code :
GPRO

In this quick video, exact placement and usage of the Foot Wedge is demonstrated.

system see and understand the problem, a
lot of them, somewhere around 50 percent,
still have difficulty correcting the issue.
That’s where the Foot Wedge comes in.

“It was pretty apparent to me that the
Foot Wedge was a perfect fit for BodiTrak
right after I bought the system,” Dunigan
continues. “The Foot Wedge allows my
students to actually feel what their weight
change should be during an ideal golf
swing. It provides immediate feedback and

a very solid majority of my students who
need to use the Foot Wedge understand
the sensation they are to have after using
it only once or twice.”

As mentioned, Dunigan claims that he
has always used the Foot Wedge in his in-
struction, but is using it more now that he
is teaching the importance of good foot-
work in the golf swing. He says that it is
much easier to use footwork to achieve
better results than to manipulate the swing

(continued on page 56)

See the Foot Wedge demonstrated

http://flightscope.com
http://www.cs2putting.com
http://www.cs2putting.com
http://WWW.GOLFRANGE.ORG
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Here’s what’s really cool about it…you can share [videos] with your instructor, your 
instructor can edit it, send that link right back to you. You can have, within two or 
three minutes, “feedback” from your instructor and be half the world away. Great 
technology from FeedbacK™.
                     CHARLIE RYMER, Golf Channel Analyst

Golf Channel Morning Drive - 2014 PGA Merchandise Show

Meet the first 
voice-controlled, 
hands-free, golf swing 
training aid.

www.feedback-golf.com

feedbackgolf@
FeedbackGolf

The Golf Range Association of America

Top 25 Teaching &
Training Aids

The 2014 list was selected by the
country’s top teachers

• Ernest Sports ES12

• Exertools DynaDisc
Balance Cushion

• Explanar Golf 
Training System

• K-Vest

• K-Vest K-Trainer

• Momentus Power
Hitter Driver

• MorodZ Alignment
Rods

• PING iPING Putter
App

• Right Angle 2 Golf
Training Aid

• SAM PuttLab

The Next 10:

1. Gary Wiren Impact Bag
www.golftrainingaids.com

2. Orange Whip Swing Trainer
www.orangewhiptrainer.com

3. V1 Pro
www.v1sports.com

4. Gary Wiren Power Fan
www.golftrainingaids.com

5. The Putting Arc
www.theputtingarc.com

6. Eyeline Golf: 360 Degree Mirror
www.eyelinegolf.com

7. Swingyde
www.swingyde.com

8. SNAG Golf
www.snaggolf.com

9. Momentus Weighted Iron
www.momentusgolf.com

T10. Eyeline Golf: Ball of Steel
www.eyelinegolf.com

T10. TrackMan Pro
www.trackmangolf.com

T12. Mike Bender BenderStik
www.benderstik.com
407-328-7674
MEGSAgolf@aol.com

T12. Orange Whip Orange Peel
www.orangewhiptrainer.com

T12. The Impact Ball
www.theimpactball.com

T12. V1 Golf Academy
www.v1sports.com

T16. Eyeline Golf: Golf Metronome
www.eyelinegolf.com

T16. FlightScope X2
www.flightscope.com

18. Tour Striker
www.tourstriker.com

19. Foot Wedge
www.golftrainingaids.com

T20. Eyeline Golf: Balance Rod
www.eyelinegolf.com

T20. Randy Myers Stretching Pole
www.golfstretchingpole.com

22. Medicus Dual-Hinge
www.medicus.com

23. SKLZ Smash Bag
www.sklz.com

24. Eyeline Golf: Putting Impact System
www.eyelinegolf.com

25. JC Video Arc-30 System
www.jcvideo.com

A MUST HAVE TRAINING AID
FOR ALL INSTRUCTORS.

Give your golfers the benefit of the same feel that Pro
Jack Grout gave to young Jack Nicklaus with the new
and improved

The only trainer that helps golfers learn to keep a steady
head and maintain their spine angles.

Visit us at www.foreverbettergolf.com/affiliate
to learn more about the PRO affiliate program.

Email: to bobd@foreverbettergolf.com

PRO-HEAD® 2 Trainer

“Simplicity is the key to a repeatable golf swing and the PRO-HEAD
Trainer provides my students the opportunity to build a simple
and efficient swing by holding their heads as steady as possible.
The PRO-HEAD helps them learn to maintain critical angles when
swinging the club. I love my PRO-HEAD Trainer and suggest you
get a unit for your Learning Center or practice area.”
— Lou Guzzi, PGA

2013 PGA Teacher of the Year

Works for all golfers:
• ages 8 to 80, 
• male or female
• all heights and weights
• left or right handed
• all skill levels

PRO-HEAD GOLF
1358 Hooper Ave., Suite 210
Toms River, NJ 08753 

Phone: (877)396-8160

http://www.feedback-golf.com
http://www.golftrainingaids.com
http://www.orangewhiptrainer.com
http://www.v1sports.com
http://www.golftrainingaids.com
http://www.theputtingarc.com
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http://www.swingyde.com
http://www.snaggolf.com
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mailto:bobd@foreverbettergolf.com
http://WWW.GOLFRANGE.ORG


with your hands. Additionally, Dunigan
says that a golfer’s footwork is what stops
the backswing and what starts the down-
swing; the timing and the actual weight
shift is very important the success of the
swing and a Foot Wedge can help students
find the proper positions.

“I like to use the phrase ‘load and ex-
plode,’” says Dunigan, a two-time U.S.
Kids Top 50 Teacher. “Many golfers, high
and low handicaps alike, have trouble suc-
cessfully getting their weigh through to
their leading foot at and after impact, that’s
a given. But just as many have a hard time
getting their weight on their trailing foot
during the backswing; that’s where their
power comes from and if they don’t get
their weight back, they are missing out on
yardage.”

That’s the great thing about the Foot
Wedge, according to Dunigan: it can be
used for the rear foot, which it’s most com-
monly used for, but it can also be placed
under the leading foot to help golfers trans-
fer their weight back in their swing. There
is no incorrect way to use the Foot Wedge.
It is a very simple training aid, but it can be
very powerful too.

The best thing about the Foot Wedge,
according to Dunigan? It makes his 
lessons more efficient.

“It does not take as much effort for me
to get the weight transition points across
to my students when using the Foot
Wedge, especially when I use it in conjunc-
tion with BodiTrak,” explains Dunigan.
“The Foot Wedge provides another level
of clarity, and that’s good for everybody
involved. Using these two aids together
helps students discover for themselves the
feeling they should be having and helps
them improve quicker and more perma-
nently. It truly makes my job easier.”

From Alan Ochiai…
For PGA Teaching Professional Alan

Ochiai, training aids come in two forms:
1. Those that identify flaws.
2. Those that fix flaws.
For him, the Foot Wedge fits into the

first category. “Training aids that restrict
the body from making a specific error, like
the Foot Wedge, are most valuable for
feedback and not necessarily retraining
the pattern,” says Ochiai. “The offending

muscles are likely still firing, and the stu-
dent can feel that maybe something’s not
right. But they’re not doing something to
fix the flaw at the moment.”

Ochiai prefers to place the wedge
under the right foot (for a right-handed
golfer) to disallow lateral knee sway to
the right. The advantage is an easier and
more athletic weight transfer. According
to Ochiai, lack of proper weight shift can
lead to tops and fat shots because the
swing bottoms out prior to impact. In 
addition, it can lead to pulls or slices be-
cause the ailing golfer relies too much on
the upper body to route the club. 

One drill that Ochiai likes to combine
with the Foot Wedge is from an excerpt
in “Ben Hogan’s Five Lessons: The 
Modern Fundamentals of Golf.” 

“There’s an image of him holding a golf
club against his right leg,” describes
Ochiai. “He does that to demonstrate

golfrangespecialties.com

TARGET 
DOME
Turn your 
driving 
range into 
a precision 
target 

range.
Happy Golfers

No Maintenance

More Profit

Used by Jim McLean at 

his Junior Golf Academy 

in Ft. Worth Texas

special price$399
$600666666666666666666666666666666666666666666000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000006000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

made in the USA
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Alan Ochiai, the 1999 
Southern California
PGA Teacher of the
Year and an
inaugural member of
the Golf Digest “Best
Teachers in Your
State” list, is a PGA Master Professional a
and a PGA teaching professional at Oak
Creek Golf Club in Irvine, California. 

The iPING putter app is a free
application that can be downloaded on
the iPhone 5, iPhone 4, iPhone 4S or the
fourth generation iPod Touch. When
coupled with an iPING cradle and
attached to a putter it analyzes an
individual’s putting stroke after five
putts. It even makes suggestions for
which putter style best fits that
individual’s stroke.

Training Aids
to Look for:

iPING 
Putter 

App

http://golfrangespecialties.com
http://WWW.GOLFRANGE.ORG


how there’s no lateral knee sway during
the takeaway – which sets him up for the
perfect transfer of weight.” 

Instead of holding a 5-iron to his stu-
dents’ leg, Ochiai puts an alignment rod in
the ground vertically outside of the stu-
dent’s back foot – and then tells them to
swing without moving the rod. Once
they’ve done this drill for a while, he can
put them back on the Foot Wedge so the
student can feel the stark difference in how
the weight transfers. 

“Each training aid is generally targeted
for one specific flaw. The teacher can see
the flaw and perhaps show it on video, but
that doesn’t give the student a chance to
feel the difference between a flawed move-
ment and the correct movement,” says
Ochiai. “This training aid is for the student's
awareness and feedback. 

“You let the student feel what they’re
doing wrong. Then you can correct the
faulty foot action with improved set up
and hip turn,” he adds. “The final step is
having them use the Foot Wedge again
with their new motion to once again feel
the difference.”

One thing that Ochiai warns against is
overuse of the Foot Wedge. Student’s
shouldn’t hit a full small bucket with this
device, as there’s a chance that he or she
could twist an ankle if used to vigorously
or incorrectly. ■
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Next month’s 
featured product: 
Swingyde

6-in-1 Golf Swing Trainer
For Every Swing In YOUR Game!

GOLFSTR+ is 
a Brain Trainer to 
develop muscle 
memory as you play. 
Gives you an unfair 
advantage. 

6 SWING FIXES:
1: Straight Arm 

Backswing

2, 3 & 4: Flat Wrist 
Putting, Chipping 
& Backswing

5 & 6: Lag trainer: 
Full Swing & Limit 
Lag Chipping

Call 1-855-799-9695 
www.golfstr.com 

Only $29.99

1

2
3

4

6

5

http://www.golfstr.com
http://WWW.GOLFRANGE.ORG




1. Antigua
(800) 528-3133
www.antigua.com

2. Bracketron
866-237-4443
www.bracketron.com

3. Champ
(800) OK.CHAMP
www.champspikes.com

4. Coastal Netting
(800) 726-3354
www.coastalnetting.com

5. Ernest Sports
(855) 354-4653
www.ernestsports.com

6. Feedback Enterprise
(757) 320-4494
www.feedback-golf.com

7. FlightScope
(407) 967-7121
www.flightscope.com

8. Foresight Sports
(858) 880-0179
www.foresightsports.com

9. Green Active Golf CS2
+ (27) 82 4178129
www.greenactivegolf.com

10. Golf Around the World
(800) 824-4279
www.golfaroundtheworld.com

11. Golf Range Specialties
(804) 305-3743
www.golfrangespecialties.com

12. Golf Web Design
(888) 287-2614
www.golfwebdesign.com

13. golfersskin
(800) 977-3440
www.golfersskin.net

14. GOLFSTR
(289) 837-0563
www.golfstr.com

15. Links Technology
(847) 252-7600
www.linkstechnology.com

16. Magic Nutrition
(859) 869-4367
www.magicnutrition.com

17. MovCov
(877) 419-7955
www.movcov.com

18. Ping
(800) 474-6434
www.ping.com

19. PlaneSWING
(256) 282-9098
www.planeswing.com

20. Power Tee
(877) 769-3781
www.powertee.com

21. Pro-Head Trainer
(877) 369-8160
www.pro-head.com

22. Range Servant
(800) 878-8050
www.rangeservant.us

23. RangeCart Organizer
(800) 706-1336
www.rangecart.com

24. Sterling Cut Glass
(800) 543-1317
www.sterlingcutglass.com/
golfawards

25. Synthetic Turf International
(800) 405-7455
www.synthetic-turf.com

26. Tex-Net
(800) 541-1123
www.texnetusa.com

27. The Putting Arc
(800) 898-0701
www.theputtingarc.com

28. The Putting Stroke Teacher
(309) 358-1602
www.tpsteacher.com

29. TPK Golf
(800) 433-4653
www.tpkgolf.com

30. UST/Mamiya
(800) 277-0534
www.ustmamiya.com

31. Wittek Golf Products
(800) 869-1800
www.wittekgolf.com
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Cure Putters
With the highest MOI in the industry, plus a wide range of
adjustability, the RX Series by Cure Putters delivers superior
performance, fit and feel. Based in science, the unique designs
offer five advantages that eliminate variables and deliver greater
stability, more forgiveness, and a better roll for improved
accuracy and tighter putt dispersion.

To learn more, visit: www.cureputters.com

Featured Partners

READER SERVICE

FlightScope
FlightScope is a world leader in the development and manufacturing
of 3D Doppler club and ball tracking monitors, golf radars and 
launch monitors. In addition to its use at high-profile teaching
academies and by club fitters worldwide, Tour professionals and
avid golfers devoted to game improvement use FlightScope for
personal practice.

To learn more, visit: www.flightscope.com
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LEARN FROM THE BEST

The PGA Center for Golf Learning and Performance in Port St. Lucie, Florida  
sets the stage for an incredible Golf School experience.

Ranked among the country’s Top 50 practice facilities, the Center features  
PGA of America Golf Schools, with top PGA Professionals presenting  
state-of-the-art instruction for your game.

PGAVILLAGE.com  |  800-800-GOLF (4653)

Golf School Packages with Rounds at PGA Golf Club Start at $835
Reserve Your PGA of America Golf Experience Today!

© 2014 The PGA name, logos and marks are a trademark of the Professional Golfers’ Association of America.

http://PGAVILLAGE.com
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Golf Range Association of
America Preferred Vendors
In recognition of their support and participation, The Golf Range
Association of America wishes to thank the following GRAA
Preferred Vendors.

800 OK CHAMP
www.champspikes.com

Official Spike and Tee Supplier

800-405-7455
www.synthetic-turf.com
Exclusive Turf Supplier

800-641-4653
www.easypicker.com

Official Range Equipment Supplier

EASY PICKER®

GOLF PRODUCTS

888-287-2614
www.golfwebdesign.com

Official Web Designer

877-769-3781
www.powertee.com

Official Automated Tee System

800-541-1123
www.texnetusa.com

Exclusive Netting Company

800-869-1800
www.wittekgolf.com

Official Range Equipment Supplier

800-225-8500
www.titleist.com

Official Equipment Company

800-726-3354
www.coastalnetting.com

Exclusive Netting Company

PREFERRED VENDORS

http://www.champspikes.com
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http://www.easypicker.com
http://www.golfwebdesign.com
http://www.powertee.com
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Everything you need for your 
lessons, leagues, and tournaments 

in one, easy-to-use system
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