
Welcome to the March 2017 issue of digital Golf Range Magazine!

Inside this issue, you will find the following features:

• Cover Story: From Range to Venue to Revenue – Promote your facility
through special events and unique partnerships

• GRAA March Practice – In celebration of March Madness, the
GRAA is taking the top 25 college basketball teams in the nation and
ranking the golf practice facilities at their respective universities 

• Tour Talk: Augusta National: Tee to Green Preparation – Two
defending champions on what it takes to be ready for Augusta

• Facility Profile: Could GolfTEC Come to a Range Near You? – With
Golfsmith no more, green-grass partnerships could be potential
solution for GolfTEC

• Top 25Teaching & Training Aid: BodiTrak and Foot Wedge – Our series
on golf ’s finest training aids continues with a pair of tools that help
with foot work and weight distribution throughout the golf swing.

• Video File: On the Range at Fox Hollow

Keep it fun and thanks for supporting the GRAA.

Best Regards,

Rick Summers
CEO & Publisher, GRAA
610-745-0862
rsummers@golfrange.org
Golf Ranges: Where the Fun Starts

mailto:rsummers@golfrange.org
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“The first time I saw it I loved it, 

and my members on the range 

wanted to use it.”

—Shawn Cox, PGA

Director of Golf

Fairmont Grand Del Mar

San Diego, CA



TEACHING

Easily rotates 360° – Re-create every lie on your

course within seconds

Revenue generator for Clinics/Camps/Lessons

Ideal for teaching both long and short game

Perfect for players of all ability levels, from beginners

to experts 

Provide your students an exciting new reason to

engage in a comprehensive lesson program

Affordable pricing, incremental revenue opportunities

for PGA Professionals

PRACTICE

Simple to use for any player – No instructions needed

Two Units available – 4° & 8° Gradients

Engage your customer with fun new ways to practice

Ideal for your driving range and short game 

facilities alike

Perfect for changing the lie and club between shots

SUPERINTENDENT-FRIENDLY

Easy to move

Fits into any range facility footprint

Fiberglass construction yields uncompromising

durability

No divots to repair

ToughLie 360™

Real Course Conditions On The Range

www.ToughLie360.com

610-202-2471
Made in the U.S.A.

http://www.ToughLie360.com
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Growing
Business
by Turning Your
Range into a Venue

I
n this month’s cover story, we highlight three facilities in very different parts of

the country that have one thing in common: They do not fear change, they

embrace it. The industry and the demographics we need to appeal to are rapidly

evolving. Many of the facilities that are finding success in this environment are

adopting creative programs and going beyond the norm to rekindle enthusiasm for

the game. We feature three facilities that have turned their ranges into venues for

hosting unique special events such as luxury car shows and craft beer tastings. 

While you may be surprised to walk onto a practice range and find a Ferrari parked

there, you may also be surprised to see a GolfTEC teaching center. For years, the

indoor lessons studios we located inside Golfsmith stores everywhere. However, after

the retailer went bankrupt last year the question remained – what’s next for GolfTEC?

The answer could be more facilities located on the practice range, like the one at

Encinitas (California) Ranch Golf Club.

With spring upon us, The Masters is front of mind for every golfer and industry

professional. As we prepare ourselves to view the blooming azaleas and blossoming

dogwoods, PGA Tour golfers prepare themselves to compete for one of golf’s most

coveted prizes – a green jacket. In this month’s issue, we hear from two past Masters

champions on how they’re preparing for the test of Augusta National.

All the best,

Rick Summers
CEO, GRAA
610-745-0862
rsummers@golfrange.org
Golf Ranges: Where the Fun Starts
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Before Topgolf Orlando opens this fall, and right before the Arnold Palmer Invitational took place this month, residents and

visitors got a slice of the social experience that is sweeping the nation. From March 10-12, sports fans, golfers and even non-golfers

alike enjoyed food, drinks and music while crushing golf balls from the stands of Camping World Stadium into giant targets on the field. 

“We launched Topgolf Crush at Safeco Field in Seattle earlier this year, and the reception was incredible,” said Topgolf Media

President YuChiang Cheng. “The sold-out event proves Topgolf has a fan base outside of the cities where we currently have

locations, and we’re excited to give Orlando a preview of what they will experience at the venue when it opens this fall.”

Camping World Stadium has hosted numerous college bowl games in the past, and was one of nine venues used during the

1994 FIFA World Cup.

GOLF RANGE NEWS
Keeping you up to speed on interesting stories and
trends from the golf practice-and-learning sector

Thanks in large to a $5 million contribution from alumni

Rich and Cindy Thawley, the new Spartan Golf Complex

is now ready for the San Jose State University men’s and

women’s golf teams. In total, the $10.2 million project,

which broke ground in May of 2016, was funded entirely

by private giving and results in the first-ever on-campus

training facility for Spartan golfers.

Golf Channel Academy (GCA), the Golf Channel-backed network of elite

PGA and LPGA Professionals, will launch junior golf camps this summer

with marketing and administrative support from US Sports Camps (USSC),

licensed operators of Nike Sports Camps. GCA Junior Golf Camps will appear in a handful of U.S. markets

in 2017, with plans to expand nationwide in 2018 and 2019.

http://WWW.GOLFRANGE.ORG
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I
f your facility wants to become a GRAA Top 50 Practice Range, Fox Hollow Training

Center is one to copy. One of the most popular ranges in the Baltimore, Maryland

area, Fox Hollow has a full course of offerings and is involved in multiple nationally

recognized initiatives, such as Drive, Chip & Putt. Furthermore, they’ve developed a great

community reputation by hosting to the Townsend University golf team, as well as com-

petitive young golfers from area high schools. Check out the video for more details. ■

VIDEO FILE

Fox Hollow
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On the Range
at
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Now, look again. Do you see a concert venue, a showroom for luxury cars or a

craft beer dispensary? If not, than you may not be looking close enough.

Although the sky may not be falling on the golf industry, as many pundits suggest,

the most successful and creative facility operators are still finding innovative ways

to utilize every inch of their operation to create new revenue streams.
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T
ake a look at your practice range. What do

you see? At a glance it may seem like just a

place where golfers go to work on their

game, warm up before the start of a round

or take a lesson from a qualified instructor.

From Range

to Venue
to Revenue

Promote your facility through special
events and unique partnerships

BY TONY L. STARKS

http://WWW.GOLFRANGE.ORG


   

 

 

  

 
 

SLOPE
SLOPE TECHNOLOGY WHEN YOU WANT IT. TOURNAMENT LEGAL WHEN YOU NEED IT.

All of Bushnell Golf’s industry-leading laser rangefinder innovations are packed into the NEW Pro X2.   

Tour-trusted Slope-Switch engages Bushnell Golf’s patented Slope Technology to give the golfer compensated 

distance based on the hole’s incline/decline – and turns off for a USGA-conforming device when needed. 

PinSeeker® with JOLT Technology eliminates any doubt that you have locked onto the flag.  All of it is wrapped  

in a fully-waterproof metal housing to give the golfer the ultimate golf laser rangefinder.

THE NEW

Slope Enabled Slope Disabled

Slope-Switch allows the user to 
toggle in and out of Bushnell's 
patented Slope Technology

FEATURING

bushnellgolf.com

http://bushnellgolf.com
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T
he fastest Ferrari on the market goes zero to 60 in under three seconds. Golf balls

reach their fastest speed – which is limited to 250 feet per second (approximately

170 MPH) by R&A and USGA regulations – directly after impact. So both Ferraris

and golf balls are pretty quick off the line. Is that where the similarities end? You

may think so, but perhaps you have not heard of Festivals of Speed car shows.

For the last 13 years, Festivals of Speed

CEO and founder Joe Sabatini has hosted

car shows all over the state of Florida that

put luxury vehicles on display against the

green backdrop of a golf facility.

“They make for a beautiful setting for 

the cars,” says Sabatini. “When you have a

Ferrari or a Mercedes parked on perfect

grass with trees in the background, it makes

for a memorable sight. A combination of

machine and nature.”

Many of the cars on display are privately

owned, while others are from local luxury car

dealers (Aston Martin, Rolls Royce, Mercedes,

etc.) who partner with Sabatini.

One of the reasons these events

have been so successful is that 

golf and luxury cars tend to attract

similar customers.

“If you’re driving a $150,000

Mercedes or a Ferrari, than you’re

probably a golfer too,” says Saba-

tini. “We bring an affluent

group of people to the golf

courses that host us, and we

market heavily to groups of

people who are interested in

this level of automobile.”

The Diplomat Golf & Tennis Club

played host to Festivals of Speed for 

the first time in November 2016. Hun-

dreds of cars were put on display, with many

of them parked on the practice range while

others lined the fairways of the first two

holes. The one-and-a-half day event brought

more than 2,000 people to the resort-private

facility located in Hallandale, Florida – 

resulting in more than $70,000 in revenue

for the facility.

“The revenue from that day was very

strong and it was great exposure,” says Lewis

Rissman, The Diplomat’s general manager.

“I closed the golf course for that full day, and

essentially charged them the amount for

buying out the course. On top of that, most

of our revenue for the day came in the 

form of food & beverage sales; we also did

$10,000 in valet revenue.

“To do something like this, you have to

look at your golf facility as a venue. That’s

what we did. We were the venue, they were

the vendor and paid us to use our locale,”

Rissman continues. “It’s a creative way to

use our golf space. There are a lot of things

you can do with a golf facility that doesn’t

necessarily have to revolve around playing

the game. It doesn’t have to be a golf course

or a driving range for 365 days a year, for

one day it could be a space to host a car show.”

The benefits from hosting the show

didn’t end with the one-day revenue surge.

An exhibitor, who had his speedboat on 

display, booked a corporate outing at The

Diplomat, while a local dealership decided

to use their venue for their holiday party.

“I’ve done a lot of offshoot business from

this, which makes that one day event even

more valuable to us,” says Rissman.

Even though hundreds of vehicles were

brought onto the perfectly manicured grass

over the span of two days, there was essen-

tially no damage to the course. Golfers were

back out the next day, not knowing that the

day before a vintage Lamborghini sat in the

very spot they stuck a tee in the ground on

the range.

The vast network of Troon Golf Manage-

ment operates The Diplomat, and Rissman

has already relayed on the benefits of hosting

Festivals of Speed to the corporate team. An

event is in the works at Troon facility in

Naples, Florida already and discussions

about hosting events in New York and Cal-

ifornia are starting to occur.

While the benefits of this particular event

are significant, successful car shows happen

all over the country all the time. You’re 

encouraged to research shows in your area

and offer your facility as a potential venue.

SS
M

http://WWW.GOLFRANGE.ORG


42 M A R C H  2 0 1 7   |   G O L F  R A N G E  M A G A Z I N E W W W. G O L F R A N G E . O R G

I
f anyone can match the enthusiasm and energy of 2012 PGA Teacher of the Year

Michael Breed, it’s his brother Giff. Giff is the president of Independence Golf Club

in Midlothian, Virginia, and you can hear that level of excitement in his voice when

he talks about the many progressive ways he and his staff are bringing people to their

facility. For instance, his team built an outdoor stage adjacent to the practice range and

began hosting a concert series last summer called “Rockin’ at Independence.”

The facility’s restaurant, Tavern 19, sits directly in front of the range. Behind it is about

a two-acre space that separates the back patio area from the practice tee – which is where

the pavilion sits.

“I started looking around town to see what other restaurants were doing. Not at golf

courses, but standalone restaurants. There was a lot of live music,” says Breed. “Then I

stepped back and said how can we do this differently? They were stuck either hosting

concerts in a parking lot, or moving furniture around to make space for the band inside –

which we also do from time to time. But what if we were able to get an outdoor series

going with our beautiful green space s the backdrop and build a stage outside?”

With the idea in mind, it didn’t take long for it to come to fruition. By April of 2016 they

were hosting their first concert in the Rockin’ at Independence series. In hindsight, it may

have been a little too early as the weather was a little nippy still.But as the weather improved,

so did attendance for the summer-long concert series.

A WIDE RANGE
OF LIVE MUSIC

http://WWW.GOLFRANGE.ORG


Every Thursday night throughout

the warm months, attendees were

treated to a free concert as they parked

their lawn chairs on the range at Inde-

pendence Golf Club. The popular

Richmond, Virginia country band

“Jackson Ward” drew the largest

crowd with more than 600 attendees,

estimates Breed.

“Because we don’t sell tickets it’s

hard to get an exact head count,” says

Breed. “It’s free to attend, but as you

can imagine we sell a lot of food and

adult beverages on those evenings –

which more than covers the bands. Peo-

ple love hanging out, listening to good

music, with good food, good people and

good drinks.”

According to Breed, they’ve found

the perfect way to capitalize on the

competitive advantage that Tavern 19

has over other restaurants in the area –

the beautiful outdoor setting offered
by the range and golf course. They set
up a corn hole field on the teeing
ground of the range and have keg sta-
tions setup in various spots. All the
while, not interfering with golfers com-
ing off the course and allowing those
who want to practice to head over to
the backside of the range.

In the future, Breed hopes to attract
a band that’s large enough to draw
crowds of more than 5,000 people.
“When we’re able to do that, we’d move
the stage to the teeing ground on the
range and have the people actually
seated out on the range,” says Breed.
“We think that’s a real possibility at
some point.”

Another unique range concept that
Breed is perusing with enthusiasm
and ingenuity, hosting drone racing
competitions on the practice range –
where operators would pilot their 
remote-controlled aircrafts through an
obstacle course of flag poles on the
range. “It’s on our radar, and we’re 
trying to partner with our local CBS
station,” says Breed. “Be on the look
out for that.”

SKIN    proudly supports™

“Rockin’ at Independence” is a free concert

series that takes place every Thursday at

Independence Golf Club during the

summer. The stage is set up adjacent to

the practice range.

A portion of event sales
will be donated to The
Folds of Honor scholarship
program for children of
military families.



E
very Friday evening during the long sum-

mer days of Anchorage, Alaska, Anchor-

age Golf Course host a fun event called

Burger, Bucket and Brew (BBB). Teaming with

local breweries that provide an assortment of craft

beers, they grill burgers on the range while playing

music and hosting attendees from all walks of life.

“Attendance has doubled year over year since we

began hosting Burger, Bucket and Brew,” says Jeri

Cunningham, the facilities director of golf opera-

tions. “For $15, attendees get a burger, a bucket of

balls and a tasty craft beer that’s brewed locally.”

Craft breweries have become popular in Alaska,

just like they have in the lower 48. Anchorage has

teamed with four different breweries for BBB, rotat-

ing through each of them over the span of a month.

“The breweries have a representative from their

staff on hand to answer questions about the beer

they’re featuring that night,” says Cunningham.

“We also started a golf league

recently with our local firefight-

ers. They have a huge grill that

they use at the station, so they

offered to bring it out on Friday

nights and prepare all the burgers

for us. The people see the fire-

fighters out there, and it really

builds a sense of community.”

The event starts at 5 p.m.

every Friday, and by 4:30 people are

in line waiting. Once things kickoff, Cunning-

ham says one of the best sights is people lined

up three or four deep at each of the 50 hitting

bays on their range.

“It’s almost like a bowling alley in that 

respect,” she says. “Everyone is just hanging out

with their group. One person hits a few shots 

and then steps back and then next person will step

in. It’s fascinating to see it, and very encouraging

because many of them are young people who are

not yet full-blown golfers.”

In that regard, BBB has been a strong feeder

source for Anchorage’s growing Get Golf Ready

Program. “When folks come out to the BBB, I have

a chance to talk to them if they haven’t been here

before. If they’re new to golf, we take that chance

to steer them towards Get Golf Ready,” says Tom

Farris, the PGA Head Professional at Anchorage.

“It really has been a direct line into getting new

people into the game.”

Because of the success of BBB, Anchorage was

able to create a spinoff in the form of a Saturday

couples night. For a single price, they offer wine

and food for a date night, as well as range balls and

golf clubs for anyone who needs them. “Finding

these new ways to use our range space has been

invaluable to us,” says Cunningham. “These events

have brought new people to the course, and once

they’re here we do our best to show them the fun

of playing golf.”  ■
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1 (800) 505-7926   |   prestwickgolfgroup.com

The course is ready and the events for the season have been determined. You've paid great attention to the details to 

ensure your guests have memorable experiences from the very first tee. A scoreboard setup from Prestwick Golf Group 

can serve as a great final stop to rally players after their round and agonize together over the shots that got away.

TOURNAMENT TESTED

We help golf industry professionals make each round unforgettable.

FURNISHING AN

EXPERIENCE
™

http://prestwickgolfgroup.com


TRIBUTE COLLECTION

Forever·nu™ Recycled Plastic: Green panels with Brown trim

Large Scoreboard viewing area is 95"w × 47"h

20 YEARS OF EXPERIENCE

We pioneered two-tone color combinations in post & panel furnishings. When you see these hallmarks in 

addition to our signature panel designs and arched accents exclusive to each of our collections, you know 

it's an authentic Prestwick product. Anything else is just a copy.
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PURDUE UNIVERSITY

NCAA Basketball Ranking: No. 16

GRAA March Practice Rank:No. 1

Practice Facility:Tom Spurgeon Golf 

Training Center at the Birck Boilermaker Golf Complex

The Tom Spurgeon Golf Training Center is named in honor

of a Purdue alumnus who made the lead donation toward

the 11,400-square-foot training center. The state-of-the-art

range and practice facility is open to the public and features

indoor hitting bays that allow golfers to practice inside

under gas heaters, hitting outside onto the range.  In

addition, the adjacent Birck Boilermaker Golf Complex has

a full-service short game area that includes two putting

greens. The on-campus facility boasts two 18-hole layouts:

the Ackerman-Allen Course and Kampen Course, which

have hosted both the NCAA Championships and NCAA

Regionals in years past.

DUKE UNIVERSITY

NCAA Basketball Ranking:No. 14

GRAA March Practice Rank:No. 2

Practice Facility:Duke University Golf Club

Having opened in 1957, it’s no denying that Duke University

boasts one of the most historic facilities in the country. Even

with all of that history, they still have a state-of-the-art

practice facility that stretches across more than 20 acres

and includes a 20,000 sq. ft. putting/chipping green.

WISCONSIN

NCAA Basketball Ranking:No. 21

GRAA March Practice Rank:No. 3

Practice Facility: University Ridge Golf Course

When the Wisconsin weather permits (aka rarely) the Badgers

take their practice outside where they have two 9,000 sq. ft. teeing

areas and a bent grass short game practice complex. But most

days you can find them honing their skills indoors at the $2.8

million Golf Training Center also located University Ridge.

You’ve heard of NCAA March Madness,

well this is the GRAA March Practice.

Similar to the USA Today Coaches Poll, we

reached out to golf coaches representing

the top 25 ranked universities in this

month’s b-ball tournament and asked

them to rank the premier collegiate golf

practice facilities in the country.

Wisconsin

In celebration of March Madness, the GRAA is taking the top 25 college
basketball teams in the nation and ranking their golf practice facilities

*Top 25 NCAA basketball rankings are accurate as of Week 17 (February 27)

S P E C I A L  F E A T U R E RANKING GOLF PRACTICE FACILITIES

1

3

2
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UNIVERSITY OF NORTH CAROLINA

NCAA Basketball Ranking:No. 5

GRAA March Practice Rank:No. 4

Practice Facility:UNC Finley Golf Club

UNC Finley has a state-of-the-art practice facility with five target

greens to shoot at from the 500-foot long grass practice tee or from

42 mats. The range is designed to emulate on-course play, with tar-

get green placements that allow golfers to visualize shot shapes. In

addition, bunker placements around the greens give golfers the

on-course feel.

NOTRE DAME 

NCAA Basketball Ranking: No. 13

GRAA March Practice Rank:No. 5

Practice Facility: Warren Golf Course

The Robert and Marilyn Rolfs Family All-Season Varsity Golf Facility,

which is located at the Warren Golf Course on the northeast corner

of the University of Notre Dame’s campus, opened in 2006. The

$2.1 million, 10,333-square foot facility is used by both the Irish

men’s and women’s golf programs. There are six hitting stations lo-

cated within the building that lead out to the Warren Golf Course

practice range as well as a 5,000 sq. foot short game area that allows

players to work on their swings in all weather conditions and an

Notre Dame branded simulator..

UNIVERSITY OF VIRGINIA

NCAA Basketball Ranking:No. 23

GRAA March Practice Rank:No. 6

Practice Facility:Birdwood Golf Course

A mature 18-hole golf course that meanders through tall oaks,

ponds and scenic terrain, Birdwood Golf Course was ranked by

Golf Digest as one of the top-10 collegiate courses in the country.

It has a terrific practice facility to boot, featuring a three-tired practice

range and the $850,000 Lew Oehmig Short Game Practice Facility.

UNIVERSITY OF OREGON

NCAA Basketball Ranking:No. 6

GRAA March Practice Rank: No. 7

Practice Facility:Emerald Valley Resort and Golf Club

The University of Oregon utilizes multiple championship courses

to play and practice, including Eugene Country Club (host of multiple

NCAA Championships) and Sunriver Resort (host of multiple PGA

Professional Championships, with another slated for 2017). How-

ever, it’s Emerald Valley Resort and Golf Club that’s is home to Ore-

gon Golf’s year-round highly-regarded practice facility that offers a

private, covered grass practice range, a wedge area to practice every

shot imaginable from 100 yards in, and a 75-yard wide putting green.

The Oregon Golf Association ranked the par-73, 6,200-yard layout

“Golf Course of the Year” in 2004.

BAYLOR UNIVERSITY

NCAA Basketball Ranking:No. 11

GRAA March Practice Rank: No. 8

Practice Facility: Twin Rivers Golf Course

This year marked the opening of the Billy W. Williams Golf Practice

Facility on the campus of Baylor University. The two-year con-

struction project has resulted in a 16-acre space that includes a

complete short game area, two practice greens, and a range with

seven target greens and four teeing areas to allow golfers to practice

in any wind direction. As a Baylor student, Billy Williams lettered

in football in 1962 before going onto a lucrative career in finance,

business and investing. The facility will serve as a complement to

the Twin Rivers Golf Course, which Baylor will still use as its home

course for tournaments.

SMU

NCAA Basketball Ranking:No. 19

GRAA March Practice Rank:No. 9

Practice Facility:Dallas Athletic Club

Not many college golf teams can claim that their home course was

designed The Golden Bear and has hosted a major championship.

But that’s the case with SMU and the renowned Dallas Athletic

Club. The club has an 8-acre practice facility with all the plush

amenities you’d expect from a top-tier private club in north Texas.

FLORIDA STATE

NCAA Basketball Ranking:No. 17

GRAA March Practice Rank: No. 10

Practice Facility:Don Veller Seminole Golf Course

The public-access Don Veller Seminole Golf Course in Tallahassee

is home to the nationally ranked Florida State men’s and women’s

golf teams. Among the amenities are an indoor teaching facility,

one of the largest practice ranges in the southeast and a private fa-

cility for the team. The Dave Middleton Golf Center, located onsite

at the course, features a private workout facility for the teams,

meeting/team rooms and a indoor training area with state-of-the-

art technology. It opened in 2001.

UNIVERSITY OF ARIZONA

NCAA Basketball Ranking:No. 8

GRAA March Practice Rank:No. 11

Practice Facility: Sewailo Golf Club

The University of Arizona recently extended its partnership with

Sewailo Golf Club, making it the Home of Wildcat Golf through

2020. The Notah Begay-designed layout is a challenging course

that measures 7,400 yards from the championship tees. In addition,

the teams are afforded exclusive access to a separate practice range,

which includes bunkering and a pristine short game complex.
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University of Arizona

Notre Dame
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UCLA

NCAA Basketball Ranking:No. 2

GRAA March Practice Rank:No. 12

Practice Facility:“The Giff”

The lead donation from Jack and Rhodine Gifford made

possible UCLA’s on-campus practice facility, known as

“The Giff.” In addition, the Gifford Foundation has 

sponsored the Gifford Collegiate tournament, a staple on

the men’s golf schedule. The late Mr. Gifford was a 1960-

61 UCLA baseball letterman. The views of the facility

show the team room and tee boxes to the west, as players

hit south toward Pauley Pavilion. The shrubbery in front

of the facility spells out UCLA GOLF. Furthermore, the

teams have access to some of the finest country clubs in

the Los Angles area including Brentwood, Bel-Air, Hill-

crest and Wilshire.

FLORIDA

NCAA Basketball Ranking: No. 12

GRAA March Practice Rank:No. 13

Practice Facility: Melnyk Golf Practice Facility

The Melnyk Golf Practice Facility is adjacent to the 14th

hole at Mark Bestick Golf Course on the University of

Florida campus. The 680-square-foot facility is equipped

with a computerized video system that analyzes the

Gators’ swing from various angles and then uses the in-

formation for technique improvement. Two covered out-

door hitting stations protect golfers from the elements at

the two-tiered hitting area. The facility also includes two

bunkers and a 10,000-square-foot putting green. Steve

Melnyk, the facility’s namesake, is a three-time 

collegiate golf All-American at UF, won the 1969 U.S.

Amateur Championship, the 1971 British Amateur title

and represented the United States in the 1969 and 1971

Walker Cup competitions.

KANSAS

NCAA Basketball Ranking:No.1

GRAA March Practice Rank: No. 14

Practice Facility: Alvamar Golf Club

The Kansas golf programs have called the Knapheide

Family Practice Facility at Alvamar Golf Club home since

2008 and changes are in the works. The fund-raising

process has began to make the facility nearly five times

larger with even more all-weather amenities. The current

practice facility includes four heated hitting bays, one with

a V1 video system featuring a TrackMan launch monitor.

The bays are part of a climate-controlled facility that allows

the Kansas golfers to hit balls out into the driving range

at Alvamar Golf Club, regardless of the season.

IOWA STATE

NCAA Basketball Ranking:No. 24

GRAA March Practice Rank: No. 15

Practice Facility:The Golf Performance Center

Anytime you have someone who was trusted to make

changes to Augusta National as your chief designer,

you’re in good hands. The Golf Performance Center, de-

signed by renowned architect Keith Foster, is home for

the Iowa State men’s and women’s golf programs and

debuted in the fall of 2013. Located three miles from

campus, the 16-acre home for Cyclone golf was built at

a cost of $2 million and is used solely by the Iowa State

golf teams. In addition to Augusta, Foster and his team

have provided renovations to Southern Hills Country

Club and Colonial Country Club.

UNIVERSITY OF MIAMI

NCAA Basketball Ranking:No. 25

GRAA March Practice Rank: No. 16

Practice Facility:  The Biltmore Golf Course

University of Miami golf teams practice with one of

Florida’s, and the nation’s, most historic hotels serving as

its backdrop – the 100-year-old Biltmore Hotel in Coral

Gables. It’s posh amenities and classic Donald Ross design

has attracted dignitaries, celebrities and sports industry

leaders for years. The Biltmore Golf Course is an 18-hole,

par 71, which reopened in November of 2007 following

a $5 million renovation. Its full feature practice area has

everything you’d expect from a luxury resort, including a

massive double-sided range, inclusive short game areas

and private lesson/practice tees. It was not only enough

to attract The U, but also the Golf Channel – as they chose

the Biltmore as the site for a Golf Channel Academy.

WICHITA STATE

NCAA Basketball Ranking:No. 22

GRAA March Practice Rank: No. 17

Practice Facility:Hartman Golf Practice Facility

The team has access to eight different golf clubs within 30

minutes of the university. However, most of their work

is done on campus at the Hartman Golf Practice Facility

at Braeburn Golf Course. There they have an 18-hole

course, two-sided driving range (one side with Bermuda

and the other with Bent grass), a 120-yard wedge range,

three undulating practice greens, and a heated indoor

facility with V1 Pro technology and retractable doors that

open onto the range.
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LOUISVILLE

NCAA Basketball Ranking:No. 7

GRAA March Practice Rank: No. 18

Practice Facility:University of Louisville Golf Club

A perennial GRAA Top 50 Practice Facility, U of L Golf

Club features a 22-acre practice facility with a putting

green, two chipping greens with bunkers and a multi-

tiered driving range with seven target greens. 

GONZAGA

NCAA Basketball Ranking:No. 4

GRAA March Practice Rank: No. 19

Practice Facility:The Stevens Center

Having opened in January of 2014, this state-of-the-art

indoor training facility features a 40,000 sq. ft. golf area,

four TrackMan launch monitors, a massive chipping and

putting green, and team lounge.

UNIVERSITY OF KENTUCKY

NCAA Basketball Ranking:No. 9

GRAA March Practice Rank: No. 20

Practice Facility:University Club of Kentucky

The 36-Hole University Club of Kentucky features two

large putting greens, an expansive practice tee with a

huge assortment of target greens, and a full short game

practice area with sculpted bunkers.

ST. MARY’S COLLEGE

NCAA Basketball Ranking:No. 18

GRAA March Practice Rank: No. 21

Practice Facility:Moraga Country Club

St. Mary’s is currently in the fourth year of a 20-year

partnership with Moraga Country Club. The plush private

facility is located two miles from campus and boasts one

of the finest practice ranges in the area. The grass-surface

teeing grounds were recently renovated and the entire

practice facility was given a facelift. There are four defined

target greens, a practice fairway bunker, greenside practice

bunker and a turf strip on the backside of the range for

rainy days.

VILLANOVA

NCAA Basketball Ranking:No. 3

GRAA March Practice Rank: No. 22

Practice Facility:White Manor Country Club

and GolfTEC

After a redesign in 2003, White Manor Country Club

was met with rave reviews that included being ranked

No. 3 in “Modern Design” and No. 14 in the state of 

Pennsylvania by Golfweek. An all-weather driving range

with heated bays and covers offers six target greens

ranging from 60 to 240 yards. The coolest element is a

two-hole short game area with seven bunkers, which al-

lows Villanova players to work on their bunker game

from as far as 90 yards. The university also arranged a

deal with a local GolfTEC so players can have access to

high-speed cameras and launch monitors.

WEST VIRGINIA UNIVERSITY

NCAA Basketball Ranking:No. 10

GRAA March Practice Rank: No. 23

Practice Facility:Eight different locations

The Mountaineers practice and compete at eight different

home courses: Lakeview Golf Course, Mountainview

Golf Course, The Links at Nemacolin Woodlands Resort,

Mystic Rock, Nemacolin Golf Academy, Pete Dye Golf

Club, The Pines Country Club and the Arnold Palmer

Signature Course at Stonewall Resort. The practice

facility at Nemacolin Golf Academy features TrackMan

indoor hitting bays, large putting greens, a short game

area and a double-ended driving range.

UNIVERSITY OF CINCINNATI

NCAA Basketball Ranking:No. 20

GRAA March Practice Rank: No. 24

Practice Facility:Traditions Golf Club

Located about 30 minutes off campus in Hebron, Ken-

tucky, Traditions Golf Club serves as the home base for

the University of Cincinnati golf team. While it’s rare for

a school’s home course to be in a different state, it works

out perfectly for the Bearcats. The private course has

been perennially ranked among the top in the state of

Kentucky and the team’s head coach, Doug Martin, has

been a member there for years. The club offers two full

practice ranges, pristine on-course conditions and an

expansive short game area.

BUTLER UNIVERSITY

NCAA Basketball Ranking:No. 19

GRAA March Practice Rank: No. 25

Practice Facility: Highland Golf & Country Club

Located just north of Indiana’s capital city, Highland

Golf & Country Club is one of the most historic and pres-

tigious clubs in Indianapolis. It’s tradition of immaculate

conditions have drawn the Butler University golf teams

to call it their home course, where they practice near

club members on the expansive practice range and short

game areas.
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A
s winter leads to spring each year, like clockwork the anticipation for the

Masters builds among us golfing faithful. By the time April arrives we’re dying

to see the legendary, pristine Augusta National as golf’s best try to tackle it.

But what are the players doing during this time? Of

course, they’ve got busy playing schedules as they try to

peak for arguably golf’s greatest prize, but what do they do

to prepare for the event? 

Past champions Adam Scott (2013) and Trevor Immelman

(2008) are quick to point to driving accuracy as a major key

at a course where many think it’s just about bomb and gouge. 

“You must drive it well so you can accurately go after a

green,” Immelman says. “If you’re coming out of the first

cut, you spend the whole week guessing whether it’s going

to come out soft or jump. If you struggle with distance 

control around there, with how severely undulating the

greens are, you’re in for a long week.”

So Immelman takes a concentrated focus on driving

accuracy during his range sessions leading in. He stresses

the narrowness from each tee box to the fairway, especially

on holes 1, 2, 5, 7 and 9 on the front; and 11, 14, 17 and 18 on

the back.

Scott knows that accuracy is key and distance must also

follow if one’s to keep their hopes for a green jacket alive.

“Augusta National is so long now I think driving the golf

ball is a huge advantage there,” Scott says. “I really think if

you drive it crooked that week you’re going to have a hard

time. You may even have the putting and chipping week of

your life there and still make an effort, but if you’re not in po-

sition off the tee I think you’re really behind the eight ball.”

TOUR TALK

Two
defending champions
on what it takes to be

ready for Augusta

http://WWW.GOLFRANGE.ORG
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BY GARRETT JOHNSTON

Trevor Immelman (left) 

and Adam Scott, who

respectively earned their

green jackets in 2008 and

2013, agree that distance off

the tee and precision into

the greens are focal points

headed in The Masters.
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Scott spends extra time on the range

preparing with his driver, as well.

In recent years, Scott’s arrived on the Fri-

day before to begin his practice on the course

but this year, in an effort to play before each

major, he’s chosen to tune up by competing

in the Shell Houston Open.

Even with the heightened importance of

driving the ball well, both players agree that

Augusta is a second shot golf course. For Im-

melman it comes down to distance control

and being dialed in with your irons all week.

“You have to be able to control your spin

and distance coming in to ultimately leave

yourself some type of realistic look at birdie,”

Immelman says.

Scott sees a great challenge in the way

the course tests one’s iron play as well.

“It’s a very demanding second shot golf

course,” Scott says. “You can hit some really

good shots but if they’re slightly on the wrong

line then it becomes very, very hard to get it

down in two, let alone figure out how to

make a birdie.”

Each player spends time during their prac-

tice rounds hitting to spots where the pins

will be located each day, so as to gauge their

exact accuracy with their precision clubs.

Of course the greens are perhaps the

biggest defense of the course, but that’s a

topic in and of itself that we’ll have to explore

another day.

But as we close, let’s remember the en-

chantment of Augusta affects even past

champions including Scott, who grew up

watching this event at the crack of dawn in

Australia.

“When you show up to Augusta at any

time you’re like a kid in a candy store, but I

think for me it’s a different feeling, especially

after having won,” Scott says. “When I went

back to defend I still got that feeling but even

more so, like I could enjoy it even more 

because I had won it. Whereas before I loved

it, but the desire to win consumed me: my

heart, my focus, and everything. You don’t

soak it in as much as I have the last couple

years because I’ve enjoyed playing there so

much once I won.”

And if any of us are lucky enough to 

attend this year, soaking up the experience

will be mandatory. Here’s to a great 

2017 Masters. ■
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Augusta
National is so

long now I think driving
the golf ball is a huge
advantage there.”

— Adam Scott
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Steve Engelland (left),

the lead instructor at

GolfTEC Encinitas

(California), gave nearly

2,000 lessons in 2016.



“We were scheduled to be the first GolfTEC 

located on a range, but it took us a while to get it

built because of all the extra moving parts in-

volved when working with a city-owned facility.

We opened for business back in 2014,” says La-

Tour. “There was one built on a range before

ours was complete and one built right around

the same time. I think we were the third.”

Currently, there are still just three GolfTEC

locations on a practice range: LaTour’s Southern

California site; Stonebrook Golf Academy &

Driving Range in Middleburg Heights, Ohio, and

Centennial (Colorado) Family Sports Center.

GolfTEC had a beneficial relationship with

Golfsmith stores for years. In fact, more than 

60 GolfTECs were located inside the golf retail

stores. With the well-documented bankruptcy

of Golfsmith and the completed sale of the fran-

chise to Dick’s Sporting Goods in late 2016

(who has rebranded the stores as Golf Galaxy,
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Could
GolfTEC
Come to a 
Range Near You?
With Golfsmith no more, green-grass partnerships could 

be a potential solution for GolfTEC BY TONY L. STARKS

S
uzanne LaTour owns three GolfTEC locations in the San Diego, 

California area. Two are stand-alone brick-and-mortar stores: located

in the affluent communities of La Jolla and Rancho Bernardo, respec-

tively. The third, however, is unique. It’s one of only three GolfTEC loca-

tions to sit onsite at a green-grass facility. The noticeable building sits adjacent to

the practice range at Encinitas Ranch Golf Course – a bustling city-owned public

facility that’s operated by management company JC Resorts.

FACILITYPROFILE

Suzanne LaTour
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a franchise also owned by Dick’s), you have to

wonder what that means for GolfTEC; especially

considering that Dick’s has said it only plans to

keep approximately 30 of the stores formerly-

known-as Golfsmith.

Officials from GolfTEC headquarters in Engle-

wood, Colorado contend that opening more out-

door centers like the one at Encinitas Ranch is not

a primary company goal. Instead, they’re predict-

ing more stand-alone training centers, of which

the vast majority will continue to be indoor loca-

tions near high-density commercial/retail devel-

opments (strip malls, shopping centers, etc.).

GolfTEC is working to build 30-40 stand-alone

locations in 2017 to replace those that were in

closed-down Golfsmiths.

“GolfTEC is coming off our most successful 

fiscal year in our 21-year history,” says PGA Pro-

fessional Joe Assell, Co-Founder and CEO of

GolfTEC. “The Golfsmith/Dick’s Sporting Goods

opportunity isn’t slowing our growth, as we are in

a great financial position with the mobility and

capital to deploy more stand-alone locations

which continues to be our primary goal.”

While stand-alone stores are the company’s pri-

mary goal, we still have to wonder whether we’ll

see more facilities like the one owned by LaTour?

“As time goes on, I think facilities like ours could

be a trend,” says LaTour, who was first a GolfTEC

customer before deciding to become the San Diego

franchise owner in 2010. “The original GolfTEC

model, like what we have in La Jolla and Rancho

Bernardo, will continue to be strong. Additionally,

locations on the range are beneficial for both us

and for the golf course.”

The relationship between GolfTEC and Encini-

tas Ranch over the last two-plus years has indeed

been a good one. In 2015, the first full year of

GolfTEC being onsite, Encinitas Ranch enjoyed a

5 percent increase in range ball sales and an uptick

of 3,000 rounds. In that same year, the facility’s

leading GolfTEC instructor, Scott Engelland, gave

nearly 2,000 lessons. 

“There’s also a loyalty factor. Since they come

here for their lessons, they’re coming back to play

the course and practice here, too,” says Engelland.

"That’s how we’ve helped the course to sell more

range balls and rounds.”

Like at every GolfTEC location, the instructors,

management and corporate office are tasked with

generating lessons. “Sometimes they (Encinitas)

might send somebody over, but they have their

own teaching staff here and they’ve been here far

longer than we have. We respect that,” says Engel-

land, himself a PGA Professional. “What I think

helps us is that we have opportunities for walk-ins

coming off the course, range or putting green. That

happens quite often. There’s a level of curiosity, 

especially among golfers who are used to seeing

GolfTEC at a brick-and-mortar and they see us

out here.”

GolfTEC Encinitas gives nearly 500 lessons a

month on average, compared to the company’s 

national average of about 110 lessons a month.

However, the green-grass setting may only partly

attribute to those numbers, as LaTour’s other two

San Diego locations also do close to 500 monthly

lessons. It may more so be the golf-heavy market,

and the Southern California weather that lets golfers

play year around, rather than the range location.

How the current partnership is structured,

GolfTEC teachers are not allowed to take students

onto the Encinitas range. They can, however, work

with them on the putting green and short game

areas – and if a student is testing equipment for

clubfitting, they’re permitted to hit balls on the

range with that club on their own. The partnership

also gives GolfTEC instructors the opportunity to

take their students out for on-course lessons.

“It’s nice for us to be here because after a lesson

our students can go out and practice on the range

or on the course to work on what they’ve learned.

Matching feel with what’s real is easier with this

setup,” say Engelland. 

“We have a good relationship with Encinitas.

They’ve done a nice job of being supportive and a

good neighbor. We try to do the same,” adds LaTour.

“There are so many mutually beneficial components

to having our facility on the range here. It’s a situa-

tion that’s good for all parties. Of our three San

Diego locations, this has grown to become our 

flagship site.”  ■
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A GolfTEC indoor

teaching studio sits

adjacent to the practice

range at Encinitas

(California) Ranch Golf

Course.

http://WWW.GOLFRANGE.ORG
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W
hen you can incorporate technology with a simplis-

tic approach, the results can be surprisingly good

for your students. That’s what PGA Professional

John Dunigan has found, who combined the simplistic design

of the Foot Wedge and the high-tech data provided by BodiTrak

to help his students better understand weight distribution

throughout the golf swing. 

red Top 25 Teaching & Training Aid:

FLUENCING YOUR
TUDENT’S SWING

ssional uses the Foot Wedge and BodiTrak to help students
eight distribution and transfer, as well as footwork

M THE GROUND UP







J
ohn Dunigan does not fear technology or change. In fact,

the 2008 Philadelphia PGA Section Teacher of the Year

is not afraid of trying new things because experiments

can lead to better results for both his students and how he

teaches. This scenario played out when Dunigan started using

the BodiTrak system with his trusted Foot Wedge in his in-

struction.

“I have used the Foot Wedge with my students for as long

as I can remember,” says Dunigan, the 2012 Philadelphia

PGA Section Youth Player Development Award winner. “In

fact, when younger and was still learning to play the game,

my PGA golf instructor would use the Foot Wedge with me

during our lessons. It’s been a staple forever.”

Because the Foot Wedge worked so well for himself person-

ally, he didn’t give it much thought in regards whether or not

he was going to use it with his students; the results spoke for

themselves. Dunigan uses the Foot Wedge – a lot – in most of

his lessons, especially now that he uses the BodiTrak system.

“BodiTrak is great because it allows students and instruc-

tors to see their weight distribution at address, but it also allows

them to see how their weight moves throughout the swing,”

says Dunigan. “However, seeing how their weight falls on a

certain foot during the swing, understanding what should

happen with their weight during the swing and actually pro-

ducing those ideal results are a much different thing, as many

golf instructors already know.”

From John Dunigan…
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John Dunigan, the 2008 Philadelphia PGA Section Teacher of the Year and 2012 Section Youth Player Development Award winner, is a
PGA Master Professional and the PGA director of instruction at White Manor Country Club in Malvern, Pennsylvania.

BodiTrak Foot Wedge

http://WWW.GOLFRANGE.ORG
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The Next 10:

• Medicus Dual-Hinge 

• The Impact Ball 

• Randy Myers Golf 

Stretching Pole 

• Orange Whip Putting Wand 

• Mike Bender BenderStik 

• JC Video Arc-30 System 

• MorodZ Alignment Rods 

The Golf Range Association of America

Top 25 Teaching & Training Aids
The 2016 list was selected by the country’s top teachers

• Bee Line Putting String 

• Eyeline Golf Speed Board 

• PutterWheel 

1. Orange Whip Swing Trainer

www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

2. Gary Wiren Impact Bag

www.golftrainingaids.com
1-800-367-4279
orders@golftrainingaids.com

3. V1 Pro

www.v1sports.com
1-800-777-7721
sales@ifrontiers.com

4. The Putting Arc

www.theputtingarc.com
1-800-898-0701
sales@theputtingarc.com

5. SNAG Golf

www.snaggolf.com
310-291-3142
JL8n@snaggolf.com

6. Swingyde

www.swingyde.com
1-800-346-7788
info@swingyde.com.au

7. Eyeline Golf 360-Degree Mirror

www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

T8. Orange Whip Orange Peel

www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

T8. BodiTrak

www.boditrak.com
1-800-644-2044
salesadmin@vista-medical.com

10. TrackMan Pro

www.trackmangolf.com
1-810-225-9855
sales_us@trackmangolf.com

11. Eyeline Golf: Ball of Steel

www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

12. Gary Wiren Power Fan

www.golftrainingaids.com
1-800-367-4279
orders@golftrainingaids.com

T13. SKLZ Smash Bag

www.sklz.com
1-877-225-7275
customerservice@sklz.com

T13. Tour Striker

www.tourstriker.com
480-664-1002
orders@tourstriker.com

15. V1 Golf Academy

www.v1sports.com
1-800-777-7721
sales@ifrontiers.com

16. Momentus Weighted Iron

www.momentusgolf.com
1-800-524-6068
bettergolf@momentusgolf.com

T17. FlightScope X2

www.flightscope.com
407-967-7121
elyse.rowe@flightscope.com

T17. SAM Putt Lab

www.scienceandmotion.com
+49 (0)6145 933 870 0
info@scienceandmotion.com

T19. Eyeline Golf: Balance Rod

www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

T19. Eyeline Golf: Putting Impact

www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

T19. GAME GOLF

www.gamegolf.com
888-245-3433
Dealer@gameyourgame.com

22. Eyeline Golf: Golf Metronome

www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

23. Momentus: Power 

Hitter Driver

www.momentusgolf.com/
power-hitter-driver
800-524-6068
bettergolf@momentusgolf.com

T24. Ernest Sports ES14

www.ernestsports.com
855-354-4653
info@ernestsports.com

T24. Hudl Technique

www.hudl.com
(402) 817-0060

Dunigan explains that while many of his students who

have used the BodiTrak system see and understand the prob-

lem, a lot of them, somewhere around 50 percent, still have

difficulty correcting the issue. That’s where the Foot Wedge

comes in.

“It was pretty apparent to me that the Foot Wedge was a

perfect fit for BodiTrack right after I bought the system,” Duni-

gan continues. “The Foot Wedge allows my students to actu-

ally feel what their weight change should be during an ideal

golf swing. It provides immediate feedback and a very solid

majority of my students who need to use the Foot Wedge un-

derstand the sensation they are to have after using it only

once or twice.”

As mentioned, Dunigan claims that he has always used the

Foot Wedge in his instruction, but is using it more now that he

is teaching the importance of good footwork in the golf swing.

He says that it is much easier to use footwork to achieve better

results than to manipulate the swing with your hands. Addi-

tionally, Dunigan says that a golfer’s footwork is what stops the

backswing and what starts the downswing; the timing and the

actual weight shift is very important the success of the swing

and a Foot Wedge can help students find the proper positions.

“I like to use the phrase ‘load and explode,’” says Dunigan,

a two-time U.S. Kids Top 50 Teacher. “Many golfers, high and

low handicaps alike, have trouble successfully getting their

weigh through to their leading foot at and after impact, that’s

a given. But just as many have a hard time getting their weight

on their trailing foot during the backswing; that’s where their

power comes from and if they don’t get their weight back, they

are missing out on yardage.”

That’s the great thing about the Foot Wedge, according to

Dunigan: it can be used for the rear foot, which it’s most com-

monly used for, but it can also be placed under the leading foot

to help golfers transfer their weight back in their swing. There

is no incorrect way to use the Foot Wedge. It is a very simple

training aid, but it can be very powerful too.

The best thing about the Foot Wedge, according to Duni-

gan? It makes his lessons more efficient.

“It does not take as much effort for me to get the weight

transition points across to my students when using the Foot

Wedge, especially when I use it in conjunction with BodiTrak,”

explains Dunigan. “The Foot Wedge provides another level

of clarity, and that’s good for everybody involved. Using these

two aids together helps students discover for themselves the

feeling they should be having and helps them improve quicker

and more permanently. It truly makes my job easier.”■
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Training Aids to Watch For: 
DST BodiTrak

This thin, portable

system captures weight

distribution and

transfer during a golf

swing. It can be used

indoors, outdoors,

uphill, downhill, on the

putting green or in a

bunker. It's flexible, roll up design makes it very easy to

setup, use and move to the next hole or golf course.

Outside of golf, BodiTrak balance systems have been used

for nearly a decade in rehabilitation medicine research.

Foot Wedge

The Foot Wedge golf

training aid is a high-

impact plastic wedge

designed for use on golf

range mats and grass. It

was developed to teach

proper balance and is especially helpful in reducing

swaying and maintaining a steady golf swing center by

keeping weight on the insides of the feet. 

Notes from the Manufacturer

DST stands for Delayed Strike Technology.

The “bent” golf clubs force golfers to locate,

train and perfect the optimal impact

position. Golfers strive to achieve a delayed

strike or lag at impact, where the hands lead

the clubface

through the

impact zone –

allowing them to

maintain control

over the

clubface until

after the ball has

been struck.

Since being

announced at

the 2015 PGA

Merchandise

Show, DST has gained much traction – even

showing up in the bag of PGA Tour

professional Justin Rose.
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CoverShots

A CoverShots Mobile Canopy provides shade on a driving range

or practice facility, making your location distinctive and more

desirable from your competitors. The unit is moveable, allowing

you to set your tee line or hitting stations every day if desired. The

tent effect of the awning on a CoverShots Mobile Canopy affords

the golfer and teaching professional the opportunity to teach or

practice on natural grass with little regard to the weather.

To learn more, visit: www.covershotsgolf.com

1. Bushnell
(800) 221-9035
www.bushnellgolf.com

2. Coastal Netting
(800) 726-3354
www.coastalnetting.com

3. CoverShots
(888) 881-2433
www.covershotsgolf.com

4. Dryrainge
(877) 918-3888
www.dryrainge.com

5. Ernest Sports
(770) 734-0413
www.ernestsports.com

6. Fiberbuilt Golf
(800) 661-8132
www.fiberbuilt.com

7. Foresight Sports
(858) 880-0179
www.foresightsports.com

8. Golf Slot Machine
(888) 796-7139
www.golfslotmachine.com

9. Golf Web Design

(888) 287-2614

www.golfwebdesign.com

10. Laser Link

(866) 909-4653

www.laserlinkgolf.com

11. Mizzen+Main

(469) 759-0302

www.mizzenandmain.com

12. Night Sports USA

(800) 933-7825

www.nightsportsusa.com

13. Orange Whip

(877) 505-9447

www.orangewhiptrainer.com

14. Power Tee

(877) 769-3781

www.powertee.com

15. Premier Aerials

(720) 838-4933

www.premieraerials.com

16. Prestwick Golf Group

(844) 334-0085

www.prestwickgolfgroup.com

17. Range Servant

(800) 878-8050

www.rangeservant.us

18. RangeCart

(800) 706-1336

www.rangecart.com

19. SKIN Sunscreen

(855) 624-7111

www.skinsunscreen.com

20. SPRYTE Golf

(855) 577-7983

www.thespryte.com

21. Tex-Net

(800) 541-1123

www.texnetusa.com

22. ToughLie 360

(610) 202-2471

www.toughlie360.com

23. Tour Striker

(480) 664-1002

www.tourstriker.com

24. UST/Mamiya

(800) 277-0534

www.ustmamiya.com

25. Wittek Golf Products

(800) 869-1800

www.wittekgolf.com

READER SERVICE

Featured Partners

Impact Snap

The Impact Snap golf training device is the only device that truly

trains the wrists how to operate. As an instructor, it saves

thousands of words and saves students a lot of time learning

how to use the wrists in a golf swing. For use for chipping,

pitching and full swing. Learn the correct motions of the wrists

and forearms to compress balls like never before.

To learn more, visit: www.impactsnap.com

At the GRAA, we appreciate the business of all our partners that support
our many endeavors such as Golf Range Magazine, GRAA Best Practices,
the GRAA Awards Program, the GRAA Boot Camp Series as well as many
other digital and relationship programs.  Recently, the GRAA has welcomed
the following new partners who have come on board to support the range
side of the business and partner with our members on growing the game
and growing revenue at your respective facilities:

Impact Snap

(315) 382-3662

www.impactsnap.com

J&M Golf

(800) 346-7788

www.jandmgolf.com

Welcome to the Family!

http://www.covershotsgolf.com
http://www.bushnellgolf.com
http://www.coastalnetting.com
http://www.covershotsgolf.com
http://www.dryrainge.com
http://www.ernestsports.com
http://www.fiberbuilt.com
http://www.foresightsports.com
http://www.golfslotmachine.com
http://www.golfwebdesign.com
http://www.laserlinkgolf.com
http://www.mizzenandmain.com
http://www.nightsportsusa.com
http://www.orangewhiptrainer.com
http://www.powertee.com
http://www.premieraerials.com
http://www.prestwickgolfgroup.com
http://www.rangeservant.us
http://www.rangecart.com
http://www.skinsunscreen.com
http://www.thespryte.com
http://www.texnetusa.com
http://www.toughlie360.com
http://www.tourstriker.com
http://www.ustmamiya.com
http://www.wittekgolf.com
http://www.impactsnap.com
http://www.impactsnap.com
http://www.jandmgolf.com
http://WWW.GOLFRANGE.ORG


Joe Hallett 

PGA Professional

There is no typical day for a PGA Professional, but it all adds up to thanks. 

The PGA of America celebrates PGA Professionals everywhere – for everything they do. 

Say thanks to your PGA Pro at PGA.com/ThxPGAPro.

http://PGA.com/ThxPGAPro


800-869-1800

www.wittekgolf.com

Official Range Equipment Supplier

800-541-1123

www.texnetusa.com

Exclusive Netting Company
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Golf Range Association of
America Preferred Vendors
In recognition of their support and participation, The Golf Range

Association of America wishes to thank the following GRAA

Preferred Vendors.

PREFERRED VENDORS

888-287-2614

www.golfwebdesign.com

Official Web Designer

877-505-9447

www.orangewhiptrainer.com

Official Training Product

877-769-3781

www.powertee.com

Official Automated Tee System

720-838-4933

www.premieraerials.com

Official Photography Company

610-202-2471

www.toughlie360.com

Official Instruction Product Partner

800-661-8132

www.fiberbuilt.com

Official Mat Supplier

800-726-3354

www.coastalnetting.com

Exclusive Netting Company

http://www.wittekgolf.com
http://www.texnetusa.com
http://www.golfwebdesign.com
http://www.orangewhiptrainer.com
http://www.powertee.com
http://www.premieraerials.com
http://www.toughlie360.com
http://www.fiberbuilt.com
http://www.coastalnetting.com
http://WWW.GOLFRANGE.ORG


There is no typical day for a PGA Professional, but it all adds up to thanks. 

The PGA of America celebrates PGA Professionals everywhere – for everything they do. 

Say thanks to your PGA Pro at PGA.com/ThxPGAPro.  

Cameron McCormick 

PGA Professional

http://PGA.com/ThxPGAPro
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