
Welcome to the July 2018 digital issue of Golf Range Magazine!

Inside this issue, you will find the following features:

• Cover Story: Coach to Coach – Instructional insight from five 
GRAA Top 50 Growth of the Game Teaching Professionals

• UNLV PGA Golf Management University Program  –
Leans on Tech to Impact Life on Campus and in the Community

• Clubfitter's Corner – Understanding dynamic loft and launch angle

• From the Range, to the Course, to the Scorecard – A collection of 
ideas from some of the game’s leading instructional minds on how to 
“transfer training”

• 7Ways to Improve Your Golf Shop’s Social Media Presence

• A Masterful Swing – Errie Ball: Frame-by-Frame

• Winning & Performance: It's a Complicated Relationship –
This is the fourth in a series of articles from Top 100 Golf Instructor
Shawn Humphries

• Teaching & Training Aids: Shot Scope V2 – Our series on golf's finest
training aids continues with a new GPS and game-tracking device

• Video File: The Trick to Teaching Golf

Keep it fun and thanks for supporting the GRAA.

Best Regards,

Rick Summers

CEO & Publisher, GRAA

610-745-0862

rsummers@golfrange.org
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PROTECT PLAYERS

AND PROPERTY.

Custom Golf Netting, Superior Steel Pole Technology,
Design, Manufacturing & Installation

With thousands of Steel Pole Projects in North America, Coastal is

proud to offer superior quality Custom Golf Netting Systems for all

dimensions of the industry. 

Our projects are engineered for specific soil conditions and wind load calculations. Ball

Trajectory studies determine appropriate height of netting systems provided by Tanner

Consulting Group, an independent company and leader in golf design & consulting 

services. All steel poles use STRYK 5388 FACS® corrosion retardant coating–the same

coating used on the Alaskan Pipeline. Coastal can build any netting system anywhere,

and not one Coastal Steel Pole has ever failed. Call us today for a free consultation,

and join the winners.



Featuring Ball Trajectory Studies by Tanner Consulting 

Group, an independent company and leader in golf design & 

consulting services. : 

2-D and 3-D studies are created utilizing known variables specific to the 

site.  Analyses help determine the appropriate height, saving future expenses 

required to raise netting and pole height.

Why Ball Trajectory Studies Matter:

• A scratch golfer hits an average of 12 greens in regulation, 81% of the 

fairways, has 29.0 putts, 3.2 birdies per round and 11.8 pars per round.

• A golfer that averages a score of 85

hits 5 greens in regulation, 46% of

fairways, has 33.7 total putts, 0.8

birdies per round, and 6.6 pars. ̸̸

• A golfer that averages a score of

100 hits 0 greens in regulation,

11%of fairways, has 38.3 putts, 

0 birdies, and 1.3 pars.

Ask for Ruben or Ken

www.CoastalNetting.com

2933 16th St, Bakersfield, CA

kjones@coastalnetting.com

800-726-3354

Sample Study

https://www.coastalnetting.com/
mailto:kjones@coastalnetting.com
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“The first time I saw it I loved it, 

and my members on the range 

wanted to use it.”

—Shawn Cox, PGA

Director of Golf

Fairmont Grand Del Mar

San Diego, CA



TEACHING

Easily rotates 360° – Re-create every lie on your

course within seconds

Revenue generator for Clinics/Camps/Lessons

Ideal for teaching both long and short game

Perfect for players of all ability levels, from beginners

to experts 

Provide your students an exciting new reason to

engage in a comprehensive lesson program

Affordable pricing, incremental revenue opportunities

for PGA Professionals

PRACTICE

Simple to use for any player – No instructions needed

Two Units available – 4° & 8° Gradients

Engage your customer with fun new ways to practice

Ideal for your driving range and short game 

facilities alike

Perfect for changing the lie and club between shots

SUPERINTENDENT-FRIENDLY

Easy to move

Fits into any range facility footprint

Fiberglass construction yields uncompromising

durability

No divots to repair

ToughLie 360™

Real Course Conditions On The Range

www.ToughLie360.com

610-202-2471
Made in the U.S.A.

http://www.ToughLie360.com
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1-800-641-4653        w

Pick your style Dispenser

•Large 13,000 capacity

•Low Profile 12,000 capacity

•Economical size 6,500 capacity

(available with optional stand as shown)

•Manual or Electric

All our Dispensers feature:

•Quiet dispenser mechanism

•Adjustable ball drop counts: 25-50

•Rust resistant electro-coated galvanized steel

Choose from token, currency, credit/debit card

or your own course member card.

ADD RANGE EXPRESS:

GOLD or PLATINUM

Wireless Ball Dispenser Package 

Options include:

•Single or Multiple printable Pin Number

•Ability to batch pin numbers for tournaments

•Accept Major Credit Cards

•View customer balances in real time

•Accessible from multiple computers

•View Sales Reports, Credit Card 

Transaction Reports

•Custom Member Cards with course name and logo.

EASY PICKER GOLF PRODUCTS IS YOUR

FULL SERVICE GOLF COURSE SUPPLIER

WE MANUFACTURE OUR OWN RANGE BALL DISPENSERS....

SO EACH ONE IS CUSTOMIZED 

TO FIT OUR CUSTOMERS SPECIFIC NEEDS

BD-003 6,500 Cap Dispenser

BD-013 Stand



EASY PICKER 
GOLF PRODUCTS
Because your customer 

deserves the best! 

www.easypicker.com

We also offer Par Aide, JF Manufacturing,

Standard Golf, Miltona, Underhill, Fiberbuilt

and many others.

http://Www.easypicker.com
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CLUBFITTING

LIBRARY

NOW AVAILABLE ON THE
PGA MAGAZINE APP

Access, search and compare
hundreds of manufacturers’
shafts at your fingertips with
the PGA Clubfitting Library.

Download the free PGA Magazine
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app stores.
Exclusively available to PGA Professionals
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SHARING KNOWLEDGE: Helping
Instructors to Better Teach the Game
O

ne of the most unique things about the golf profession is the willingness to share

ideas and strategies that can help your peers improve their business. As the central

focus of this month’s issue, we’ve highlighted five PGA Directors of Instruction who are

also GRAA Top 50 Growth of the Game Teaching Professionals, and given them each a

platform to share instructional tips that can help you improve as a teacher of the game.

Continuing the teaching trend, we also took a deep dive into several of the trendiest

coaching philosophies – spending time with the coaches who developed them in order to

better understand how to help golfers transition performance from the practice range to

the course.

We’ve embraced the throwback moniker for this month’s installment of Tour Talk, as

we take a frame-by-frame look at one of the most “masterful” swings in golf – belonging

to the great Errie Ball. Before passing away in 2014, Ball was the last surviving competitor

from the inaugural 1934 Masters.

Earlier this summer, our editor took a trip to the University of Nevada Las Vegas. There

he got a firsthand look at the school’s new PGA Golf Management University facilities.

Equipped with state-of-the-art biomechanical technology (it’s one of just two PGM

universities to have such technology), UNLV is planning innovative ways to use the facility

to connect to the broader campus and community populations.

As always, we want to hear from you. Your feedback helps make the GRAA and Golf

Range Magazine better. So please let us know if you decide to implement an idea or

strategy you’ve read in either our best practice emails or in Golf Range Magazine.

All the best,

Rick Summers

CEO, GRAA

610-745-0862

rsummers@golfrange.org

Golf Ranges: Where the Fun Starts
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MORE
BUCKETS? 

MORE
CUSTOMERS?

How about 25-40% more? 

– Jim Furyk

Visit PowerTee.com for more information 

or call 1-877-769-3781

Customers will hit more balls, 

improve faster, and return.

They visit your range to perfect their swing. Power Tee 

automatically raises every ball onto a perfect lie, 

developing muscle memory — for your business.

http://PowerTee.com
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A
golf entertainment facility is planned for the Sanford Sports

Complex in Sioux Falls, Idaho. It will be home to an interactive

practice range, the Sanford Power Golf Academy, a restaurant and

meeting space.

CalledGreat Shots, the 54,000-square foot facility is scheduled to

open in late 2019, and will be part of the 500-acre sports complex that already

includes facilities for basketball, volleyball, football, tennis, hockey and more.

“The vision of the Sanford Sports Complex has always been to create a place filled with activities the entire

family can enjoy, and Great Shots is a perfect fit,” said Kelby Krabbenhoft, President and CEO of Sanford Health. 

GOLF RANGE NEWS
Keeping you up to speed on interesting stories and
trends from the golf practice-and-learning sector

R
enowned tour professional Jay Haas

(pictured) is among a group of

investigators buying the Eagle Zone

practice range in Greenville, South Carolina.

Haas bought the location with his two

sons, Jay Jr. and Bill; his brother-in-law, Dillard

Pruitt; and the current manager of Eagle

Zone, John Gerring. The sale closed for an

undisclosed amount.

The group plans to invest more than

$250,000 in turning the 24-acre Eagle Zone

into a golf instructional center. They will use

their connections to bring experienced and

notable golf coaches to conduct clinics along

with the Haas family. Jay Jr. and the Eagle

Zone’s six current instructors will also offer

one-on-one teaching.

“Golf has been great to the Haas family

and this is another way to give back to the

game with instruction and an avenue for

some to further enjoy the game while getting

younger players to discover it,” Haas said.

The facility will be rebranded with a new

name in the coming months.

This story originally appeared on

www.foxcarolina.com. 

T
opgolf Entertainment Group (TEG) has hired former TaylorMade
Golf Company CEO Ben Sharpe to expand its global footprint of
practice ranges that license its Toptracer Range technology. Sharpe

(pictured) will serve as President of the Toptracer Range division, which is
based in London and overseen by TEG CEO Dolf Berle.

Look for a full Q&A with Sharpe in an upcoming issue of Golf Range
Magazine, highlighting the current success of Toptracer Range and what
plans he has in store for the growing brand.

http://www.foxcarolina.com




� 

dŚĞ�WƌĞŵŝĞƌ�/ŶƚĞƌŶĂƟŽ

�ǆƉůŽƌĞ�ŽƵƌ�ĐůƵď��ƌĂŶŐĞ��ĂŶĚ�ƚĞĂ

�ŽǀĞƌ^ŚŽƚƐ�DŽďŝ

�������������������������ŵĞƌŝĐĂŶ�DĂĚĞ�ƐŝŶĐĞ�ϭဓဓϳ�Ύ��ĂƐ

,Kd���z^�-�Z�/Ez���z^� 

EŽ�WƌŽďůĞŵ� 

'K>&�Z^�t/>>�WZ��d/��

tŝƚŚ�WƌŽƚĞĐƟŽŶ�ĂŶĚ��ŽŵĨŽƌƚ�&ƌŽŵ��� 

�Ks�Z^,Kd^�DK�/>����EKWz 



ƟŽŶĂů�^ƵƉƉůŝĞƌ�ŽĨ�DŽďŝůĞ��ĂŶŽƉŝĞƐ 
�ƚĞĂĐŚŝŶŐ�ĐĂŶŽƉŝĞƐ�Ăƚ�ǁǁǁ�ĐŽǀĞƌƐŚŽƚƐŐŽůĨ�ĐŽŵ 

ŽďŝůĞ��ĂŶŽƉŝĞƐ�/ŶƚĞƌŶĂƟŽŶĂů��>>� 
��ĂƐĞĚ�ŝŶ�EŽƌƚŚ��ĂƌŽůŝŶĂ�Ύ�dŽůů�&ƌĞĞ��ϭ-ဒဒဒ-ဒဒϭ-Ϯϰϯϯ



No other shaft looks like it or plays like it

Dare to be different



RECOIL TECHNOLOGY

Provides optimal spring 
effect and more efficient 
energy transfer 

STIFF TIP TECHNOLOGY

Increased tip stiffness 
provides for more spin 
control at impact

PARALLEL BUTT DESIGN

Greater control for both 
aggressive and smooth 
tempo golfersOPTIMAL

CONTROL

PRECISION

LAUNCH

INCREASED

VELOCITY

PROFORCE V2HL HIGHER LAUNCH-LONGER CARRY

PROFORCE V2 FLATTER-PENETRATING BALL FLIGHT



E
ric Johnson, a three-time Tri-State PGA Section Teacher of the Year and

three-time Section Horton Smith Award winner is the PGA Director of

Instruction at Nemacolin Woodlands Resort in Farmington, Pennsylvannia.

Much like the resort itself, Nemacolin Woodlands’ Golf Academy offers many

different amenities for its students: Instruction, clubfitting, club building, video,

launch monitor analysis and putting analysis. However, there is one unique aspect

to its offerings that is not listed on the academy’s webiste: Johnson’s trick shots.

Johnson, a decorated PGA Professional in the Tri-State PGA Section and former

PGA Director of Instruction at Oakmont Country Club, showcases some of his

trick shots in almost every lesson he does.

“I feel that it is a fun way to validate what I am explaining about the golf swing,”

Johnson says.

In this video, Johnson runs down his go-to trick shots, some of which are more

flashy than others, but all have a practical application to golf instruction. For

instance, he uses his “whippy” club with a super-flexible shaft, Heavy Hitter and

Orange Whip with his students to help them feel what better rhythm  and proper

sequence of the back and downswing feels like.

“They provide instant feeback to my students,” Johnson explains.

While there is always a reason and practical application to why Eric Johnson

uses a trick shot in his lessons, he maintains that golf and learning should be fun

for the students.

“I try to balance entertainment and learning with my trick shots in every lesson,”

Johnson says. “I haven’t had a lesson that didn’t end with a smile after watching

the trick shots!”  ■

VIDEO FILE
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The TRICKto
Teaching Golf

by Matt Frey, PGA
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COACH TO
Instructional insight from five GRAA Top 50 G

COVER STORY

BILL ABRAMS
PGA Director of Instruction,
Balmoral Woods Golf Club,

Crete, Illinois 

ROB STOCKE
PGA Director of Instruction,

White Columns Country Club, 
Milton, Georgia

BOB MADSEN
PGA Director of Instruction,

Sycuan Resort,
San Diego, California 

Written with Editorial Director, Tony Starks



O COACH
0 Growth of the Game Teaching Professionals

RENEE TRUDEAU
PGA Director of Instruction,

Quail West Golf & Country Club,
Naples, Florida

TRILLUIM ROSE
PGA Director of Instruction,

Woodmont Country Club,
Rockville, Maryland
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Too much weight on the lead leg, which
mainly occurs at address or at the top of the
backswing for players with a reverse pivot.

W
e hear so much about ground force reactions and

how they affect the golf swing. We have great tech-

nology like BodiTrak, which accurately measures

weight distribution throughout the golf  swing. However, when

our students look at this data, it can be like staring at the results

from an MRI test. Technology and data can be powerful, but

without practical application it’s meaningless. 

That’s where we come in as teachers and coaches. It’s our job

to analyze the data, diagnose our students and explain things in

a simplistic way that our students can understand more thor-

oughly and then improve at a more rapid pace.

That’s why I’ve combined usages of BodiTrak and the Orange

Peel training aid. The first step is having them get on BodiTrak

and make a few swings so you can determine what flaws they

have in weight distribution. In the photos, I’ve given you some

exaggerated visual cues you can look for when reading weight

distribution.

Then I’ll take my students to the Orange Peel, which has four

quadrants marked on top of a curved surface – the curve promotes

the proper weight distribution at address. By looking at the four

quadrants with my students, I can explain how weight is supposed

to transition throughout the swing. What we want to avoid is

weight that transitions from the trail toe to the lead heel. Or the

front right quadrant to the back left quadrant (for right handed

golfers). I encourage my students to develop a feel for shifting

weight from the trail heel to the lead toe (back right quadrant to

front left quadrant), or straight down the line through the arches

of their feet. 

Once they develop this feel, I put them back on BodiTrak while

they hit balls. They’re able to see the results in terms of better con-

sistency in ball striking, and I can show them the improvements

in the data. 

What we’re really doing with this type of exercise is creating a

process for measuring feel. Showing golfers what the correct feel

is, then measuring it and at the same time making it simpler for

the student.  n

Too much weight on the trail leg, which
mainly occurs with players who sway away
from the target on the backswing or players
who reverse pivot and shift their weight to
the trail leg on the follow through.

Encourage the neutral address position
when your students are on the Orange Peel.

Developing and
Measuring Feel
BY BILL ABRAMS, PGA

Bill Abrams is the PGA Director of Instruction at Balmoral Woods

Golf Club in Crete, Illinois. He is the 2015 Illinois PGA Section 

Professional of the Year and a GRAA Top 50 Growth of the Game

Teaching Professional. 



1. Over-aggressiveness: The need to go for it all

If your learners were skiing, rock climbing or surfing, the danger

might deter them from “going for it.” Get in a little over your head

and consequences may be grave. As a beginner, when the act

we’re performing is actually dangerous, we tend to take it slow

and easy.

Golf is different. A person won't break any bones if they mess

up a golf shot. Messing up in golf just gives one disappointment

and frustration, along with zero progress. Still, we take unnecessary

and counterproductive risks when we play, hoping for the joy of

that occasional great shot.

2. The golf you see on TV

As your students watch the birdie fests on TV (outside of the

U.S. Open) they come to believe this is “real” golf. Indavertently,

they fall into the trap of believing they have to make birdie or par

on every hole. Amateur golfers have been convinced they should

try to play like the pros. This is like trying to perform third degree

black belt martial art skills as an orange belt. Remind your students

that golf is a process, both in terms of practice and instruction, as

well as throughout any given round. 

3. Tips, pointers and quick fixes

Swing tips, pointers, Band-Aids and quick fixes...Our students

drink them up hoping something will “click.” The amateur arrives

at the course with a headful of really useless information and only

stubborn old bad habits to rely on. 

4. An overemphasis on the full swing

Hitting only full shots in practice is killing their chances of ever

scoring lower. Magazines contain descriptions of the full swing,

accompanied by frame-by-frame sequence photos. These pictures

are pretty, but pretty useless to the 20 handicapper. Also, many

teaching pros are busy using video to analyze the full swing. The

average golfer has no chance because he or she ends up overloaded

with all these difficult-to-achieve mechanics: angles, parts, pieces

and positions. 

5. Under emphasis of  the short game 

My dad, Fred Madsen, always went to the chipping green. We

chipped and putted, always competing, for hours on end. We had

chipping contests in the backyard. We invented chipping and put-

ting games in the house. I’m telling you, his short game was sharp!

My Dad had the long game of a bogey golfer. He used hand-me -

down clubs. He had the same beat up old leather golf bag and

headcovers for years. Nothing was pretty about his stuff or his

long game. His scores, though, were very pretty. He shot in the

70s. He had so much fun beating his after-work golfing buddies

using his short game, that he never regretted any long game issues.

6. The under-emphasis of course management in modern

golf instruction 

I’ve tried to stay away from swing tips and instead emphasize

playing lessons. Playing lessons take place on the golf course and

take way more than half an hour. Playing lessons often emphasize

shotmaking, course management, problem solving and the stuff

that leads directly to lower scoring. 

7. “Dabbling.”

Dabbling means saying you're trying to get better without really

doing something about it. Amateurs dabble instead of studying

the game and really putting in the time and effort.

I hope this helps many of you recognize areas where you can

think about and coach this wonderful game we all love.  n
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WARNING SIGNS:
These red flags can slow your
students’ progress BY BOB MADSEN, PGA

Bob Madsen is the PGA Director of Instruction at Sycuan Golf Resort

in San Diego, California. He’s also the 2017 Southern California 

Section PGA Teacher of the Year and a Golf Range Association of

America Top 50 Growth of the Game Teaching Professional.

There are reasons your student’s scores are not
coming down. I have listed a few here and 
explained them in detail.
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I
’ve seen it far too often. Golfers think they need to hit down

on their wedges, so they swing very steeply and clunk down

on it – hitting the ground at the same time or well before

they hit the ball. This led me to start using a very simple method

to teach golfers the appropriate way to strike shots around the

green and develop a consistent short game.

I take my tips from Bob Vokey, and thus believe that address

with wedges should be very centered and with a neutral ball posi-

tion (picture 1). The hands are also very neutral (very little forward

press at address). From there, I ask my students to rotate the torso

on the back swing while maintaining the “Y” position formed by

the chest, arms and hands (picture 2). Then I ask them to rotate

towards the target while still maintaining the “Y” shape (picture 3).

This quickly helps golfers develop a shallower angle of attack and

creates ball striking consistency with wedges on short shots around

the green. 

The sensation that I like to create for my students is that the

club is staying down while the body rotates and moves upward.

A favorite drill of mine is physically holding my student’s club

down while they rotate through. 

There is a component of ground force reaction here, with the

lead leg straightening and pushing upward. This motion also

causes the handle of the club to move upwards as the clubhead

reaches the bottom of its swing arc – this motion prevents the

steep, digging action we talked about at the beginning. Another

drill I use here is the single-leg pitch shot. I’ll have my students bal-

ance on their lead leg, with the trail foot in the air and toe in the

ground (picture 4). This promotes the proper kinetics and weight

distribution needed to shallow a golfers angle of attack. 

We know how complex the golf swing can be. By simplifying

certain elements of the game, we can better relate to our students

and in turn grow our business.  n

Make the Short
Game Simple BY TRILLIUM ROSE, PGA

Trillium Rose, the 2017 Middle Atlantic PGA Teacher of the Year, is

the PGA Director of Instruction at Woodmont Country Club in

Rockville, Maryland.

1 2 3

4
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W
hen I’m coaching my developmental junior

golfers, who either have the skills to compete or

are already competing, I add an element of gam-

ification to our sessions. 

One thing we do is called Drive +5, it’s a points-based on-

course game that allows players to work on situational golf and

also have fun. I start by having them hit two drives off the tee, if

they miss the fairway on either swing a point gets added to their

score. Then we pick up their balls and go anywhere from 40 to 90

yards from the green, where they hit a wedge shot in. From there,

we go up greenside and they chip/pitch before putting out. 

Tallying their score easy. Par is five on every hole (which is

where the +5 comes from). So if they hit one of their drives in the

fairway, knocked the wedge on the green, chipped it close and

one putted – they get a total of four, 1-under par.

Points add up in this game by missing the fairway on the drive,

missing the green with the wedge and, of course, by having extra

strokes around green.

Beyond Drive + 5, other situational practice we do is just drop-

ping golf balls in challenging locations around the green and work

on getting up-and-down. We also do worst ball scrambles, which

are a lot of fun for the player, while still helping them develop on-

course strategy and creativity. 

It’s all about scoring. We’ve learned that the clubs that impact

scores the most in golf are the driver, wedge and putter. So those

are the clubs we focus on in Drive + 5. If players more consistently

find fairways, can hit it close from 100 yards and in, and are efficient

around the green than they can produce solid scores.  n

Gamifying
Instruction BY ROB STOCKE, PGA

Rob Stocke, the 2012 North Georgia PGA Chapter Teacher of the

Year and a GRAA Growth of the Game Teaching Professional, is

the PGA Director of Instruction at White Columns Country Club

in Milton, Georgia.
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I
t can be sometimes be difficult for men instructors when

teaching women. There are certain anatomical nuances

that make our bodies and golf swings different. 

One of the biggest differences is in the hips and upper body

strength. A lot of times, women tend to be more flexible than

men. So on the takeaway, we can turn our back to the target and

create a full shoulder turn much easier. From there, it’s a matter

of getting female golfers to activate their hips first before starting

the upper body in the downswing.

In many cases, men can compensate for a lack of flexibility

by using upper body strength to create speed on the downswing

and relying on their hands, wrist and forearms to square up the

clubface. Whereas with women, upper body movement is not

always the best way to generate power and speed in the swing,

it starts with the hips.

One exercise that I like to do with women golfers to encourage

this hips-first downswing is the resistance band drill. I’ll attach a

large resistance band or a cord to a stable object on the range,

and then have them grip the band like a golf club. I’ll then have

them move into a backswing position where the arms are virtu-

ally parallel to the ground and they can feel some resistance on

the band. 

Then I have them pull into the left side of their body (for right

handed golfers), making sure to move their hips first and allowing

the arms/resistance band to follow (see photo sequence). After

doing that a few times, I have them switch and do the same exer-

cise from the left-handed position (for right-handed golfers). 

By switching, they increase rotational flexibility in the hips.

Another benefit of this drill is that it helps develop forearm

strength, which is important for having more control over the

clubface throughout the swing and at impact. Ultimately, however,

this exercise promotes the proper sequencing of the downswing

and helps women understand that power in their golf swing starts

with flexibility and the hips.  n

Generating Power
for Women Golfers
BY RENEE TRUDEAU, PGA

Renee Trudeau is the PGA Director of Instruction at Quail West Golf

& Country Club in Naples, Florida. She is a four-time GRAA Top 50

Growth of the Game Teacher and is among the Golf Digest Best

Young Teachers in America and Best in State (Florida).
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UNLV PGA Golf Managem
Leans on Tech to Impact Life on Campus an
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P
GA Golf Management students at the

University of Nevada Las Vegas now have

access to one of the most advanced 3Dbio-

mechanics systems in the country in Qualisys.

Using a series of nodes that attach to the golfer

and 10 cameras that can capture 2 million pixels

at 340 frames per second, the system can instan-

taneously create a 3-D rendering of the golf

swing. It’s a level of motion capture that’s used

in entertainment (movies/cinema), engineering,

human and animal biomechanical studies, as

well as other sports.“We also have force plates in

the ground to measure the golfer’s weight distri-

bution and TrackMan for ball data,” says Chris

Cain, Director of the UNLV PGM Program.

“This truly allows us to conduct holistic studies

to gauge cause and effect within the golf swing.

We can project the data onto the large screen in

the biomechanics lab, various monitors through-

out the lab or on the screen in the adjacent golf

shop. It’s pretty wild.”

Another added element is the ToughLie 360,

which allows them the ability to hit off of un-

even lies while indoors. Used in conjunction

with all their data collection vehicles, they can

monitor and quantify the impact of uneven lies

on ball flight and biomechanics. 

“We are also looking into ways of adding the

force plates onto the ToughLie, so that we can

begin to study how weight distribution on un-

even lies has an impact on ball flight and swing

results,” adds Cain.

The new biomechanics lab was part of a full

renovation of the PGM facilities at UNLV. Also

added were an outdoor putting green, full golf

shop, club building studio/classroom and a sim-

ulator dressed with clubfitting components. The

new toys won’t just be for PGM students.

“The whole campus community will have 

access to this. We’re making it so all UNLV 

students and faculty will be able to reserve times

to come in on the simulator, or schedule lessons

with a PGM student on the biomechanics 

system,” says Cain. “The outdoor putting green

will be used for player development programing,

which our PGM students will operate. In addi-

tion, all UNLV students are welcome to come by

anytime to roll of few putts between classes.

“This is really a tool for us to bring golf to our

entire campus community, and generate excite-

ment at UNLV through golf. Furthermore, we

have a reservations system here that's linked to

the golf course inventory in town. So if a student

or faculty member to the on-campus golf shop

and wants to play golf at Las Vegas National or

at Siena Golf Club, we’ll be able to see their tee

sheets and book a time for them at a special

UNLV rate. Again, it’s about being a bridge 

between the PGM program, the other people on

campus and the Las Vegas golf community at

large – which includes 68 golf courses.”

The university lent its full support to the new

PGM facilities and the communal strategy, much

in thanks to the longstanding success of the

UNLV PGM program – which launched in 2002. 

“We’ve had 100 percent job placement com-

ing out of this program, which is rare in any

concentration. Beyond that, we have 21 of our

alumni who have returned to Las Vegas to

manage properties here in town. The university

has taken notice of that, as well as our contin-

ued philanthropic efforts and the gold standard

that the PGA of America brings to the brand,”

says Cain. “By investing in the new PGM 

facility, the university is investing in its 

students, alumni and our community.” n

UNLV PHOTOGRAPHER, LONNIE TIMMONS
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By Jordan King Thomas, PGA

Understanding Dynamic
Loft & Launch Angle

C L U B F I T T E R S  C O R N E R
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T
wo things that new fitters and 

apprentices should look at are 

dynamic loft and launch angle. 

Described simply, dynamic loft is the loft of

the club at impact and launch angle is the

angle in which the ball is coming off the club-

face. These, along with spin, loft and angle

of attack, are the swing measurables most

directly related to distance. 

Imparting the proper dynamic loft is 

important for creating the optimal trajectory

and maximizing carry. Too much dynamic

loft can send the ball too high into the air and

reduce distance. Too little can send the ball

too low, causing the ball roll out excessively

and making it difficult to judge distance. 



For your average amateur that swings the club at 94 mph

and has an angle of attack of 0.0, the proper dynamic loft of a

10-degree driver should be 15.6.   

The next key in looking for proper dynamic loft is launch

angle. Fixing the launch angle is a much quicker way to change

the dynamic loft. Most of the time when we see that the launch

angle and dynamic loft are too high, it means that the golfer is

not letting the hands lead the club head — they’re essentially

flipping the club with their hands at impact, and sending the

clubface skyward instead of down the line. Or, with irons in 

particular, the golfer does not have enough shaft lean at impact.

This issue is not always 100 percent fixable with clubfitting,

but it sure can help.  

The fitting tactic I’ve seen work the best to lower dynamic

loft and launch angle in players who have too much, is a shaft

that with lower torque and a stiffer butt section.  When a player

has a quick or violent transition, starting from the top of their

back swing, it can lead to added flex and an improper bowing

of the shaft at impact – which promotes the clubhead jumping

in front of the hands and increasing dynamic loft and launch

angle to undesirable arenas. 

From a teaching standpoint, getting the player to engage

the body more and create more of a rotational turn through

the ball is exactly what we want to fix this issue. The body is the

engine of the golf swing, the arms guide the club and the hands

will fine-tune the shot. 

When we see that the launch angle and dynamic loft are

too high with irons, it is a direct result of not compressing the

ball. Ball position and not letting the handle lead the club head

are direct causes of this issue. Also another large cause is the

player trying to hit the ball with their hands. 

From the fitting standpoint, an iron shaft that is too light or

too weak for the player can promote a whipping of the clubhead.

A good shaft that I’ve seen to help fix this issue has been KBS

C-Taper. The C-Taper and C-Taper Lite are known for being a

little stouter. This will help golfers keep the clubhead trailing

the handle and provide better compression and contact. 

Looking at it from the teaching perspective, putting a tee in

the ground just in front of the ball at the height you would tee

it up on a par 3 and asking your student to knock the tee out of

the ground when they strike the golf ball will help them learn

how to properly compress the golf ball and not swing with

their hands – where the club flips upward and a tremendous

amount of dynamic loft is added. It’s a drill to help keep the

handle in front of the club head while imparting proper 

dynamic loft, launch angle and angle of attack.  

Clubfitting is a big part of the equation when it comes to

helping golfers obtain the best dynamic loft and launch condi-

tions for their swing. The other half, particularly if the student

has far too much or far too little, are minor swing changes that

can get them to a point of consistency where clubfitting is the

next step. n



hiT

or f

e W"

tinues oons c

gnizing toec r

eful tae gre ar

y ur philosoph

e ellenccx the e

igesolf Do G t

y of 

e of our simul

st 

”

. orsta

”.oneyervor eable fye enjoing golf mormak

y of tinues our philosophonhis cT



ON LFZ

”darw A

oF

igolf DG

onsecutivond Cecor S

o GOLTo GOLFZ

e Ahoic C’ Corsditgest "E ’

T

o.golfzwww

earYee v

ON LFZ

Y

om.c.g ongolf

http://www.golfzongolf.com


The Enduring Mark of ChampionsThe Enduring Mark of Champions



          

erSean Palm , , PGA
lf of Gr ootceDir

GGOer     @SCwittw Us On TolloF

sglaserlingcutt1317  |  cs@s800-543-

s.cosalgtucglinert.swww

r teihd tna
itceles

d sae hvae he 
ty ilauh a qtiw

er yftaee“

oninThe U

Y r a

W

-Sean

citastnaae imid tnuooanru t
s,eizrd pnfts ae gef toi

o ks tnahs ts itul ouuseccu s
vilee dmin-td ont acudooty p
viles daslt Gug Cnilltr Sae y

ahipleadlhif Pe oguaen Lo
lf of Gr ootceDir

er
r

sf ng
n o i

r s f ”c.

reih t
..v

ssv

a

er
ery

LF

omcs.

mo



Dedicated golf instructors in the U.S. are looking

to get better at the part of their craft known as “trans-

fer training.” Recently a group of Colorado PGA

Members met at Castle Pines Golf Club in the Den-

ver suburbs for a full day to share ideas and trade

questions about how to give effective playing les-

sons. During introductions over breakfast, one pro-

fessional put it very simply, saying, “All I know is I

have to get my students off the range.” 

You can enter the search phrase “can’t take my

driving range swing to the course” and find pages

of online articles and forums addressing the prob-

lem. Of course, 90-shooters who make this com-

plaint usually fail to track how many poor shots

they produce in a range session. Still, they’re not

wrong in thinking that on-course performance can

seem dramatically different from the on-range re-

hearsal. 

Among early adopters of the “transfer” approach

to skill building and score lowering are Pia Nilsson

and Lynn Marriott of Vision54. Indeed, the

renowned Scottsdale teaching tandem just devoted

an entire book to this general concept: their recently

published “Be A Player.” In the introduction they

put the matter bluntly: “You have to be in the pool

to learn how to swim, you have to be on a tennis

court to learn to play tennis, and you have to be on

the golf course to learn the game of golf,” they write.

“You need to dedicate time on the course when

you’re not focused on keeping score. You need to

be on the course to discover what works.”

FROM THE RANGE,
TO THE COURSE, 
TO THE SCORECARD

Right: Pia Nilsson and

Lynn Marriott utilize the

"transfer" approach with

their Vision54 philosophy.

Far right: Game Like

Training Golf uses a

combination of mental

and physical preparation.

S P E C I A L  I N S T R U C T I O N  F E A T U R E

G
olfers who take lessons and hit balls so they can

shoot lower scores need to change how they train.

That’s the growing consensus among top teachers,

who are advising amateurs to reduce their repetitive

ball-hitting on the range — a.k.a. simple “block” practice — and

find challenges that mimic the real game as played on-course. 

Obviously, going out on the fairways with an instructor — or with

an instructor-designed on-course practice program — is the ideal

way to encounter the challenges we’re talking about. At some 

facilities this may require some negotiation with course managers,

but logic tells us that courses need enthusiastic golfers and teaching

that works is the ticket for filling that need.

A collection of ideas from some of the game’s leading
instructional minds on how to “transfer training”
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If you have some familiarity with Vision54 and

its techniques, you probably know about Think Box,

Play Box and Memory Box. That’s the academy’s 

terminology for how a student behaves and feels

while preparing to hit a shot, while standing over it

and hitting it, and while observing the result. Vision54

students are taught to imagine these “boxes” as

phone-booth-sized spaces behind and alongside the

ball. Depending on which box you’re in, you call

upon a particular brain center and mental state to be

dominant. Then you move on to the next box and

turn your attention to the neurological sector that

fits that box’s purpose.

Two younger but widely praised golf coaches,

Matthew Cooke and Iain Highfield, have looked so

long and hard at take-it-to-the-course golf instruction

that their program and joint website is actually called

Game Like Training Golf. Like the Vision54 profes-

sionals, they ground their beliefs in a fairly extensive

study of neurology and the central nervous system.

Highfield, a transplant from the U.K., oversees men-

tal training strategies at Bishops Gate Golf Academy,

an elite-junior facility north of Orlando, as well as at

the International Junior Golf Academy near Hilton

Head, South Carolina. One of the scientific principles

he’s been emphasizing is “metacognition.” By that

he means “the awareness and understanding of one’s

own thought processes.” 

Young people, Highfield has found, lack metacog-

nitive skills and certainly lack training in this area.

As a result they’re generally unable to leverage the

“happiness advantage” researchers have identified

as a performance edge brought on by a positive emo-

tional state. “Golfers have to be happy first, then

they’ll play well,” advises Highfield. “Waiting to be

happy, and having happiness depend on playing a

good round, doesn’t work.”  

Golf hit upon the importance of “the mental side”

a generation ago, but all the neurological detail we’ve

heard lately is fairly new. So is the belief that you tie

together physical/technical and mental/emotional

training as part of your ongoing improvement pro-

gram, then, during competition, remain well aware



of how you’ve integrated these parallel skill sets.

Obviously, that means the golfer has to be taught

how to move from one cortex to another when

they’re out on the fairways fending for themselves,

but apparently that’s a pretty instinctive process,

once someone’s received the tools. 

Cooke and Highfield pay great attention to the

learning environment. They try to bring the course

to the range, in a sense, by “creating environments

that represent tournament conditions while simu-

lating appropriate stress-response situations,” 

according to their mission statement. If a student

goes the distance with this instruction, they end up

in SIT, with stands for Stress Inoculation Training.   

Mike Perpich (pictured) is

a sought-after PGA Profes-

sional based at in the Atlanta

suburb of John’s River. His

teaching facility at the River

Pines Golf Club has a three-

hole practice loop alongside

the range. That makes it easy

for him to work the “transfer”

process, where skill coaching

and shooting a score come to-

gether, but Perpich tries to

think range-to-golf-course as often as possible.

“Basically all golf instructors interview their stu-

dents about strengths and weaknesses,” Perpich

says. “From the beginning, I’m looking for all the

places where what they’re telling me about their

play on-course and what I see on the range doesn’t

add up.” He credits Dr. Paul Schempp, author of

seminal research into how the finest teachers 

develop their skills and capacities, for helping him

“see” the student’s needs and progress more clearly.

“One thing Dr. Schempp opened me up to was

the problem of over-focus by the student on their

deficiencies,” says Perpich. “Out on the course,

you see their strengths — what they can do well

when there’s only one ball, not a basket of balls.

As a coach you make sure they give themselves

credit for that.” In fact, you might even let them

“practice” what they’re good at, even though that

doesn’t seem like the best use of time, because what

golfers do well is foundational to their confidence

every time they step on the first tee of the golf

course. Another range-to-course facilitator 

Perpich uses is simulation of the flow of a round

even while a student is on the practice tee. This 

includes water breaks between shots and other 

interruptions of block-style repetitions.

The writings and teachings of Scott Fawcett —

math whiz, frustrated tour player and poker 

professional — are getting a lot of attention within

the teaching community. Fawcett offers fellow 

instructors his “DECADE” course-management

concepts, which calls upon his host of skills includ-

ing Fawcett’s expertise in poker and blackjack

odds. His version of a course map is a study in 

sophistication. He fills it with geometric axes and

vectors, all generating likely numerical outcomes,

depending on how a player positions him or herself

along the route of a hole. Generally it’s a system

that encourages smarter, safer play, very much

erring on the side of caution. But Fawcett has a 

legion of followers, including tour players and top

NCAA D-1 coaches.

If you want to improve your skills in on-course

teaching, Dan Sniffin suggests making yourself

both the coach and the student, with an assistant

along to help. “I basically gave myself a playing 

lesson,” explains Sniffin, who is PGA Director of

Instruction at Omni Interlachen Resort in 

Broomfield, Colorado. He had a fellow golf 

professional along and they began this innovative 

session with the video camera rolling and the 

“student” hitting a drive on the range while pictur-

ing the fairway of the first tee and the shot shape

he tries for to start that hole.

“I hit the tee shot, and it went where I was aim-

ing,” says Dan, “and then we set up a side-by-side

viewing of the two swings, on my buddy’s phone.”

The comparison floored Sniffin — his tempo being

so much faster on the second swing. “The two

swings felt very similar, but one was seven frames

quicker on the replay. That really drove home the

reality of how big a deal it is for our amateur 

students to try and go from the range to the first tee.”

Bill Davis, based at Abacoa Golf Club in Jupiter,

Fla., uses the term “Scenario Sessions” for the work

he and his students do on-course. Much of what

Davis teaches out there is detailed and nuanced —

he’s focused on how a player “reads” the course,

manages their round and matches the various chal-

lenges with their own stage of skill-development. 

Davis spoke of a woman whom he’s coached

as she has lowered her handicap from 30 down to

20. During a recent playing lesson, he stood with

her over a pine-straw lie just inside the treeline

and gave her permission to hit driver from that

spot. Making contact was no problem (with driver

she was used to not touching the ground), the

strong loft worked in her favor, her ball stayed

below a series of limbs and it ran all the way to the

front of the green. “She has that shot in her bag for

the rest of her life, when she needs it,” muses Davis,

noting that tricks like this add confidence and lead

a player to feel generally more open and creative

in their shotmaking.
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Far right: The Players

Service has helped

dozens of young golfers

earn college

scholarships.



In greater Chicago, the go-to elite junior academy

is The Player Service, or TPS, and John Perna runs

it. His philosophy and talents have helped no fewer

than 85 students earn golf scholarships at Division

I colleges in just seven years. Perna’s message to his

young aspirants is that you don’t get better at golf

when you’re working on your swing, and you don’t

get better at golf when you’re using the repetitive or

“block” form of practice. Even random practice, the

alternative to block, isn’t effective unless there are

games, competitions, “combines” or other forms of

feedback built into the random-practice session. 

“Block practice is a regimen that the student 

follows until they’ve corrected their ball-flight 

problem,” says Perna. “By doing that, they earn the 

privilege of returning to our academy’s particular

style of random practice, our TPS Combines. Ran-

dom practice with feedback — and a consequence —

is the only way a tournament player can build skills

that transfer to competition.”

If you’re intent on tilting your teaching practice

more toward an on-course and scoring-based 

approach, you’ll want to know about a concern that

came up at the Colorado PGA seminar referred to

at the start of this article. It had to do with what a

playing lesson actually is, at least in the mind of the

student as they prepare to take one. It was fairly

unanimous among seminar attendees that the many

different ways you can actually run a playing lesson

lead to a strong chance of confusion and dissatisfac-

tion among golfers, when the purpose, process and

protocol aren’t spelled out carefully in detail ahead

of time. In cases where there’s a full explanation

and all questions answered, the student’s satisfaction

is high and a second playing lesson gets scheduled

— which is good for the student, good for the teacher

and good for the game.  n
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By Christina Lumsden

7WAYS

S P E C I A L   F E A T U R E

I
t’s hard to believe social media is almost two decades

old. Mark Zuckerberg founded Facebook in 2004 and

even Instagram is close to celebrating its 10th birthday.

Social media is no longer just an entertainment platform

for millennials – more than 72 percent of all internet users ages

50-64 use Facebook, and even our world leaders are using it

regularly. Today it is a necessary marketing tool in promoting

golf facilities and vital for engaging the next generation of golfers.

But where to start if you haven’t jumped on board or you started

too many accounts to even keep track? Here are a few quick

tips on improving your golf shop’s social media presence: 

to improve your golf shop’s
social media presence
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Pick one or two chan-
nels and do them well
In the ever-evolving world of

social media, it’s easy to spread

yourself thin and feel like you

need to be on every platform.

That’s not the case! It’s better

to pick one or two and do them

well, than feel like you’re strug-

gling to keep up with 10 different posts. You can also con-

nect multiple social media accountsand share the same

content automatically on another platform.

Post consistently
If you have a small shop, your

team more than likely wears

many hats - tending to cus-

tomers, managing payroll, re-

gripping clubs…who has time

to worry about Twitter? Even

if you only have time to post

every other day, that’s okay!

The key is consistency. Carve out 10-15 minutes a day to

post content – like right after you check morning emails.

Better yet, assign someone from your team who has a

knack for using social media (you know they already se-

cretly check their phone behind the counter, might as

well get them to promote the shop). 

Plan ahead for new
content
Planning your posts will make

it easier to stick to a schedule.

Snap photos or quick videos of

your facility throughout the

month to build up a database

of content. Did you set up a

new window display? Take a

picture! The new M4 driver just arrived? Price drop on

golf gloves? Snap photos of it and have fun. For example,

if you offer $5 burgers every Thursday – now you have

great (not to mention delicious) reoccurring content to

pull from.

Be authentic – tell
your unique story
This may sound cheesy, but

speak from the heart and share

your story. People respond

when they know there’s a

group of passionate people 

behind a business. Platforms

like Instagram were made for

storytelling. Whether you pride yourself on being a Mom

and Pop shop, technology gurus, golf purists or fitness ex-

perts – play to your passions and your audience will listen.

Speak to your 
customers
Remember it’s about creating

a community of followers.

More than likely many of your

initial followers are already

your customers. They are your

fans! Respond when they ask

you questions, encourage

them to use your unique hashtags, include them in your

posts and reward them with incentives.

Use Specific
Hashtags 
Hashtags can be a great way

to categorize your content

and help you build a commu-

nity of followers who share

similar interests. Sometimes

using the broadest hashtags,

like #golf, which yields over

15M results, won’t help you stand out from a crowd. If

you’re a driving range that specializes in clubfitting, try

using #drivingrange instead, which has 352K results and

#clubfitting (8.3K search results), then be sure to tag your

location. Now you are defining your brand. Learn more

about hashtags.

Promote your 
best posts!
Boost your top-performing

posts with a call-to-action to

reach a wider audience for a

minimal advertising cost. You

can set a budget for as low as

$1/day and run it for any

length of time. For a step-by-

step guide, check out this Hootsuite article on boosting

Facebook posts.   n
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A MASTERFUL
SWING

TOUR TALK

Errie Ball: Frame-by-Frame

W
hen Errie Ball passed away in
2014, he was the last surviving
member of the 1934 inaugural

Masters field and the PGA of America’s 
oldest member at the time (he was 103). Ball
joined an iconic list of entrants at Augusta
that included eventual champion Horton
Smith, Bobby Jones, Paul Runyan, Walter
Hagen and Joe Turnesa. 

With his signature white hat and fluid
backswing, Ball was often mistaken for Ben

Hogan. While a careful diagnosis of Ball’s
frame-by-frame reveals several similarities
in their swings, there are some starkly 
noticeable differences. Can you spot them?

Ball would have turned 108 in November
of this year, and Hogan would have been
106 next month. With the 100th PGA
Championship around the corner, we
wanted to pay homage to the history of the
PGA by honoring one of its most historic
members: Errie Ball.
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Winning and 

IT’S A COMPLICAT
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I
n my 30 years of coaching and
playing competitive golf, I have
been both a participant and a win-

ner. There’s a big difference, and I can
tell you it’s much more satisfying to
win. Everyone knows that! 

An interesting stat not so widely
known is that 95 percent of all winning,
is done by 5 percent of the participants. 

BY SHAWN HUMPHRIES

This is the fourth in a series of articles from Top 100 Golf Instructor Shawn

Humphries on the principles of the Elite Performance System – a detailed

method of training and mental preparation. This series of stories is designed to

help you become a better coach and instructor.



d Performance: 

ATED RELATIONSHIP
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Just take a look at all the professional teams

and individuals. The Golden State Warriors,

San Antonio Spurs, Cleveland Cavaliers, New

York Yankees, L.A. Dodgers, New England 

Patriots, Roger Federrer, Serena Williams and

Dustin Johnson. I could go on, but I think you

get the point.

What makes the 5 percent different? As I

mentioned in last month’s article, I was fortu-

nate to be mentored by Olympic Gold Medalist

and coach, Lanny Bassham. I’ve interviewed

Olympic champions, Super Bowl winning

coaches and players, as well as winning World

Cup coaches. The general public would sum

up their success by calling it talent, believing

that the best athletes are just gifted in some spe-

cial way. I know many champions who feel

they are fortunate, but none admit to being

gifted. It’s not necessarily something you’re

born with – I believe we are all born with seeds

of greatness.

While the 5 percent may have higher skill

levels than the other 95, the major difference is

that they put in the necessary work to turn their

skills into talent. It’s acquired, not awarded.

Skill alone will not make you a champion. Just

outside the 5 percent, there are thousands of

highly skilled athletes who compete at elite lev-

els, but just don’t take home the hardware. 

In summation, a variety of elite coaches and

athletes have said that the primary things that

separate winners from the others are the way

they THINK and their ATTITUDE. Winners

are convinced they will win. The others hope

to finish first.

The expectation of winning has synergy with

his or her performance for the great athlete.

Their expectation and performance are in har-

mony, and thus equals. They expect to win –

therefore they produce winning performances. 

However, there can be a doubled-edged

sword within this mindset. Scoring is a function

of great execution and winning is the result.

Thinking about winning can pull your focus off

of proper execution in a competition. Thinking

about the process or running your mindset 

system is the answer. 

Bassham studied and interviewed hundreds

of Olympic and world champions and asked

them: “what they do you do when you are at

your best and what were you thinking about

during those performances?” 

Interestingly enough, most said they were

thinking about very little during their winning

performances. This makes sense. When the

conscious mind is quiet, the subconscious can

do its best to perform. In big competitions, we

need to perform with our subconscious mind.

While performing, if our focus and thoughts

are about winning, we become outcome ori-

ented instead of performance oriented. It results

in over trying.  

Over trying, more than any other form of

mental error, is the defining performance indi-

cator for losing competitors. It’s difficult to not

think about winning when you are in a position

to win a competition.  More importantly, it’s a

challenge to hide from the score when you are
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Winning athletes across all

sports share many similarities.
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performing well, especially if you are score sensitive as an 

athlete.  In many cases, someone will remind you of your place/

position, which can trigger a negative performance response.  

As performers we want to win so badly, it becomes the most

important thing in the world to us. We’ve all heard athletes say

they want to win so badly they can taste it. However, the taste

can be bittersweet if more emphasis is placed on winning than

performance. In many cases, too much emphasis on winning

can prevent you from attaining it. 

We’ve all got to go out and enjoy the competition, just have

fun. It’s easy to say, but much harder to do.  Interestingly enough,

the ones who are doing it are the winning competitors. They

are working hard in training and working easy in competition.

So should we be that concerned about winning? Absolutely!

However, the best athletes and coaches focus on a winning

performance, not on winning the competition. The best 

athletes and coaches have a goal of producing a winning 

performance, not winning the competition. Winning is a

byproduct of performance.

Another concept that great athletes and coaches believe:

While you may have won the event, there’s often another ath-

lete in the field who produced a winning performance but just

didn’t come out on top for whatever reason. Anytime you have

a winning performance, but don’t take home the gold, you can

still leave with your head held high. The player’s confidence

and ability as an athlete will grow from that experience. 

Ultimately, the time to think about winning is while athletes

are training for the event. They train themselves to believe that

it’s “like them” to win. One way to enhance this attitude is to

having your athletes picture themselves in a winning perform-

ance every time they train. 

Athletes need to think about winning in training and while

the conscious mind is focused on performance.  Oh, one thing

to remember, thinking about losing while competing works

every time as well. n
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However, unlike others on the market,

TOP 25 TEACHING & TRAINING AIDS

July’s Featured Top 25 Teaching & Training Aid: Shot Scope V2

REBOOT
T

here have been many GPS 

golf watches and club tagging 

systems over the last decade, but com-

bining the two technologies is where

Shot Scope V2 stands out. It tracks

the golfer’s on-course performance

in a similar way to other 

systems – through in-

cluded, individual club

tags that are screwed

into the butt end of the

grip of every club. 

these tags are pre-labeled with the

club golfers need to install them on.

Thus, the synchronization process is

automatic. No need to type in a club

type before pairing it with the app, as

with competitor products. 

The watch still does all the traditional

stuff: Automatically recognizes the

course and detects the hole; updates

yardage with every step you take; and

is surprisingly comfortable. 

BY SCOTT KRAMER
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How This GPS Watch Can Boost Your Teaching Business

A TECH







Modes
There are three modes to select on the

watch: GPS, PRO or GPS+Track. GPS 

provides distances without collecting swing

data; PRO mode gathers data without show-

ing distances on the screen; and GPS+Track

mode does it all.

Shot Tracking
The phone app – or your account

on the company website – shows

golfers everything they’d want to

know about their playing tenden-

cies after your round. In PRO mode,

the watch collects and analyzes data

– explaining 100 plus tour-level sta-

tistics on the app in various graphs

and charts. Golfers can compare

any round to others they’ve played,

see layouts of each hole, the club

used on each shot and the distance

the ball travelled. Users can 

also filter by season to compare 

performance throughout the year. 

Every tee shot struck and tagged is plotted

onto an interactive “fairway accuracy” graph.

The overall image allows for a visualization of

performance. Each shot can then be selected

and the hole overview viewed to identify what

led to this shot’s positioning.

Approach shots, which the device classifies

as any shot attempt from outside 50 yards, are

displayed on a separate graph, color-coordi-

nated for hits and misses and supplemented

with average green success and average shots

to finish data. It also ensures that approach

shots are removed from club distance 

averages, to relay more-accurate stats.

For shots within 50 yards of the pin, the dis-

play shows the percentage of times pitch shots

land inside 6 yards. The system also lets golfers

flag penalty and provisional shots. Putting stats

are collated, too, taking into account pin 

location and the number of putts taken on

each hole. Data provided includes the 

percentage of putts that finish long or short of

the cup, the percentage of times golfers hole

out based on starting distance from the hole,

the average distance the ball finishes from the

cup based on distance, and the amount of shots

taken to finish the hole after a putt has been

hit from various starting distances.

Benefits
For the golfer wanting to know their shot

tendencies, this is an invaluable tool. It helps

golfers make informed decisions on the course

based on hard data. There was clearly a lot of

thought put into game analysis here, and it will

benefit any golfer. 

For instructors working with students, it

may prove to be even more beneficial. After

all, an instructor can have a keen eye on bad

habits forming out on the course before they
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Shot Scope combines shot

tracking and GPS.





get out of control. You can see quickly at a glance if distance

or accuracy is tailing off for any particular club or any type

of hole, or if someone is perhaps missing putts from a 

certain distance. Then you can tailor a lesson plan for the

student, to strengthen the weaknesses. That kind of lesson

will undoubtedly lead to more immediate improvements

in your students’ game.

Cautions

Remember when we had to download course maps for

handheld GPS units, while they were connected to a 

computer by a USB cord? Exhausting. Then came apps

that let you download the course maps directly to your 

smartphone. A little better. And of course now most apps

and watches are preloaded with maps of every course in

the world. When you think about those original units, it

seems so long ago.

Which is why it’s rather shocking that the Shot Scope

V2 comes preloaded with no course maps. Golfers need to

download the maps, one by one. Not a fast process. Officials

claim that this way, users don’t have to suffer through map

updates for courses they’ll never play.

But once the course and clubs are set up in the system,

everything is state-of-the-art. n
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The All-In-One Swing Trainer reinforces the correct setup and builds the muscle

mechanics for a proper swing. Includes fully adjustable components for golfers

of any height and breaks down for easy storage and portability.

All-In-One Swing Trainer features:

• Fully adjustable components guide proper setup and swing mechanics

• Builds the inside-square-inside swing path that eliminates slices

• Helps reduce head movement, hip sway and coming out of the swing

• Adjustable for golfers of any height

• Breaks down for easy storage and portability

www.sklz.com 

Training Aids to Watch For: 
SKLZ All-In-One Swing Trainer

http://www.sklz.com


The Golf Range Association of America

Top 25 Teaching & Training Aids
The 2018 list was selected by the country’s top teachers

1. Orange Whip Swing Trainer
www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

2. Gary Wiren Impact Bag
www.golftrainingaids.com
1-800-367-4279
orders@golftrainingaids.com

3. Blast Motion
www.blastmotion.com 
855-632-5278
mwoods@blastmotion.com

4. TrackMan Pro
www.trackmangolf.com
1-810-225-9855
sales_us@trackmangolf.com

T5. SNAG Golf
www.snaggolf.com
310-291-3142
JL8n@snaggolf.com

T5. V1 Pro
www.v1sports.com 
1-800-777-7721 
sales@ifrontiers.com 

7. Orange Whip Orange Peel
www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

T8. Eyeline Golf 360-Degree
Mirror
www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

T8. The Putting Arc
www.theputtingarc.com 
1-800-898-0701 
sales@theputtingarc.com 

10. Gary Wiren Power Fan
www.golftrainingaids.com
1-800-367-4279
orders@golftrainingaids.com

11. Orange Whip Wedge Trainer
www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

12. Swingyde
www.swingyde.com 
1-800-346-7788 
info@swingyde.com.au 

13. SuperSpeed Golf
www.superspeedgolf.com
1-800-217-6059
info@superspeedgolf.com

14. Orange Whip Putting Wand
www.orangewhiptrainer.com
1-877-505-9447
info@orangewhiptrainer.com

15. BodiTrak
www.boditrak.com 
1-800-644-2044 
salesadmin@vista-
medical.com 

T16. Eyeline Golf Ball of Steel
www.eyelinegolf.com 
1-800-969-3764 
contact@eyelinegolf.com 

T16. SAM Putt Lab
www.scienceandmotion.com
+49 (0)6145 933 870 0
info@scienceandmotion.com

T16. V1 Golf Academy
www.v1sports.com
1-800-777-7721
sales@ifrontiers.com

T19. Momentus: Weighted Iron
www.momentusgolf.com
800-524-6068
bettergolf@momentusgolf.com

T19. Tour Striker
www.tourstriker.com
480-664-1002
orders@tourstriker.com

21. FlightScope X2
www.flightscope.com
407-967-7121
elyse.rowe@flightscope.com

T22. Eyeline Golf Balance Rod
www.eyelinegolf.com
1-800-969-3764
contact@eyelinegolf.com

T22. Randy Myers Golf 
Stretching Pole
www.golfstretchingpole.com
1-800-385-5887
info@golfstretchingpole.com

T22. The Impact Ball
www.theimpactball.com
1-877-866-7228
sales@theimpactball.com

25. Impact Snap
www.impactsnap.com
315-382-3662
impactsnapsales@gmail.com

http://www.orangewhiptrainer.com
mailto:info@orangewhiptrainer.com
https://www.golftrainingaids.com/
mailto:orders@golftrainingaids.com
http://www.blastmotion.com
mailto:mwoods@blastmotion.com
https://www.trackmangolf.com/
mailto:sales_us@trackmangolf.com
http://www.snaggolf.com
mailto:JL8n@snaggolf.com
https://v1sports.com/
mailto:sales@ifrontiers.com
http://www.orangewhiptrainer.com
mailto:info@orangewhiptrainer.com
https://eyelinegolf.com/
mailto:contact@eyelinegolf.com
http://www.theputtingarc.com
mailto:sales@theputtingarc.com
https://www.golftrainingaids.com/
mailto:orders@golftrainingaids.com
http://www.orangewhiptrainer.com
mailto:info@orangewhiptrainer.com
http://www.swingyde.com
mailto:info@swingyde.com.au
https://superspeedgolf.com/
mailto:info@superspeedgolf.com
http://www.orangewhiptrainer.com
mailto:info@orangewhiptrainer.com
http://www.boditrak.com
http://medical.com
https://eyelinegolf.com/
mailto:contact@eyelinegolf.com
http://www.scienceandmotion.com
mailto:info@scienceandmotion.com
https://v1sports.com/
mailto:sales@ifrontiers.com
https://www.momentussports.com/
mailto:bettergolf@momentusgolf.com
http://www.tourstriker.com
mailto:orders@tourstriker.com
http://www.flightscope.com
mailto:elyse.rowe@flightscope.com
https://eyelinegolf.com/
mailto:contact@eyelinegolf.com
https://www.golfstretchingpole.com/
mailto:info@golfstretchingpole.com
http://www.theimpactball.com
mailto:sales@theimpactball.com
https://impactsnap.com/
mailto:impactsnapsales@gmail.com
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SKIN Sunscreen

SKIN Sunscreen was readily embraced by public, private and resort-

managed golf facilities and our business grew quickly. This proactive

measure – applying sunscreen — is every bit as important to the

outdoor athlete as is the warm up on the driving range or stretching

before your round. In fact, sunscreen is essential to lifelong

enjoyment of any outdoor sport – but especially important for the

golfer, given the number of hours played under the sun.

To learn more, visit: www.skinsunscreen.com

1. Coastal Netting
(800) 726-3354
www.coastalnetting.com

2. CoverShots
(888) 881-2433
www.covershotsgolf.com

3. Dryrainge
(877) 918-3888
www.dryrainge.com

4. Easy Picker
(239) 368-6600
www.easypicker.com

5. Ernest Sports
(770) 734-0413
www.ernestsports.com

6. Fiberbuilt Golf
(800) 661-8132
www.fiberbuilt.com

7. FlyingTee
(918) 528-7717
www.flyingteegolf.com

8. Foresight Sports
(858) 880-0179
www.foresightsports.com

9. Golf Web Design
(888) 287-2614
www.golfwebdesign.com

10. GOLFZON
(571) 525-2980
www.golfzongolf.com

11. Impact Snap
(315) 382-3662
www.impactsnap.com

12. J&M Golf
(800) 346 7788
www.jandmgolf.com

13. Live View Golf
(408) 213-2030
www.liveviewgolf.com

14. Orange Whip
(877) 505-9447
www.orangewhiptrainer.com

15. Power Tee
(877) 769-3781
www.powertee.com

16. Prestwick Golf Group
(844) 334-0085
www.prestwickgolfgroup.com

17. Range Servant
(800) 878-8050
www.rangeservant.us

18. SKIN Sunscreen
(855) 624-7111
www.skinsunscreen.com

19. Standard Golf
(319) 266-2638
www.standardgolf.com

20. Sterling Cut Glass

(800) 543-1317

www.sterlingcutglass.com

21. Tex-Net

(800) 541-1123

www.texnetusa.com

22.Toptracer

(646) 755-9890

www.toptracer.com

23. ToughLie 360

(610) 202-2471

www.toughlie360.com

24. TPK Golf

(800) 433 4653

www.tpkgolf.com

25. UST/Mamiya

(800) 277-0534

www.ustmamiya.com

26. V1 Sports

(800) 777 7721

www.v1sports.com

27. Wittek Golf Products

(800) 869-1800

www.wittekgolf.com

READER SERVICE

At the GRAA, we appreciate the business of all our partners that support
our many endeavors such as Golf Range Magazine, GRAA Best Practices,
the GRAA Awards Program, the GRAA Boot Camp Series as well as many
other digital and relationship programs.  Recently, the GRAA has welcomed
the following new partners who have come on board to support the range
side of the business and partner with our members on growing the game
and growing revenue at your respective facilities:

FlyingTee

(918) 528-7717

www.flyingteegolf.com

TPK Golf

(800) 433 4653

www.tpkgolf.com

Welcome to the Family!

UST Mamiya

Founded in 1991, UST Mamiya has been producing the most

innovative golf shafts in the world. The principles of Quality,

Performance and Feel are rooted in the engineering history of

the company. Every UST Mamiya International shaft is made to

strict tour-standard tolerances as required by the longest and

straightest drivers.

To learn more, visit: www.ustmamiya.com

Featured Partners

https://www.skinsunscreen.com/
https://www.coastalnetting.com/
http://www.covershotsgolf.com
http://www.dryrainge.com
http://www.easypicker.com
http://www.ernestsports.com
http://www.fiberbuilt.com
http://www.flyingteegolf.com
http://www.foresightsports.com
http://www.golfwebdesign.com
https://www.golfzongolf.com/
https://impactsnap.com/
http://www.jandmgolf.com
http://www.liveviewgolf.com
http://www.orangewhiptrainer.com
http://www.powertee.com
https://www.prestwickgolfgroup.com/
https://www.rangeservant.us/
https://www.skinsunscreen.com/
https://www.standardgolf.com/
http://www.sterlingcutglass.com
http://www.texnetusa.com
https://www.toptracer.com/
http://www.toughlie360.com
http://www.tpkgolf.com
https://www.ustmamiya.com/
https://v1sports.com/
http://www.wittekgolf.com
http://www.flyingteegolf.com
http://www.tpkgolf.com
https://www.ustmamiya.com/


PGA REACH is the 501(c)(3) charitable foundation of the PGA of America

For more information or to donate, visit PGAREACH.org

PGA JR. LEAGUE is a game changing 

opportunity to bring family and friends  

together around fun team golf experiences.

PGA WORKS FELLOWSHIP aspires to  

be the most valuable opportunity for  

individuals from diverse backgrounds  

to garner experience in all facets of  

the golf industry.

PGA HOPE introduces golf to  

veterans with disabilities in order  

to enhance their physical, mental,  

social, and emotional well-being. 

© 2018 THE PGA OF AMERICA. ALL RIGHTS RESERVED. PGA REACH IS A TRADEMARK OWNED BY THE PGA OF AMERICA.

THE MISSION OF PGA REACH IS TO POSITIVELY IMPACT THE LIVES OF  

YOUTH, MILITARY, AND DIVERSE POPULATIONS BY ENABLING ACCESS TO  

PGA PROFESSIONALS, PGA SECTIONS AND THE GAME OF GOLF

https://www.pgareach.org/


78 J U LY  2 0 1 8   |   G O L F  R A N G E  M A G A Z I N E W W W. G O L F R A N G E . O R G

Golf Range Association of
America Preferred Vendors
In recognition of their support and participation, The Golf Range

Association of America wishes to thank the following GRAA

Preferred Vendors.

PREFERRED VENDORS

888-287-2614

www.golfwebdesign.com

Official Web Designer

877-505-9447

www.orangewhiptrainer.com

Official Training Product

877-769-3781

www.powertee.com

Official Automated Tee System

800-541-1123

www.texnetusa.com

Exclusive Netting Company

610-202-2471

www.toughlie360.com

Official Instruction Product Partner

800-661-8132

www.fiberbuilt.com

Official Mat Supplier

800-726-3354

www.coastalnetting.com

Exclusive Netting Company

800-869-1800

www.wittekgolf.com

Official Range Equipment Supplier

http://www.golfwebdesign.com
http://www.orangewhiptrainer.com
http://www.powertee.com
http://www.texnetusa.com
http://www.toughlie360.com
http://www.fiberbuilt.com
https://www.coastalnetting.com/
http://www.wittekgolf.com


Bringing business leadership and golf 
expertise to Belfair Golf Club, General 
Manager/COO Ken Kosak, PGA, allows 
board members to focus their attention 
on strategy, long-term growth, and 
getting back on the course.

Wherever your golf journey 
is headed, let’s get you there.

YOUR

JOURNEY

OUR

BUSINESS

PGA.COM/JOURNEYS

https://www.pga.com/JOURNEYS
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